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FOREWORD 


Development  of  Sunkist  Growers,  Inc.,  is  one  of  agriculture's  success  stories  of  the  1 9th  and  1 
20th  centuries.  A  pioneer  among  federated  farmer  cooperatives,  its  accomplishments  have 
encouraged  cooperative  development  both  at  home  and  abroad. 

Sunkist  has  long  been  recognized  by  the  U.S.  Department  of  Agriculture  as  an  organiza- 
tion whose  efforts  merited  study  by  other  groups  interested  in  agricultural  cooperation. 
Several  publications  have  been  issued  that  deal  with  its  organization,  structure,  develop- 
ment, growth,  and  services. 

As  early  as  1924,  in  response  to  continuing  requests  for  information  on  Sunkist,  the  De- 
partment issued  a  publication  titled  Organization  and  Development  of  a  Cooperative  Citrus 
Fruit  Marketing  Agency  (USDA  Bulletin  1237,  by  A.  W.  McKay  and  W.  M.  Stevens).  In 
1940,  an  expanded  publication,  The  Citrus  Industry  and  the  California  Fruit  Growers  Ex- 
change System,  was  printed  (Farm  Credit  Administration  Circular  C-135,  by  Kelsey  B.  Gard- 
ner and  A.  W.  McKay).  A  revised  and  updated  publication  was  published  in  1960,  titled 
Sunkist  Growers,  Inc.,  a  California  Adventure  in  Agricultural  Cooperation  (Farmer  Coopera- 
tive Service  Circular  27,  by  Irwin  W.  Rust  and  Kelsey  B.  Gardner). 

As  Sunkist  continued  to  grow  and  change,  the  need  for  this  publication  arose.  It  provides 
information  about  the  Sunkist  organization  and  the  scope  of  its  operations. 

This  publication  should  be  helpful  to  those  organizing  or  operating  farmer  cooperatives, 
regardless  of  commodities  handled,  size  of  organization,  or  geographic  location.  The  under- 
lying reasons  for  the  beginnings  of  Sunkist,  because  of  their  varied  nature,  are  particularly 
important. 

More  information  may  be  obtained  by  writing  the  Corporate  Information  Division,  Sun- 
kist Growers,  Inc.,  14130  Riverside  Drive,  Sherman  Oaks,  California  91403. 

Acknowledgement  and  appreciation  is  extended  Anne  S.  Warring,  assistant  manager  for 
publications,  Sunkist  Growers,  Inc.,  and  management  and  staff  for  cooperating  and  con- 
tributing information. 

In  this  text,  "Sunkist"  is  used  as  an  abbreviation  of  the  corporate  name  of  Sunkist 
Growers,  Inc.,  or  as  a  reference  to  a  trademark  owned  by  the  organization.  "Exchange"  is 
used  in  early  portions  of  the  text  as  an  abbreviation  of  the  corporate  names  Southern  Cali- 
fornia Fruit  Exchange  and  its  successor,  California  Fruit  Growers  Exchange,  prior  to  the 
change  of  the  latter  name  to  Sunkist  Growers,  Inc.,  in  1952. 
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PART  I  -  HISTORY 


THE  SUNKIST  ADVENTURE 

C.  H.  Kirkman,  Jr.,  Farmer  Cooperative  Service 


A  PIONEERING  EXPERIENCE 

IN  AGRICULTURAL  COOPERATION 

Throughout  the  United  States  and  many  other 
countries  Sunkist®  is  a  valued  trademark. 

The  farmer  cooperative  that  made  this  trade- 
mark famous  is  Sunkist  Growers,  Inc.,  head- 
quartered in  Sherman  Oaks,  California 

This  company  has  interested  students  of  agri- 
cultural cooperation  for  more  than  80  years. 
The  experiences  of  California  and  Arizona  citrus 
producers  who  are  members  of  this  association 
have  encouraged  others  who  strive  to  solve  prob- 
lems cooperatively. 

Developing  methods  to  meet  competition  and 
overcome  problems  of  distant  markets  prompted 
members  of  Sunkist  to  build  an  efficient  busi- 
ness organization.  In  so  doing,  the  company  has 
made  extensive  use  of  research  in  new  products 
and  innovative  techniques  in  advertising  and 
merchandising. 

Members  established  an  affiliated  company  to 
provide  production  and  packing  supplies  on  a 
dependable  and  cost-effective  basis. 

Many  changes  have  occurred  throughout  this 
cooperative's  80-year  history,  because  in  every 
season  new  problems  and  challenges  are  pre- 
sented. Basic  organization  principles  originally 
adopted  in  1  893  have  provided  the  flexibility 
necessary  to  meet  these  challenges. 

Sunkist  Growers,  Inc.,  continues  to  fulfill  the 
function  for  which  it  was  originally  conceived— 
to  market  quality  citrus  fruit  around  the  world 
at  the  most  reasonable  price  possible  for  con- 
sumers, while  bringing  the  highest  possible 
return  to  its  members. 


"Teddy"  Roosevelt  replanting  one  of  the  original  naval 
orange  trees  in  the  courtyard  oftthe  Glenwood  Hotel  in  1  903. 
From  these  trees  developed  California's  giant  naval  orange 
industry. 


BEGINNING  OF  CITRUS  INDUSTRY 

Citrus  fruit  was  introduced  into  California  and 
Arizona  with  the  founding  of  the  Spanish  mis- 
sions in  the  late  1 700s.  During  the  next  cen- 
tury, fruit  was  cultivated  for  domestic  uses  and 
gradually  became  an  important  local  agricul- 
tural product. 

Completion  of  transcontinental  railway  con- 
nections with  eastern  markets  in  the  late  1  o70s 
and  1  880s  provided  the  first  great  impetus  to 
the  California  citrus  industry.  A  small  rail  ship- 
ment sent  to  St.  Louis  in  1 877  took  a  month  in 
transit  but  arrived  in  good  condition. 

Within  1 0  years,  shipments  of  California  cit- 
rus to  eastern  markets  were  2,21 2  rail  cars  annu- 
ally. By  1  893  this  amount  had  more  than 
doubled.  With  this  market  expansion,  Califor- 
nia's citrus  growers  increased  their  plantings 
rapidly  in  anticipation  of  substantial  new  sales. 

During  these  early  days,  fruit  was  marketed 
by  buyers  rather  than  by  growers  themselves. 
Buyers  visited  the  orchards,  estimated  the  value 
of  fruit  on  the  trees,  and  struck  a  bargain  with 
the  grov/er.  The  buyer  assumed  all  responsibility 
for  picking,  packing,  shipping,  and  marketing 
the  fruit. 

This  system  of  dealer  purchase  initially 
returned  profits  to  both  growers  and  dealers.  As 
the  supply  of  citrus  increased,  business  became 
less  profitable  and  more  uncertain.  Buyers  didn't 
have  a  coordinated  system  for  distribution  of 
fruit  among  eastern  markets.  Some  areas 
received  too  much  fruit  and  others  too  little. 
This  created  such  an  unstable  market  dealers 
could  not  risk  paying  growers  an  acceptable 
price. 

Under  these  circumstances,  California  ship- 
ping concerns  turned  to  handling  oranges  on 
commission.  Some  growers  tried  to  circumvent 
these  western  agents  by  consigning  their  fruit 
directly  to  merchants  in  eastern  markets.  This 


disorganized  marketing  frequently  resulted  in 
market  gluts,  delays,  fruit  decay,  and  losses  to 
growers. 

California  growers  had  discovered  also  that 
maintaining  fruit  in  marketable  condition  was 
difficult  Fruit  deteriorated  in  transit  because 
available  refrigeration  equipment  was  inadequate 
and  railway  service  unreliable.  Prices  already  low 
as  a  result  of  oversupply  and  poor  distribution, 
were  often  insufficient  to  absorb  further  reduc- 
tions demanded  by  buyers  for  fruit  in  poor  con- 
dition. 

A  series  of  disastrous  seasons  during  the 
1*90s  became  known  as  "red  ink"  years  because 
growers'    'es  often  netted  less  than  packing, 


transportation,  and  marketing  expenses. 

Distribution  methods  at  the  time  had  serious 
weaknesses.  Many  shippers  sent  fruit  with  no 
knowledge  of  how  many  carloads  others  were 
sending  to  the  same  cities.  Markets  were  over- 
looked and  price  cutting  forced  competitors 
from  some  areas.  Producers  were  unable  to  reach 
smaller  cities  to  develop  consumer  demand. 
These  small  markets,  usually  serviced  by  jobbers 
and  wholesalers  based  in  larger  cities,  were  irreg- 
ularly supplied  at  relatively  high  cost. 

Growers  realized  that  the  job  of  creating  bet- 
ter distribution  methods  was  theirs,  and  they 
organized  to  bring  about  necessary  marketing 
improvements. 


In  the  1880s,  oranges  were  packed  in  the  orchard.  This  scene  is  near  Pomona  in  Los  Angeles  County. 


One  of  the  earliest  orchards  was  planted  in  what  is  now  the  heart  of  downtown  Los  Angeles. 


The  "handle-bar"  days  of  California's  citrus  business.  This  pack- 
inghouse scene  took  place  in  1892  in  Orange  County.  Fruit  was 
individually  wrapped,  and  homemade  wooden  boxes  were  nailed 
closed  by  hand. 


Some  of  the  women  packing  fruit  in  the  Gay  '90s  came  to  work 
formally  attired.  Kerosene  lamps  provided  just  enough  light  in 
this  early  packinghouse  to  properly  grade  and  pack  the  citrus. 


EARLY  COOPERATIVE  ORGANIZATIONS 

California  citrus  growers  made  their  earliest  at- 
tempt at  uniting  to  market  fruit  by  organizing 
the  Orange  Growers  Protective  Union  of  South- 
ern California  in  1  885.  The  Union  sent  salaried 
employees  to  eastern  markets  to  oversee  distri- 
bution of  members'  fruit.  It  did  not  require 
stockholders  to  use  its  buying,  selling,  and  ship- 
ping services,  so  the  Union  lacked  organization 
and  coordination.  After  a  few  years,  it  ceased 
operating,  was  revived  again  briefly  in  1890, 
only  to  disband  in  1893. 

Three  other  organizations  attempting  to  har- 
monize grower  and  packer  interests  were  formed 
about  the  same  time  as  was  the  Union.  These 
were  the  Fruit  Growers  Union  of  Southern  Cali- 
fornia, organized  in  January  1891 ;  Riverside 
Orange  Trust,  formed  in  December  1  891 ;  and 
Riverside  Orange  Growers  and  Packers  Protec- 
tive Association,  which  operated  during  the 
1 892  and  1 893  seasons. 

These  four  attempts  to  deal  with  divergent 
interests  of  growers  and  packers  within  a  single 
organization  soon  failed.  Efforts  were  then  di- 
rected toward  building  a  grower  organization, 
except  for  one  significant  departure  from  this 
principle  during  the  California  Fruit  Agency 
period  of  1903-04. 

Grower-owned  and  operated  cooperatives  first 
began  to  emerge  in  the  late  1  880s  and  early 
1 890s.  Records  show  the  first  strictly  coopera- 
tive association  as  Pachappa  Orange  Growers 
Association  near  Riverside,  informally  organized 
in  the  late  1880s,  and  established  as  a  nonstock 
corporation  in  1892.  Fruit  was  packed  under 
contract  until  1895,  when  the  Association  ac- 
quired a  packinghouse  to  handle  members'  fruit. 
It  is  significant  that  grower  contracts  drawn  by 
this  organization  in  1  893  requested  that  growers 
deliver  all  fruit  to  be  graded,  packed,  and  sold 
under  association  management  on  a  variety  pool 
basis. 


Another  new  and  strictly  cooperative  associa- 
tion, Claremont  California  Fruit  Growers  Associ- 
ation, began  preparing  members'  fruit  for 
market  in  the  spring  of  1 893.  This  group 
stopped  dealing  with  other  fruit  packers  and 
shippers  and  sold  directly  to  jobbers  or  through 
brokers  in  eastern  markets.  (Both  Pachappa  and 
Claremont  associations  were  among  the  first  to 
join  what  is  now  the  Sunkist  organization.) 

A  third  association  formed  in  1893,  Redlands 
Orange  Growers  Association,  has  operated  continu- 
ously. At  the  outset,  a  commercial  agency 
packed  and  sold  teh  fruit  while  the  association 
management  retained  control  of  sales.  Com- 
mercial handlers  paid  for  fruit  at  f.o.b.  Califor- 
nia market  prices,  and  were  responsible  for  all 
risks  in  shipment  and  delivery.  This  association 
maintained  its  status  as  an  independent  local  unit 
selling  its  own  fruit  until  it  joined  Sunkist  in  1929. 


FORMATION  OF  SUNKIST  GROWERS,  INC. 

A  group  of  60  orange  growers  met  at  Los  An- 
geles on  April  4,  1893,  to  organize  a  marketing 
cooperative  based  la'gely  on  principles  adopted 
by  the  Claremont  and  Pachappa  associations. 
They  appointed  a  study  committee  that  1 0  days 
later  submitted  organization  plans  for  grower 
consideration. 

The  proposal  called  for  formation  of  eight 
districts  with  local  associations  organized  within 
each  district.  Each  association  was  to  do  its  own 
packing  and  establish  a  purely  local  brand  with- 
out individual  or  company  name  attached.  Fruit 
picking  was  prorated  among  grower-members  so 
all  would  have  an  equal  chance  for  delivery. 
Sales  orders  for  fruit  were  likewise  prorated 
among  associations  to  keep  fruit  moving  propor- 
tionately. 


Some  horsepower  to  orchard  work. 


The  Los  Angeles  Chamber  of  Commerce  building,  birthplace  of 
the  Sunkist  cooperative  marketing  concept.  Growers  meeting 
here  in  the  summer  of  1 893  founded  Southern  California  Fruit 
Exchange. 


Second  home  for  Sunkist  organization  was  suite  of  offices  over  a 
drugstore. 


This  Sunkist  headquarters  office,  constructed  in  1935,  was  de- 
signed to  be  the  first  earthquake-proof  building  in  Los  Angeles. 
From  1  893  until  this  structure  was  completed,  the  organization 
occupied  rented  offices  in  eight  different  buildings. 


The  committee  specified  other  fundamentals 
of  local  organization  and  operation.  Recommen- 
dations included  establishing  central  district 
business  offices  open  to  all  managers  of  associa- 
tions in  the  district  for  handling  telegrams  and 
correspondence.  Also  recommended  was  a 
southern  California  executive  committee  con- 
sisting of  one  member  from  each  district  to  han- 
dle matters  affecting  all  districts. 

During  the  summer  of  1 893,  growers  estab- 
lished district  and  local  associations,  and  then 
sent  delegates  to  a  meeting  August  29  in  Los 
Angeles.  Organization  and  marketing  plans  were 
approved,  and  a  board  was  appointed  that  be- 
came the  executive  board  of  the  Southern  Cali- 
fornia Fruit  Exchange. 

Seven  district  exchanges  were  organized  by 
the  fall  of  1  893,  and  an  eighth  was  admitted  to 
membership  in  October  of  the  next  year.  The 
executive  board  office  opened  March  1 ,  1  894,  in 
Los  Angeles. 

Although  the  Exchange  made  a  successful 
start  both  in  sales  returns  and  in  reduction  of 
incidental  costs,  the  portion  of  southern  Califor- 
nia oranges  marketed  within  the  organization 
declined  from  89  percent  in  1895  to  37  percent 
the  next  year. 

Various  factors  contributed  to  this  lessening 
of  support.  Growers  inexperienced  in  handling 
their  own  business  matters  hired  equally  inex- 
perienced association  and  exchange  managers. 
The  executive  board  was  not  always  fully  ad- 
vised of  shipments  by  exchanges  so  competition 
existed  between  Exchange  fruit  in  eastern  mar- 
kets. Growers  found  that  new  procedures  were 
not  a  panacea  for  all  marketing  ills,  and  many 
turned  to  selling  fruit  outside  the  cooperative. 

Difficulties  also  arose  from  strenuous  opposi- 
tion of  established  dealers.  Intentional  glutting 
of  markets  in  anticipation  of  the  arrival  of  Ex- 
change fruit  was  done  by  parties  inimical  to 
interests  of  the  Fruit  Exchange. 


Discouraged  by  experiences  of  consignment 
sales,  growers  insisted  on  an  f.o.b.  market.  Twice 
each  month  the  Exchange  established  and  pub- 
lished to  its  members  the  price  of  oranges  f.o.b. 
California,  with  the  result  that  fruit  held  outside 
the  Exchange  was  uniformly  quoted  and  sold 
slightly  under  Exchange  prices.  Consequently, 
fruit  sold  f.o.b.  California  was  often  rejected  in 
large  volumes  on  arrival  at  terminal  markets. 

To  overcome  these  marketing  problems,  a 
plan  to  strengthen  the  Exchange  sales  program 
was  developed  in  1  895.  The  Southern  California 
Fruit  Exchange  was  incorporated,  and  agents 
and  representatives  were  appointed  to  handle 
sales  in  eastern  markets.  The  organization  began 
to  show  steady  growth,  both  in  quantity  of  ship- 
ments and  in  percent  of  total  industry  crop  han- 
dled. This  stability  was  threatened  but  not  over- 
turned by  failure  of  the  California  Fruit  Agency 
in  1904. 

A  large  crop  in  the  1902-03  season  intensified 
the  competition  between  the  Exchange  and  in- 
dependent shippers.  A  proposal  was  made  to 
join  these  previously  antagonistic  groups  into  a 
single  selling  agency,  which  would  control  nearly 
90  percent  of  the  crop.  This  action  was  intended 
to  eliminate  cut-throat  methods  and  duplication 
of  marketing  efforts.  Brokers  would  no  longer 
be  able  to  play  one  group  against  the  other  to 
force  down  prices. 

California  Fruit  Agency,  consisting  of  South- 
ern California  Fruit  Exchange  and  California 
Citrus  Union  (an  organization  of  independent 
shippers)  was  established  and  began  operations 
on  April  1 ,  1 903.  This  agency  achieved  some 
success  in  relieving  immediate  problems,  but  the 
two  groups  could  not  work  well  together. 

Friction  between  Exchange  and  Union  offi- 
cials might  have  spelled  disaster  anyway,  but 
another  year  of  poor  returns  was  undoubtedly 
the  immediate  cause  of  the  dissolution  of  the 
agency. 


Of  course,  to  these  problems  must  be  added 
the  antagonism  of  fruit  brokers  and  commission 
men  whose  business  was  sadly  impaired  by  for- 
mation of  the  agency.  A  severe,  cold  winter  in 
the  east  followed  by  floods,  which  destroyed  the 
peddling  trade  in  some  parts  of  the  country, 
resulted  in  low  prices  on  a  greatly  increased 
Florida  and  California  crop. 

Marketing  conditions  were  so  bad  the  Ex- 
change itself  was  threatened  with  disruption. 
Exchange  members  were  dissatisfied  already 
with  the  arrangement  because,  in  reacting  to  the 
emergency,  their  directors  had  not  consulted 
with  local  associations.  In  not  doing  so,  they 
violated  the  principle  of  local  democratic  con- 
trol, a  basic  tenet  of  Exchange  philosophy.  It  is 
doubtful  that  members  would  have  become  rec- 
onciled to  the  agency  even  under  favorable  mar- 
ket conditions.  The  agency  agreement  was  dis- 
solved September  1,  1904,  and  Exchange  opera- 
tions were  resumed. 

Basic  cooperative  principles  adopted  with 
formal  incorporation  of  California  Fruit 
Growers  Exchange  in  1905  are  in  effect  today. 
The  corporate  name  was  changed  to  Sunkist 
Growers,  Inc.,  in  1952  to  more  definitely 
associate  the  Sunkist®   trademark  with  the 
organization. 

DEVELOPMENT  OF  ADVERTISING 

Advertising  had  been  done  informally  in  trade 
papers,  special  editions  of  Los  Angeles  and 
southern  California  newspapers,  shows,  fairs, 
and  even  in  export  markets  as  early  as  1 895.  But 
the  first  advertising  of  what  was  to  be  a  contin- 
uing campaign  appeared  in  1908.  It  was  based 
on  a  $10,000  appropriation. 

This  first  advertising  campaign  was  launched 
in  Iowa  in  cooperation  with  a  major  railroad 
company.  Fruit  was  sent  in  special  bannered 
trains,  prizes  were  offered  for  articles  that  could 
be  used  in  advertising  California  oranges  and 
lemons,  and  the  railroad  company  posted  bill- 


TBC  SATUKDJkY  CYCNING 


It's  You,  Madam 

who  are  most 
concerned  with 

Vitamines 


Sumkist 


Uniformly  Good  Oranges  and  Lemons 
Circulation  2,015,747 


Sunkist  was  the  first  national  advertiser  to  mention  vitamins  in 
its  copy.  This  particular  ad,  which  ran  in  a  national  consumer 
magazine  in  1922,  offered  an  educational  booklet  on  nutrition. 


boards  throughout  the  State  to  display  such 
slogans  as  "Oranges  for  health— California  for 
wealth." 

Sales  before  and  after  the  Iowa  campaign 
were  carefully  checked.  While  business  for  the 
country  as  a  whole  increased  almost  20  percent, 
business  in  Iowa  gained  50  percent. 

The  trademark  Sunkist®  was  first  suggested  as 
part  of  the  1 908  campaign.  To  popularize  this 
trademark,  silverware  premiums  were  used  in 
advertising  for  Sunkist  from  1910  through  1920. 

With  its  emphasis  on  consumers,  advertising 
did  not  originally  involve  retailers  in  sales  pro- 
motional efforts.  A  dealer  service  unit  was 
started  in  1915  to  make  personal  contacts  with 
the  retail  trade.  At  that  time  many  grocers  were 
not  interested  in  handling  perishable  commodi- 
ties. The  first  job  of  dealer  service  men  was  to 
bring  fruit  out  from  under  the  counter,  display 
it  and  price  it,  and  whenever  possible,  place  ma- 
terial for  point-of-sale  advertising. 

In  the  early  1920s,  the  dealer  service  organiza- 
tion made  the  first  study  of  operating  costs  in  a 
retail  grocery  store  and  set  by  formula  a  fair 
margin  to  expect  on  a  perishable  commodity 
such  as  citrus  fruit.  Results  of  this  survey  and 
the  margin  formula  for  covering  costs,  shrinkage, 
and  a  reasonable  profit  are  used  today. 

In  1916,  it  was  decided  to  advertise  the  use  of 
oranges  for  juice,  and  the  slogan  "Drink  an 
orange"  appeared  in  advertising  by  Sunkist. 
Because  there  was  no  reaming  device  on  the 
market  large  enough  to  extract  juice  from  an 
orange,  the  Exchange  persuaded  a  glass  company 
to  make  a  million  glass  squeezers  for  the  Ex- 
change to  distribute  through  retail  outlets.  The 
extractors  were  sold  within  a  year.  Shortly 
thereafter,  all  manufacturers  of  glass  juice  ex- 
tractors were  making  a  similar  device. 

With  the  "Drink  an  orange"  advertising,  con- 
sumption of  oranges  increased  from  half  an 
orange  per  serving  to  two  or  three  per  serving. 


This  poster  was  part  of  the  first  Sunkist  advertising  campaign, 
launched  in  Iowa  in  the  spring  of  1 908. 


This  encouraged  increased  production  of  oranges 
both  in  California  and  Florida.  In  1919,  the 
Exchange  began  manufacturing  electric  extrac- 
tors for  both  commercial  and  home  use. 

In  the  1920s,  advertising  strategy  turned  more 
and  more  to  healthful  properties  of  citrus.  The 
Exchange  was  the  first  national  advertiser  to 
mention  vitamins  in  its  copy,  with  special  em- 
phasis on  vitamin  C. 

The  first  commercial  radio  broadcast  from 
California  to  the  East  Coast  in  the  late  1920s 
was  sponsored  by  the  Exchange.  With  that  cam- 
paign, the  company  became  the  first  to  use  mo- 
tion picture  stars  on  radio  programs.  The  Ex- 
change made  its  initial  film  under  an  educational 
program  in  1920.  Since  then,  more  than  25  edu- 
cational films  for  consumer  showing  have  been 
produced. 

In  1923,  the  Exchange  began  to  prepare  and 
distribute  printed  educational  material  in  the 
form  of  fruit  bulletins.  More  than  1 00  million 
pieces  were  distributed  to  teachers  and  students, 
doctors,  dentists,  nurses,  dietitians  and  public 
health  workers. 

PROCESSING  CITRUS  FOR  PRODUCTS 

As  citrus  production  increased  in  the  early 
1900s,  growers  recognized  it  would  be  economi- 
cally impossible  to  market  all  citrus  as  fresh  fruit 
at  reasonable  prices.  The  best  solution  seemed  to 
be  processing  lower  grade  fruit  into  quality  cit- 
rus by-products. 

Manufacture  of  orange  products  was  started 
in  California  in  1914  by  Thomas  Crawford,  Inc., 
and  continued  for  a  short  time  by  Exchange 
Orange  Products  Company  near  Ontario.  This 
latter  organization  was  not  a  cooperative,  but 
some  Sunkist  units  were  stockholders.  It  sus- 
pended operations  in  1 920  after  a  brief  and  un- 
successful history  of  attempting  to  salvage 
oranges  by  manufacturing  a  single  product- 


orange  marmalade.  Contributing  to  its  demise 
were  high  costs  of  production,  failure  to  achieve 
uniform  quality,  and  inadequate  marketing  ar- 
rangements. 

A  new  company,  The  Exchange  Orange  Prod- 
ucts Company,  was  incorporated  in  1 920  as  a 
cooperative.  Because  not  all  locals  were  stock- 
holders, Sunkist  purchased  outstanding  stock  in 
1 931  so  facilities  would  be  available  to  all  affili- 
ates. 

Exchange  By-Products  Company,  first  lemon 
processor,  was  organized  in  1915  at  Corona, 
Calif.  These  facilities  were  owned  by  lemon 
packinghouses  in  the  Sunkist  organization,  origi- 
nally on  a  stock  basis  and  later  by  revolving  fund 
certificates. 

During  the  early  years  of  their  existence,  both 
plants  were  gradually  expanded  and  improved. 
After  20  years  of  operation,  they  were  supplying 
more  than  75  percent  of  all  lemon  oil  used  in 
the  United  States,  and  45  percent  of  the  orange 
oil.  Other  major  items  were  juice  products,  pec- 
tin, and  citric  acid. 

In  the  early  1  940s,  demand  for  citrus  prod- 
ucts was  stimulated  by  Government  purchases 
under  the  Lend-Lease  Act  and  through  the  Fed- 
eral Surplus  Commodities  Corporation.  Concen- 
trated juices  were  furnished  by  the  Government 
to  Great  Britain  for  use  in  children's  diets  under 
its  newly  established  national  health  program. 
Similar  use  of  juice  was  made  in  the  United 
States  for  the  school  lunch  program.  Wartime 
demand  developed  for  many  other  items,  includ- 
ing lemon  and  grapefruit  juices  and  pectin. 

In  the  years  immediately  after  the  war,  how- 
ever, these  outlets  disappeared  and  total  demand 
dropped  sharply.  At  the  same  time,  production 
of  concentrated  juices  in  Florida  and  Texas  in- 
creased. By  1951,  consumers  were  purchasing 
more  of  Florida's  frozen  concentrated  orange 
juice  than  fresh  oranges.  Sunkist  experienced 
difficult  years  when  processing  procedures  and 
marketing  of  products  required  material  change. 


The  forerunner  of  the  Sunkist  lemon  products  division,  as  it  looked  in  1929. 


Because  growing  costs  in  California  and  Ari- 
zona were  higher  than  in  other  producing  areas 
of  the  United  States,  frozen  concentrate  could 
not  be  marketed  nationally  by  the  western  in- 
dustry at  competitive  prices.  Emphasis  was 
shifted  to  sales  of  large  quantities  of  concen- 
trates and  other  products  to  manufacturers  for 
use  in  their  consumer  items.  An  export  licensing 
program  was  initiated  to  sell  citrus  products  and 
generate  additional  revenues  from  use  of  the 
Sunkist®  trademark. 

To  ensure  the  most  efficient  use  of  the  plants 
and  marketing  capabilities  owned  by  grcAvers 
affiliated  with  Sunkist,  the  two  products  com- 
panies were  merged  into  Sunkist  Growers,  Inc., 
in  1 958.  In  the  years  since,  new  product  devel- 
opment and  improvements  in  the  processing 
facilities  are  continuing  investments  to  meet  the 
climbing  volume  of  western  citrus  production. 

MARKETING  REGULATION 

For  many  years,  Sunkist  management  has  fa- 
vored orderly  marketing  and  efficient  crop 
utilization  on  an  industrywide  basis.  Sunkist 
practiced  voluntary  allocation  of  available  fresh 
fruit  among  shippers  for  some  time  before 
special  Federal  and  State  laws  were  enacted  tc 
assist  in  meeting  these  objectives. 

As  early  as  1923,  the  Exchange  established  an 
informal  distribution  committee  to  prorate 
lemon  shipments  from  week  to  week.  Shippers 
delegated  their  rights  to  this  committee  to  deter- 
mine time  and  volume  of  fresh  shipments.  Sun- 
kist local  associations,  whose  volume  repre- 
sented about  90  percent  of  the  crop,  entered 
into  a  formal  shipment  and  grade  control  agree- 
ment in  1924. 

This  voluntary  regulation  by  lemon  shippers 
in  the  Sunkist  organization  continued  about  10 
years,  but  all  were  not  satisfied  with  the  arrange- 
ments. In  an  attempt  to  further  strengthen  their 
marketing  program,  to  build  markets  for  high 


quality  fresh  lemons,  and  to  stabilize  prices  and 
supplies  of  lemons  going  to  the  fresh  market, 
shippers  undertook  a  program  of  diverting  desig- 
nated quantities  of  lemons  to  products  pro- 
cessing plants.  Although  growers  received  lower 
returns  for  fruit  going  to  processing,  they  hoped 
to  improve  total  returns  through  their  strength- 
ened position  in  the  fresh  market. 

Nonmembers  seemed  to  have  a  marketing 
advantage  because  they  did  not  have  to  bear  any 
share  of  this  diversion  to  processing.  By  the  late 
1930s,  Exchange  membership  had  begun  to  slip. 
Feeling  ran  so  strong  that  one  district  exchange 
threatened  to  quit  the  organization,  maintaining 
its  members  could  no  longer  leave  themselves 
vulnerable  to  outsiders  who  were  free  to  put 
everything  they  could  into  fresh  markets. 

In  1935,  grower  representatives  unsuccess- 
fully requested  industrywide  lemon  shipment 
regulation  programs  under  California  law. 

Meanwhile,  growers  of  other  citrus  varieties 
wanted  a  method  of  regulating  their  shipments. 
In  1933,  the  industry  adopted  the  first  of  several 
programs  under  Federal  Statutes.  The  California- 
Arizona  Orange  and  Grapefruit  Marketing  Agree- 
ment required  citrus  shippers  in  the  two  States 
to  conform  to  a  program  of  orderly  distribution. 
A  growers'  advisory  committee  and  a  distribu- 
tion committee  were  established,  and  proration 
of  orange  shipments  began  in  January  1 934. 
Various  efforts  to  regulate  shipments  of  grape- 
fruit were  unsuccessful. 

In  1941,  Federal  Order  (F.O.)  No.  53  (now 
910)  regulating  the  handling  of  lemons  grown  in 
California  and  Arizona  was  adopted.  This  order 
now  includes  permissible  size  stipulations  and 
regulation  of  weekly  volumes  shipped  to 
domestic  markets  in  the  United  States  and 
Canada. 

F.O.  No.  66  for  California  and  Arizona  Valen- 
cia and  navel  oranges  was  issued  by  the  Secre- 
tary of  Agriculture  with  approval  of  the  Presi- 
dent in  October  1942. 


This  order  was  terminated  in  1952,  and  re- 
placed a  year  later  by  F.O.  No.  14  (now  907) 
covering  navel  oranges.  In  1954,  F.O.  22,  (now 
908)  for  Valencias  was  approved  by  growers  to 
become  effective  immediately.  Both  the  navel 
and  Valencia  orders  now  regulate  permissible 
size  and  weekly  volume.  California-Arizona 
shipments  to  markets  in  the  United  States  and 
Canada  are  covered  by  these  orders. 

Concurrent  Federal  and  State  programs  were 
initiated  in  1941  for  interstate  and  intrastate 
shipments  of  grapefruit  according  to  grades  and 
sizes.  This  program  relates  only  to  grapefruit 
grown  in  Arizona  and  desert  areas  of  south- 
eastern California  and  includes  no  volume  stip- 
ulation. Grapefruit  grown  in  the  rest  of  Califor- 
nia and  commonly  called  "summer  grapefruit"  is 
not  included. 

Marketing  orders  for  each  variety  are  super- 
vised by  industrywide  administrative  commit- 
tees. For  lemons,  navel  and  Valencia  oranges, 
the  committees  recommend  weekly  volumes  of 
shipments,  and  compute  a  prorate  base  and 
allotment  for  each  shipper.  The  grapefruit  com- 


mittee recommends  grade  and  size  regulations 
seasonally.  All  regulations  are  subject  to  ap- 
proval and  issuance  by  the  Secretary  of  Agricul- 
ture. 

The  two  administrative  committees  super- 
vising the  orange  programs  under  Federal  Orders 
907  and  908  each  consist  of  six  growers,  four 
handlers,  and  one  member  not  directly  con- 
nected with  the  citrus  industry.  The  Lemon 
Administrative  Committee,  operating  under  F.O. 
No.  91 0,  consists  of  1 3  members:  eight  growers, 
four  handlers,  and  one  non-industry  representa- 
tive selected  by  grower  and  handler  members. 
All  committee  members  are  appointed  by  the 
Secretary  of  Agriculture. 

State  desert  grapefruit  orders  are  administered 
locally  by  similar  committees.  These  are  ap- 
pointed and  supervised  by  State  officials. 

Administrative  committees  deal  directly  with 
local  shipping  units,  but  marketing  organizations 
supply  pertinent  market  information  and  other 
data  that  may  help  administer  the  programs. 
Employees  of  Sunkist  are  named  to  serve  on 
these  committees. 
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EXPANDING  EXPORT  MARKETS 

Just  prior  to  1900,  the  Exchange  began  its  ex- 
port business  by  sending  a  gift  box  of  navels  to 
England's  Queen  Victoria.  In  those  early  days, 
export  of  perishable  foods  was  nearly  impossi- 
ble. Transportation  overseas  was  slow,  and  there 
were  no  facilities  for  keeping  commodities  in 
good  condition. 

Foreign  sales  of  any  significance  did  not  begin 
until  the  late  1920s,  when  orange  production 
exceeded  domestic  demand.  Marketing  problems 
were  intensified  by  a  trend  to  small-sized 
oranges,  not  readily  acceptable  to  American 
consumers. 

To  stabilize  the  domestic  market,  Sunkist 
management  decided  to  ship  several  million 
boxes  to  European  cities  on  a  consignment  basis. 
When  this  European  business  proved  mutually 
beneficial,  a  regular  basis  of  sale  was  established. 
Export  trade,  which  developed  steadily  through 
the  1930s,  was  temporarily  disrupted  by  World 
War  1 1  and  the  monetary  problems  of  post-war 
years. 

In  the  early  1960s,  the  California-Arizona 
citrus  industry  signed  an  agreement  with  the 
Foreign  Agricultural  Service  for  a  market  devel- 
opment project  in  western  Europe.  This  original 
project  covered  promotional  activities  and  a 
study  of  fruit  quality.  Under  another  program, 
this  cooperative  group  obtained  a  liberalization 
of  Japanese  import  quotas  for  lemons.  In  less 
than  1 0  years'  time,  this  market  has  grown  to 
more  than  four  million  cartons  annually. 


CHANGING  LOCATIONS 
FOR  CITRUS  PRODUCTION 

In  the  past  three  decades  growing  locations  for 
western  citrus  have  been  changed  dramatically. 

The  production  peak  for  varieties  in  Califor- 
nia and  Arizona  occurred  in  1944-45  when 
volume  reached  165  million  cartons.  Once  war- 
time demand  diminished,  such  substantial  quan- 
tities of  fruit  on  the  market  generally  meant  low 
prices. 

Growers  in  communities  near  Los  Angeles 
where  property  values  and  taxes  were  high, 
found  it  expedient  to  sell.  In  a  1 0-year  period, 
citrus  acreage  in  the  two  States  dropped  from 
350,000  to  an  alarming  low  of  250,000  in  1 956. 
Many  feared  for  the  future  of  the  business  in  the 
western  States. 

By  1957,  however,  this  industry  pattern 
changed.  Many  growers  who  had  sold  their 
ranches  in  southern  California  reinvested  in  cit- 
rus acreage  elsewhere.  While  trees  were  falling  to 
the  bulldozer  in  one  district,  irrigation  projects 
opened  up  new  land  in  California's  vast  Central 
Valley  and  water  reached  the  arid  desert  country 
of  Arizona  and  southeastern  California.  Still 
another  incentive  to  farmers  was  availability  of 
land  in  Arizona  for  "homesteading"  under  provi- 
sions of  Federal  law. 

Harvested  citrus  acreage  in  California  and 
Arizona  is  expected  to  again  reach  about 
350,000  acres  by  the  late  1 970s.  Total  produc- 
tion of  citrus  in  the  two  States  should  exceed 
180  million  cartons  by  1980. 


PART  ll-ORGANIZATION 


LEGAL  STRUCTURE 

Organization  of  Sunkist  Growers,  Inc.,  includes 
its  member  growers,  local  associations,  district 
exchanges,  and  affiliated  Fruit  Growers  Supply 
Company. 

This  federation  of  growers  and  grower- 
controlled  cooperatives  performs  marketing 
functions  and  furnishes  operating  supplies. 

Basic  organizational  structure  dates  from  for- 
mal incorporation  of  Southern  California  Fruit 
Exchange  in  1  895.  In  its  earliest  form,  the  fed- 
eration involved  a  contractual  relationship  be- 
tween a  grower  and  his  respective  packinghouse 
association,  its  district  exchange,  and  Sunkist 
Growers,  Inc.  Each  level  in  the  federated  struc- 
ture was  tied  to  the  next  by  contract  and  by 
representation  on  the  board  of  directors  of  the 
next  succeeding  level. 

In  1958,  a  corporate  reorganization  merged 
The  Exchange  Orange  Products  Co.  (then  a 
wholly  owned  subsidiary  of  Sunkist)  and  Ex- 
change Lemon  Products  Co.  (an  independent 
cooperative  owned  by  lemon  associations  be- 
longing to  Sunkist)  into  Sunkist  Growers,  Inc. 
Packinghouse  associations  and  district  exchanges 
became  direct  members  of  Sunkist. 

After  the  1958  changes,  the  U.S.  Supreme 
Court  reviewed  the  corporate  structure  of  the 
Sunkist  system.  The  Court  found  that  Sunkist  as 
then  organized  did  not  comply  with  Section  I 
of  the  Capper-Volstead  Act.  It  ruled  that 
certain  packinghouse  associations,  so-called 
"agency  associations,"  were  not  actually  growers 
but  were  handling  growers'  fruit  for  cost-plus 
fixed  fees.  In  response  to  the  Supreme  Court 
decision,  Sunkist  was  substantially  reorganized 
in  1 968  to  ensure  compliance  with  the  Capper- 
Volstead  Act. 


As  organized  today,  Sunkist  Growers,  Inc.,  is 
a  nonstock,  nonprofit  cooperative  marketing 
association  operating  under  provisions  of  the 
Agricultural  Code  of  California.  (Articles  of 
incorporation  and  bylaws  with  amendments  are 
included  in  the  appendix.) 

With  the  changes  made  in  1968,  each  grower 
is  a  direct  member  of  Sunkist  Growers,  Inc.,  and 
is  also  a  member  of  either  a  local  association  or  a 
district  exchange.  A  member  of  Sunkist  must  be 
a  producer  of  citrus  or  an  association  of  such 
producers.  Commercial  packinghouses  may  still 
be  utilized  by  growers,  but  such  packers  are 
licensed  under  an  agreement  requiring  them  to 
return  net  marketing  proceeds  to  growers.  No 
licensed  packer,  as  such,  has  any  voting  or  other 
membership  rights  or  privileges  in  the  Sunkist 
system. 

These  aspects  of  the  1968  reorganization  were 
developed  to  remove  deficiencies  in  the  former 
organization  as  outlined  by  the  Supreme  Court. 
That  this  was  satisfied  was  confirmed  in  1971  in 
a  declaratory  judgment  rendered  by  Judge  D.  W. 
Williams  of  the  U.S.  District  Court  in  Los.  An- 
geles. 

On  the  issue  of  Capper-Volstead  qualification, 
the  opinion  in  that  judgment  noted  in  substance 
that: 

1 .  Membership  is  limited  to  growers  and 
cooperative  associations  of  growers. 

2.  Voting  rights  are  exercised  directly  or 
indirectly  by  the  grower-members,  and  no  right 
to  vote  control  or  participate  in  policymaking  is 
in  the  hands  of  a  nongrower. 

3.  Each  grower  shares  in  capital  funding, 
either  directly  or  through  his  local  cooperative 
on  the  basis  of  volume  of  fruit  marketed. 

4.  Grower-members  possess  all  property 
rights  in  proportion  to  fruit  marketed. 

5.  Growers'  cooperatives  or  voting  units 
hold  the  "reserved  right"  to  choose  markets  and 
set  prices. 


6.  Licensed  packers  may  furnish  packing 
services  to  growers  and,  in  some  instances,  funds 
to  meet  the  grower's  capital  obligation.  This 
does  not  adversely  affect  Capper- Volstead  quali- 
fications, because  the  act  specifically  allows 
growers  and  their  associations  to  make  the  nec- 
essary contracts  and  agreements  to  effect  the 
purposes  of  the  association  permitted  under 
Capper- Volstead. 

The  opinion  concluded  that,  "...  in  contrast 
to  the  organizational  structure  existing  at  the 
time  of  the  Supreme  Court  decision  in  this  suit, 
Sunkist's  present  structure  constitutes  an  agri- 
cultural cooperative  protected  by  Section  1  of 
the  Capper- Volstead  Act." 

Memberships  of  growers,  local  associations, 
and  district  exchanges  are  based  on  applications. 
When  approved  by  Sunkist  Growers,  Inc.,  these 
applications  constitute  a  membership  agreement. 
(Samples  of  these  agreements  are  in  the 
appendix.) 


GROWER 

About  8,000  citrus  growers  in  California  and 
Arizona  are  members  of  Sunkist  Growers,  Inc., 
and  its  affiliated  organizations. 

Although  the  percent  of  California-Arizona 
citrus  growers  who  are  members  has  remained 
rather  constant  in  recent  years,  the  absolute 
membership  has  decreased.  Greater  capital  re- 
quirements for  economic  farming  have  brought 
about  this  significant  change.  This  trend  is  con- 
sistent with  the  national  trend  in  other  segments 
of  agriculture.  Grove  units  have  increased  in  ^>.ze, 
now  averaging  about  40  acres. 

In  recent  years  the  description  of  a  "grower" 
has  necessarily  been  expanded  to  include  part- 
nerships, corporations,  and  other  forms  of  or- 
ganization in  addition  to  traditional  family 
farms.  Growers  are  responsible  for  performing 
all  cultural  practices  in  the  production  of  citrus. 
Many  take  advantage  of  the  efficiencies  of  large- 
scale  farming  by  owning  parcels  as  non-resident 
growers  and  arranging  to  have  the  property 
farmed  by  professional  farm  management  com- 
panies. 

Property  Rights 

All  property  rights  or  interests  in  Sunkist 
Growers,  Inc.,  are  held  by  member-growers.  The 
proportion  of  total  company  property  a  grower 
would  receive  in  liquidation  is  determined  by 
comparing  the  grower's  fruit  marketing  volume 
during  the  preceding  6  years  with  total  citrus 
shipments  by  Sunkist  for  the  same  period. 


The  metropolitan  Los  Angeles  area  is  the  hub  of  Sunkist  market- 
ing activity. 


22     PACKING  UNIT 

A  local  association  is  a  nonprofit  cooperative 
association  of  growers.  It  represents  its  members 
in  the  district  exchange  and  in  Sunkist  Growers, 
Inc.,  and  usually  provides  packing  services.  Fifty 
local  associations  have  a  combined  membership 
of  about  4,000  growers. 

Local  associations  provide  facilities  for  assem- 
bling, washing,  grading,  and  preparing  growers' 
fruit  for  market.  Here  fruit  is  physically  pooled 
ana  final  pooling  and  distribution  of  proceeds 
made  to  growers. 

The  4,000  growers  who  use  about  50  licensed 
packers  must  be  direct  members  of  a  cooperative 
district  exchange.  The  licensed  packers  are  re- 
stricted to  picking,  packing,  and  shipping  fruit  as 
authorized  by  Sunkist  Growers,  Inc.  All  marketing 
functions  for  these  growers  are  conferred  on  the 
district  exchange  and  Sunkist  Growers,  Inc. 

A  uniform  license  agreement  (see  Appendix, 
page  104)  assures  that  sales  proceeds  received 
from  the  district  exchange  for  transmission  to 
growers  will  be  properly  distributed  to  growers. 
The  accounting  procedure  must  be  essentially 
compatible  with  cooperative  systems.  The  agree- 
ment protects  Sunkist  in  matters  of  quality  and 
trademark  integrity  in  marketing  independently 
packed  fruit. 

A  packinghouse  is  the  direct  point  of  contact 
with  the  grower  for  most  activities  associated 
with  citrus  production.  In  addition  to  regular 
functions,  some  perform  certain  orchard  services 
for  growers,  including  pruning,  frost  protection, 
fumigating,  and  spraying. 

Most  associations  require  growers  to  rely  on 
the  packing  unit  for  harvesting  so  fruit  can  be 
picked  by  expert  crews.  The  worst  enemy  of 
citrus  is  decay  resulting  from  breaks  in  the  skin. 
Picking  citrus  requires  considerable  skill  to  pre- 
vent injury  to  fruit,  while  holding  harvest  ex- 
penses to  a  minimum. 


Sophisticated  equipment  has  been  designed  to  facilitate  use  of 
bulk  bins  to  transport  fruit  from  grove  to  packinghouse. 


Packinghouse  managers  aim  for  top  efficiency  by  installing 
modern,  automated  equipment  lines  like  this  bin  dumper. 


Warm  blasts  of  air  remove  surface  moisture. 


Graders  separate  fruit  into  quality  classes  according  to  require- 
ments set  by  Sunkist  for  various  grades. 


In  most  cases,  packing  units  make  arrange- 
ments for  transportation  of  fruit  from  the 
orchard.  At  the  packinghouse,  citrus  goes 
through  numerous  operations,  including 
washing,  drying,  grading,  and  sizing.  Experi- 
enced graders  visually  separate  fruit  into  classes 
according  to  specific  requirements  for  various 
grades  (see  appendix  ,  page  92,  Rules  and  Reg- 
ulations Governing  Fruit  Packed). 

Fruit  is  either  weighed  or  automatically 
counted  after  leaving  the  grading  area.  A  record 
is  made  of  the  quantities  of  various  sizes  and 
grades  each  grower  sends  to  the  packinghouse. 
Citrus  thus  becomes  part  of  a  pooling  system 
under  which  individual  growers  receive  payment 
according  to  grades  and  sizes  furnished. 

Citrus  is  packed  and  sold  by  size.  The  figure 
denoting  each  size  is  the  number  of  oranges, 
grapefruit,  lemons,  tangerines  or  limes  that  can 
be  packed  according  to  a  certain  pattern  in  a 
standard  shipping  container.  (The  Standard  Con- 
tainer Act  of  California  requires  that  shipments 
of  oranges  and  lemons  from  California  must  be 
in  a  standard  package  filled  by  established  stan- 
dard practices  relating  to  size,  arrangement,  and 
number  of  fruit  in  the  carton.) 

Each  packing  unit,  or  affiliated  packinghouse, 
uses  its  own  trademarks,  called  "house  brands." 
This  enables  the  produce  trade  to  identify  fruit 
from  particular  packinghouses  as  well  as  differ- 
ent geographical  areas.  Each  house  brand  is  as- 
signed to  a  particular  grade  of  fruit  established 
by  Sunkist.  If  a  packinghouse  brand  is  used  in 
connection  with,  for  example,  a  second  grade 


fruit,  the  packing  unit  is  precluded  from  using 
that  same  house  brand  for  premium  quality 
fruit.  A  packing  unit  may  use  one  or  more  house 
brands  in  connection  with  premium  fruit,  one 
or  more  house  brands  for  second  grade  fruit,  and 
so  on. 

Sunkist  Growers,  Inc.,  uses  several  trademarks 
(Figure  1 )  to  signify  premium  grade  fruit.  Simi- 
larly, Sunkist  owns  separate  trademarks  used  in 
connection  with  lesser  grades  of  fruit.  Fresh  fruit 
cartons  containing  fruit  packed  by  a  particular 
affiliated  packinghouse  will  bear  the  trademarks 
of  Sunkist  as  well  as  a  corresponding  house 
brand  of  the  packinghouse.  The  particular  marks 
will  be  determined  by  the  grade  of  fruit  in  the 
carton. 

Fruit  packed  in  cartons  carrying  the  SUN- 
KIST® brand  must,  at  all  times,  comply  with 
specifications  for  premium  quality  fruit  estab- 
lished by  Sunkist  and  be  stamped  with  the  SUN- 
KIST trademark.  The  consuming  public  rarely 
sees  house  brands  used  with  premium  quality 
fruit  because  only  the  mark  SUNKIST  is 
stamped  on  that  fruit.  Packinghouses  are  free, 
however,  to  stamp  house  brands  on  fruit  of 
lesser  grade  than  premium  fruit. 

Mesh  or  polyethylene  bags  for  packing  or- 
anges, grapefruit,  and  lemons  may  be  used  for 
special  orders  as  stated  in  rules  established 
jointly  by  the  field  and  marketing  divisions. 

(The  role  of  the  packing  unit  in  sales  proce- 
dures is  discussed  in  Part  III  under  Fresh  Fruit 
Marketing.) 


FIGURE  1 :  These  graphics  symbols  are  trademarks  of  Sunkist 
Growers,  Inc.,  and  are  used  on  all  corporate  media,  correspon- 
dence, and  all  fresh  fruit  and  products  packaging. 
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Fruit  is  packed  by  size.  Sorting  is  accomplished  by  passing  the 
fruit  over  tapered  rollers.  The  smallest  fruit  drops  through  first, 
the  largest  last. 


Much  fruit  is  still  packed  by  hand.  Packers  wear  gloves  to  avoid 
fingernail  injury  to  the  fruit. 


Sunkist  engineers  developed  this  automatic  pattern  packer  that  quickly,  systematically,  and  gently  packs  fruit  through  use  of  rubber 
vacuum  cups. 


DISTRICT  EXCHANGES 

Each  of  the  20  district  exchanges  in  the  Sunkist 
organization  is  a  nonprofit  cooperative  associa- 
tion comprising  growers  who  have  their  fruit 
packed  by  licensed  packers,  or  associations  of 
growers  operating  as  local  associations,  or  both. 

Before  the  1968  reorganization,  district  ex- 
changes served  primarily  as  communications 
centers.  They  now  have  direct  involvement  for 
grower-members  in  representation  and  voting,  in 
handling  and  distributing  sales  proceeds,  and  in 
allocating  property  rights. 

District  exchanges  reserve  the  right  of  final 
decision  on  price  (except  auction  sales),  destina- 
tion, and  transportation  after  the  sale  has  been 
made  by  Sunkist.  Growers  and  local  associations 
delegated  these  rights  to  the  exchanges  in  accord 
with  the  bylaws  of  Sunkist  Growers,  Inc.  (See 
Appendix,  page  81 .) 

(Further  explantion  of  the  exchanges'  role  in 
selling  is  in  Part  III  under  Fresh  Fruit  Mar- 
keting.) 

BOARD  OF  DIRECTORS 

District  exchanges  have  the  exclusive  right  to 
nominate  and  elect  directors  of  Sunkist  Growers, 
Inc.  The  number  of  directors  of  Sunkist  is  set  in 
the  bylaws  at  not  fewer  than  28  nor  more  than 
31.  The  actual  number  is  based  on  volumes  of 
fruit  the  exchanges  have  marketed,  on  the  aver- 
age, through  Sunkist  during  the  3  preceding 
years.  This  provision  of  the  bylaws  gives  multi- 
ple representation  on  the  board  to  those  district 
exchanges  having  the  heaviest  volume  of  ship- 
ments. 

Each  district  exchange  is  entitled  to  nominate 
one  director.  After  1976,  the  exchange  must 
have  at  least  2  percent  of  total  volume  of  all 
fruit  marketed  through  Sunkist  or  it  must  com- 
bine with  one  or  more  other  exchanges  for 
board  representation. 


From  a  typewriter-like  keyboard,  an  operator  controls  equip- 
ment that  sorts  packed  cartons  according  to  fruit  size  and  grade. 


The  console  operator  dispatches  cartons  down  the  proper  chan- 
nel on  this  accumulator.  Each  line  is  released  to  automatic  stack- 
ing equipment  as  soon  as  enough  cartons  are  lined  up  to  consti- 
tute a  pallet  load. 


28        The  board  of  directors  meets  each  month.  A 
chairman  of  the  board,  elected  by  directors, 
presides  at  these  meetings.  In  his  absence,  one  of 
the  vice-chairmen  is  designated  by  the  full  board 
to  assume  his  powers  and  duties.  Board  meetings 
are  open  to  growers. 

Directors  serve  on  a  number  of  committees 
that  advise  on  the  activities  of  Sunkist  and  assist 
in  giving  continuity  to  its  policies.  Committee 
reports  and  recommendations  are  subject  to 
approval  by  the  full  board  of  directors.  Addi- 
tionally, directors  establish  grade  specifications 
for  fresh  fruit  and  for  products.  They  enjoin 
local  associations  and  district  exchanges  to  pack 
or  deliver  fruit  in  compliance  with  applicable 
grade  specifications. 

Directors  establish  rules  governing  use  of 
trademarks,  patents,  and  copyrights  owned  or 
controlled  by  Sunkist  Growers,  Inc. 

The  board  elects  an  employee  as  president 
and  chief  executive  officer  of  Sunkist  Growers, 
Inc.  The  president  is  responsible  for  general 
management  and  direction  of  the  business  sub- 
ject to  policies  and  directives  established  by  the 
board.  Other  employees  are  elected  by  the  board 
as  officers  of  the  corporation  on  recommenda- 
tion of  the  president. 

CALIFORNIA-ARIZONA  CITRUS  LEAGUE 

Sunkist  Growers,  Inc.,  belongs  to  the  California- 
Arizona  Citrus  League  (CACL).  Formed  in 
1964,  CACL  represents  industry  interests  in 
such  matters  as  export  tariffs  and  freight  rates. 

A  number  of  regional  cooperator  agreements 
between  CACL  and  the  Foreign  Agricultural 
Service  of  USDA  have  resulted  in  expanded  for- 
eign markets  over  the  past  10  years. 

Under  a  cooperative  agreement  with  the  Agri- 
cultural Extension  Services  of  the  University  of 
California  and  the  University  of  Arizona,  CACL 
compiles  and  reports  statistics  on  costs  of  pro- 
dt  don,  picking,  hauling,  and  packing  opera- 
tions. Reports  are  issued  annually. 
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Pallet  loads  awaiting  shipment  in  a  packinghouse  pre-cooler  are 
stacked  so  air  can  move  freely  between  them. 


Trucks  load  fresh  fruit  at  one  of  the  hundred  Sunkist-affiliated 
packinghouses  in  California  and  Arizona. 


District  exchanges  affiliated  with  Sunkist  Growers,  Inc.,  are  situated  throughout  the  citrus-producing  areas  of  California  and  Arizona. 
Each  is  a  nonprofit  cooperative  association. 


PARTIII-OPERATIONS 


PRESIDENT 


LAW  DIVISION 


The  president  of  Sunkist  Growers,  Inc.,  directs 
the  business  to  provide  optimum  returns  for 
members'  harvested  crops  by  the  sale  of  fresh 
fruit  or  fruit  products. 

The  president  establishes  current  and  long- 
range  objectives,  plans,  and  policies  subject  to 
board  approval.  He  is  the  company's  principal 
representative  with  its  major  customers,  the 
financial  community,  and  all  segments  of  the 
public. 

At  specified  intervals,  the  board  of  directors 
reviews  and  approves  budgets  submitted  by  the 
president  for  operating  salaries,  capital  expendi- 
ture, sales,  and  advertising.  These  presentations 
include  analyses  of  operating  results  relative  to 
established  objectives. 

As  head  of  the  executive  team,  the  president 
plans  for  development  of  personnel  and  main- 
tains programs  that  encourage  successful  future 
management.  Sunkist  employs  about  2,000  full- 
time  personnel. 

Corporate  executives  are  headquartered  in 
Sherman  Oaks,  Calif.  Corporate  officers  are  re- 
sponsible to  the  president  for  primary  functions 
and  service  activities.  The  president  coordinates 
the  work  of  these  units.  Officers  meet  periodi- 
cally to  hear  progress  reports  on  operations  and 
to  discuss  matters  affecting  the  cooperative's 
plans. 


The  law  division  was  created  in  the  late  1 950s  to 
meet  the  increasing  needs  of  Sunkist  manage- 
ment for  legal  advice  in  day-to-day  operations. 
This  group  is  responsible  for  protection  of  Sun- 
kist interests  under  applicable  laws  and  govern- 
mental regulations. 

Staff  lawyers  advise  operating  managers  on 
matters  such  as  development  of  marketing  pro- 
cedures in  compliance  with  trade  regulations, 
accomplishment  of  commercial  transactions 
consistent  with  tax  and  cooperative  laws,  and 
establishment  of  procedures  required  by  food 
and  drug  laws.  The  need  for  legal  guidance  has 
increased  in  recent  years,  particularly  in  regula- 
tory areas  such  as  environmental  protection  and 
economic  controls. 

This  division  supervises  work  undertaken  on 
behalf  of  the  company  by  outside  counsel.  It 
does  not  advise  affiliated  organizations,  except 
in  matters  of  overall  significance  to  the  Sunkist 
federation. 

Patent  and  trademark  work  predates  the  es- 
tablishment of  the  law  division.  Trademark  ac- 
tivity began  when  the  Sunkist  trademark  was 
adopted  in  1908.  The  first  U.S.  registration  was 
issued  January  5,  1909.  Patent  work  started  in 
the  early  1 920s  and  has  become  increasingly 
important  in  protecting  research  investments. 
Sunkist  has  a  large  number  of  patents  in  force, 
both  domestic  and  foreign. 

The  company's  trademarks,  including 
Sunkist®,  have  been  used  with  the  sale  of  fresh 
citrus  and  processed  products  and  numerous 
other  goods,  such  as  glass  reamers,  sectionizers, 
and  fruit  handling  and  treating  machinery. 
Trademarks  are  registered  in  the  United  States 
and  in  many  foreign  countries  where  Sunkist 
engages  in  marketing  activities. 
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CORPORATE  INFORMATION 


FRESH  FRUIT  MARKETING 


A  corporate  information  officer  coordinates  all 
public  relations  and  public  affairs  functions. 
This  officer  provides  public  relations  counsel  to 
staff  officers. 

Staff  employees  evaluate  and  interpret  opin- 
ions and  attitudes  of  the  corporation's 
"publics."  Information  programs  are  then  devel- 
oped to  maintain  favorable  public  opinion.  Spe- 
cial attention  is  given  to  methods  of  communica 
tion  and  their  timing. 

Writers  work  regularly  with  the  public  press, 
issuing  news  releases  and  press  kits  and  answer- 
ing media  inquiries.  The  staff  produces  the  ann- 
ual report,  magazines  and  newsletters,  historical 
and  commemorative  booklets,  and  information 
brochures.  Audiences  are  numerous,  including 
employees,  grower-members,  packinghouse  and 
exchange  personnel,  consumers,  produce  buyers, 
and  the  general  public. 

Public  relations  personnel  plan  and  super- 
vise special  events  to  promote  products  and 
build  public  rapport.  Major  activities  include 
corporate  sponsorship  of  local  and  national 
athletic   competition   and   support  for 
community  projects. 


Fresh  fruit  marketing  procedures  used  within 
the  organization  are  based  on  three  principles: 
equitable  sales  and  shipping  opportunity  among 
all  shippers,  reserved  right  of  the  shipper  to  de- 
cline any  offer  received  by  the  marketing  organi- 
zation, and  compliance  with  industrywide  regu- 
lation of  shipments  where  applicable. 

The  cornerstone  of  corporate  sales  policy  is 
the  best  possible  distribution  of  available  fruit  at 
the  most  acceptable  values.  Every  attempt  is 
made  to  supply  world  markets  at  a  time  when 
the  quantity  of  citrus  available  from  Sunkist  will 
bring  the  highest  possible  returns.  The  entire 
crop  is  distributed  over  the  shipping  season  to 
allow  for  orderly  marketing  and  consumer  de- 
mand, and  to  avoid  oversupply  at  one  period  or 
shortage  at  another  time.  Of  course,  the  total 
supply  in  any  one  season  is  fixed  by  natural 
conditions  of  growth  and  weather. 

Effective  citrus  selling  is  predicated  on  accu- 
rate crop  information  and  projection  as  well  as 
systematically  collected  market  and  consumer 
data.  In  a  continuing  effort  to  maximize  returns 
at  the  grower  level,  Sunkist  uses  sophisticated 
methods  of  economic  research  and  crop  analysis 
to  ascertain  demand  and  utilization  levels  for 
current  and  future  crop  years. 

Staff  members  trained  in  economics  and  mar- 
keting research  attempt  to  identify  the  optimum 
utilization  of  each  season's  crop  in  fresh  or  prod- 
ucts channels,  domestic  or  export,  to  get  the 
highest  total  dollar  return  on  the  complete  crop. 
Many  factors  are  considered,  including  competi- 
tive situation,  crop  size  and  condition,  export 
opportunities,  products  sales  outlook,  and 
demand/price  ratios.  These  studies  and  surveys 
form  the  basis  for  each  year's  fresh  fruit  market- 
ing plan. 


Custom-made  conveyors  in  Sherman  Oaks  transport  sales  messages  in  a  matter  of  seconds  from  the  telecommunications  room  to  the 
fresh  fruit  sales  desks. 


Managers  in  the  Sherman  Oaks  office  make  price  recommendations  to  district  exchange  managers  based  on  current  market  situation  for 
each  fruit  variety. 


The  vice  president  of  fresh  fruit  marketing 
and  staff  determine  general  sales  policy  and 
formulate  sales  plans.  This  officer  directs  all 
marketing  activities  relating  to  fresh  fruit,  in- 
cluding domestic  and  export  sales  programs, 
telecommunications,  transportation,  domestic 
and  international  advertising,  sales  promotion, 
and  consumer  service.  Reporting  to  this  vice 
president  are  an  assistant  vice  president  of  fresh 
fruit  sales  and  an  assistant  vice  president  of  mar- 
keting services. 

Fresh  Fruit  Sales 

The  assistant  vice  president  of  fresh  fruit  sales 
supervises  a  domestic  sales  operations  manager, 
an  export  sales  manager,  transportation  man- 
ager, telecommunications  manager,  and  five 
division  sales  managers. 

The  export  sales  department  is  responsible  for 
marketing  all  varieties  outside  the  continental 
United  States  and  Canada,  including  sales  to 
U.S.  armed  forces. 

Management  and  coordination  of  domestic 
sales  of  different  varieties— oranges,  lemons, 
grapefruit,  tangerines  and  limes— are  provided 
by  a  staff  reporting  to  the  assistant  vice  presi- 
dent. Salesmen  work  out  of  district  offices  in 
about  40  major  domestic  and  Canadian  markets. 
These  offices  are  administered  by  five  division 
sales  managers. 

With  its  salaried  sales  organization,  Sunkist  is 
able  to  reach  all  segments  of  the  fresh  fruit  do- 
mestic sales  territory.  Through  these  district 
offices,  Sunkist  is  meeting  the  need  for  market- 
ing outlets  under  grower  control  as  implied  in 
the  organization  and  marketing  plan  first 
adopted  by  the  Southern  California  Fruit  Ex- 
change in  1  893. 

Meetings  are  held  before  the  start  of  each 
crop  year  to  acquaint  district  and  division  sales 
managers  with  crop  projections  and  marketing 
plans.  As  the  season  progresses,  communication 


of  information  is  constant  among  personnel  in 
the  central  office,  managers  of  the  affiliated 
packinghouses,  and  sales  representatives  in  the 
markets.  This  communications  flow  keeps  all 
parts  of  the  sales  organization  fully  informed  of 
developments  that  must  be  considered  in  imple- 
menting marketing  plans. 

Methods  of  Sale 

Sunkist  has  used  several  sales  methods  to  distrib- 
ute fresh  citrus.  In  recent  years,  about  90  per- 
cent of  all  fresh  fruit  sales  have  been  free  on 
board  (f.o.b.)  packinghouse  transactions.  A 
buyer  is  contacted  by  his  local  Sunkist  district 
sales  office,  which  arranges  for  the  buyer  to 
purchase  directly  from  an  affiliated  California  or 
Arizona  packinghouse  at  a  stated  price. 

All  straight  f.o.b.  sales  are  regulated  by  the 
Perishable  Agricultural  Commodities  Act,  which 
requires  a  buyer  to  accept  the  specified  size  and 
quality  of  fruit  at  the  time  of  pick-up  at  the 
agreed  f.o.b.  price. 

The  delivered  sales  method  is  no  longer  used. 
It  has  been  replaced  by  an  f.o.b.-inspection  arri- 
val acceptance  option,  which  gives  the  buyer  the 
right  to  inspect  on  arrival  for  acceptance. 

On  rare  occasions,  the  consignment  method 
of  sale  has  been  allowed  for  distribution  of  fruit 
during  conditions  of  distress  imbalance  of 
supply-to-demand.  In  consignment  selling,  a 
jobber  or  wholesaler  sells  fruit  on  the  open  mar- 
ket in  return  for  an  agreed  percent  of  the  final 
price. 

Sunkist  continues  to  sell  at  auction  markets, 
but  this  generally  accounts  for  only  1 0  to  1 5 
percent  of  total  domestic  sales. 


A  new  sales  method  devised  and  implemented 
by  Sunkist  is  advance  promotional  pricing.  Cus- 
tomers can  arrange  confirmed  orders  at  firm 
prices  2  or  more  weeks  prior  to  shipment,  pro- 
vided they  are  implementing  a  program  promot- 
ing fruit  from  Sunkist.  When  the  advance  price  is 
projected,  the  buyer  is  protected  against  a  price 
decline  through  and  including  the  day  of  ship- 
ment, but  will  never  pay  more  than  the  origi- 
nally confirmed  price. 

Since  initiating  the  promotional  pricing  policy 
in  the  early  1 970s,  Sunkist  has  been  able  to 
make  sales  commitments  as  long  as  3  weeks  in 
advance  of  shipment  for  navels  and  Valencias. 
The  average  price  level  projected  is  determined 
by  the  total  amount  expected  to  be  shipped 
fresh  and  by  the  expected  "peak"  of  fruit  sizes. 
The  promotional  pricing  technique  is  used  to 
stimulate  movement  of  fresh  citrus  by  allowing 
retailers  and  wholesalers  ample  time  to  plan 
promotions  with  foreknowledge  of  market 
values. 

Sales  Procedures 

Sunkist  has  developed  an  integrated  sales  net- 
work comprising  district  sales  offices,  corporate 
headquarters,  district  exchanges,  and  packing- 
houses. 

A  district  sales  office  receives  an  order  for 
fresh  citrus.  The  order  is  processed  at  a  divi- 
sional sales  desk  at  Sherman  Oaks  headquarters. 
A  district  exchange  acts  as  marketing  agent  for  a 
unit  of  growers,  which  fills  the  order. 

When  a  district  sales  office  receives  an  order, 
it  is  relayed  simultaneously  by  telecommunica- 
tions equipment  to  corporate  headquarters  sales 
desks  and  to  all  district  exchanges.  A  buyer  may 
request  that  a  particular  packinghouse  fill  his 
order.  If  the  buyer  places  an  "open"  order,  each 
district  exchange  has  an  opportunity  to  fill  the 
order. 


Orders  are  transmitted  on  modern  communi- 
cation equipment  from  the  district  sales  office 
to  the  district  exchange,  with  a  copy  automati- 
cally relayed  to  central  sales,  in  less  than  1  5 
seconds. 

There  are  two  ways  to  confirm  orders.  The 
first  method  is  used  when  an  order  submitted 
requires  no  negotiation  or  consideration  beyond 
the  original  request  on  fruit  size,  fruit  grade, 
price,  or  shipping  date.  In  those  cases,  the  ex- 
change may  elect  to  transmit  the  booking 
directly  to  the  district  sales  office  where  the 
order  originated.  The  central  office  need  not 
handle  or  process  these  bookings,  but  it  does 
receive  an  information  copy. 

The  second  method  of  confirmation  is  used 
most  often.  A  district  sales  office  submits  an 
order  to  a  district  exchange  through  the  sales 
desks  at  corporate  headquarters.  The  central 
office  correlates  the  negotiation  and  relays  the 
exchange  offer  back  to  the  originating  district 
sales  office.  There  may  be  several  communica- 
tions back  and  forth  in  this  manner  before  ship- 
per and  buyer  come  to  terms. 

Prices  for  each  particular  variety,  size,  and 
grade  are  determined  by  the  traditional  supply/ 
demand  relationship.  Demand  can  be  stimulated 
or  eased  for  any  size  or  grade  by  changing  its 
price  in  relationship  to  all  other  sizes  and  grades. 
Varietal  managers  in  Sherman  Oaks,  who  are 
fully  apprised  of  the  market  situation,  recom- 
mend prices  to  district  exchange  managers. 
Some  differences  can  exist  in  prevailing  prices 
for  fruit  from  different  growing  areas  and  for 
various  brands  within  an  area.  Each  packing  unit 
is  competing  in  the  marketplace  with  every  other 
shipping  organization,  including  others  who  are 
affiliated  with  Sunkist  Growers,  Inc. 


Sales  and  transportation  information  is  transmitted  to  each  point 
in  the  Sunkist  sales  organization  by  modern  telecommunications 
equipment. 


The  telecommunications  department  administers  a  network  of 
computerized  teletypes  operating  on  15,000  air  miles  of  pri- 
vately leased  line. 


Telecommun  ica  tio  ns 

Fast,  efficient  transmission  of  information  is 
imperative  for  effective  marketing  of  a  perish- 
able commodity  such  as  fresh  citrus.  Sales  and 
transportation  information  is  transmitted  to 
each  point  in  the  sales  organization  by  modern 
telecommunications  equipment. 

The  telecommunications  department  at  Sher- 
man Oaks  headquarters  administers  a  private 
network  uniting  all  district  sales  offices  and  dis- 
trict exchanges.  Any  Sunkist  office,  whether  it 
be  a  sales  office,  district  exchange,  or  Sherman 
Oaks  central,  has  access  to  any  other  Sunkist 
office  24  hours-a-day,  7  days-a-week.  This  com- 
munications operation  is  controlled  by  a  mes- 
sage switching  computer  in  Sherman  Oaks. 

Working  in  microseconds,  an  automatic 
switcher  picks  off  a  sales  order  message  in  an 
originating  district  sales  office  and  automatically 
relays  it  through  a  broadcast  circuit  that  simulta- 
neously prints  a  copy  in  all  district  exchanges 
and  multiple  copies  in  Sherman  Oaks. 

Telephone  dial-up  configurations  are  located 
in  each  district  exchange  for  transmitting  mani- 
fests. By  dialing  a  three-digit  number,  an  opera- 
tor establishes  a  connection  with  the  message 
switcher,  and  manifests  are  sent  to  district  sales 
offices  with  copies  for  Sherman  Oaks  sales  desks 
and  billing  center. 

Transportation 

Efficient  delivery  of  some  50  million  cartons  of 
perishable  fresh  citrus  to  domestic  markets  each 
year  is  arranged  by  the  company's  transporta- 
tion department. 

Activities  of  this  department  are  divided  into 
operations,  analysis,  and  accounting.  Within 
these  groupings,  staff  members  supervise  daily 
movement  of  shipments,  audit  transportation 
charges,  analyze  carrier  services  and  rates,  and 


Perishable  fresh  citrus  is  loaded  carefully  to  minimize  risk  of 
damage  or  decay  in  transit. 


Railroads  are  a  vital  link  between  shippers  in  California  and  Ari- 
zona and  markets  throughout  the  country. 


conduct  research  and  development  activities 
designed  to  provide  better  transportation  at 
lower  cost. 

Arrangements  are  made  for  each  order  to 
move  that  particular  quantity  of  fruit  most  effi- 
ciently and  at  least  cost  to  its  destination. 

Trucks  are  dominant  in  the  western  part  of 
the  country,  but  railroads  are  still  vital  to  the 
distribution  pattern  used  by  Sunkist.  The  latter 
carry  about  half  of  the  organization's  interstate 
shipments. 

Full  and  accurate  rail  routing  specifications 
are  required  if  shipments  are  to  be  delivered 
promptly  and  in  good  condition.  The  transporta- 
tion staff  furnishes  detailed  routing  instructions 
to  shippers  for  each  shipment  based  on  informa- 
tion contained  in  the  order  wire  prepared  by  the 
fresh  fruit  sales  department.  Additional  informa- 
tion includes  refrigeration  recommendations, 
freight  rate  information,  and  rail  test  permit 
numbers  for  shipments  in  nonstandard  or  test 
containers. 

After  a  sale  is  concluded,  the  file  maintained 
on  each  shipment  is  carefully  studied.  If  im- 
proper charges  or  losses  due  to  carrier  mishan- 
dling are  discovered,  a  claim  is  filed  with  the 
responsible  carrier.  The  full  amount  of  each 
claim  collected  is  immediately  returned  to  the 
shipper. 

To  assist  in  developing  new,  more  effective 
transportation  modes,  the  Sunkist  staff  works 
with  airlines,  motor  carriers  and  railroads.  They 
review  the  equipment  supply  situation,  study 
design  and  type  of  refrigerated  equipment  avail- 
able, and  examine  plans  for  future  development 
and  procurement.  Refrigeration  tests  and  other 


studies  are  conducted  by  Sunkist  transportation 
and  field  laboratory  personnel  working  with  the 
U.S.  Department  of  Agriculture. 

Sunkist  transportation  and  law  department 
personnel  take  part  in  proceedings  of  the  Inter- 
state Commerce  Commission  in  cases  involving 
general  changes  in  freight  rates  and  other 
matters  affecting  transportation  rules  and 
charges.  They  also  participate  in  cases  reviewed 
by  the  California  Public  Utilities  Commission 
involving  intrastate  truck  rates  and  regulations. 

Manifest  System 

The  documentation  for  each  shipment  of  citrus 
receives  prompt  attention  from  the  Sherman 
Oaks  sales  office,  the  district  exchange,  and  the 
district  sales  office  where  the  order  originated.  A 
manifest  system  keeps  these  three  groups  con- 
stantly informed  of  the  shipment  from  the 
packinghouse  to  its  destination. 

When  a  sale  is  made,  a  local  packing  unit 
receives  shipping  instructions  from  its  district 
exchange.  The  exchange  prints  the  information 
on  a  teletype  tape  and  transmits  it  to  Sherman 
Oaks.  At  Sherman  Oaks,  this  information  is  pro- 
grammed into  the  computer.  Copies  of  a  mani- 
fest are  printed  and  simultaneously  relayed  to 
the  district  sales  office. 

The  manifest  contains  full  information  about 
the  shipment,  including  the  name  of  the  local 
packinghouse  and  district  exchange,  shipping 
point,  destination  city,  transportation  arrange- 
ments, brand  names,  number  of  cartons  of  each 
fruit  size,  and  type  of  refrigeration  or  ventilation 
used  in  transporting  units. 

All  manifests  are  entered  on  a  bulletin  or 
statement  mailed  daily  to  each  district  sales 
office  maintained  by  Sunkist  in  the  United 
States  and  Canada.  Copies  of  this  statement  are 
sent  to  all  district  exchanges  and  packinghouses. 
Every  salesman  has  complete  information  on  the 
contents  and  routing  of  all  orders  within  a  short 
time  after  shipment. 


A  district  exchange  manager  with  this  com- 
plete enroute  supply  information  can  interpret 
communications  relating  to  offers,  prices,  adjust- 
ments, and  sales  confirmation  for  each  ship- 
ment. This  information  can  be  used  in  making 
subsequent  sales  of  fruit  from  the  packinghouse. 

In  Sherman  Oaks,  the  manifest  is  routed  from 
the  telecommunications  computer  to  a  sales 
"wheel"  at  one  of  five  division  sales  desks,  cor- 
responding to  the  five  sales  division  territories  in 
the  United  States  and  Canada.  Individual  mani- 
fests are  assigned  numbers,  filed  according  to 
market  destination,  and  examined  at  least  once  a 
day  to  determine  if  further  attention  is  required. 

Occasionally,  pricing  on  a  shipment  must  be 
resolved  while  that  shipment  is  enroute.  In  such 
cases,  the  fresh  fruit  sales  staff  confers  with  the 
district  exchange  the  day  before  the  shipment  is 
due  to  agree  on  price  and  notify  the  district  sales 
office  receiving  the  shipment.  In  those  few  in- 
stances when  an  agreed  price  is  unobtainable  or 
an  offered  price  is  unacceptable  to  the  district 
exchange  as  the  delegated  agent  of  the  packing- 
house, cars  are  diverted  to  other  markets. 

Export  Sales 

Export  business  constitutes  about  25  percent  of 
total  volume  shipped  in  fresh  fruit  channels,  or 
well  over  1 5  million  cartons  annually.  Building  a 
consumer  franchise  in  export  markets  for  long- 
range  sales  opportunities  is  a  major  corporate 
objective. 

Export  prices  often  must  relate  to  world  sup- 
ply and  demand.  Because  western  citrus  shippers 
must  compete  with  overseas  producers  who 
benefit  from  lower  production  and  transporta- 
tion costs,  Sunkist  makes  every  effort  to  provide 
high  quality  fruit  that  can  command  top  prices. 


Proceeds  from  all  export  sales  are  pooled  for 
varying  periods,  depending  on  the  preference  of 
producers  of  a  particular  variety,  or  in  a  particu- 
lar growing  area  or  district  exchange.  Shipments 
to  Europe  are  generally  sold  for  the  account  of 
Sunkist,  with  management  of  marketing  and 
pricing  assigned  to  selected  agents  and  import 
distributors.  In  the  trans-Pacific  region,  ship- 
ments are  based  on  advance  firm  orders  at  prices 
quoted  1 ,  2,  or  3  weeks  prior  to  loading. 

Individual  shippers  are  paid  an  agreed  price 
for  each  export  transaction.  However,  uncertain- 
ties inherent  in  the  European  marketing  method 
and  the  advance  quotation  system  used  in  trans- 
Pacific  areas  always  necessitate  adjustments  in 
net  returns  when  pools  are  closed. 

Sunkist  takes  many  precautions  for  overseas 
transportation  to  ensure  that  fruit  arrives  in  the 
best  possible  condition.  All  citrus  destined  for 
export  is  carefully  selected  for  carrying  quality. 
It  is  inspected  at  the  packinghouse  and  at  the 
harbor  by  Sunkist  field  department  inspectors. 

A  charter  arrangement  with  the  world's 
largest  operator  of  refrigerated  cargo  vessels 
enables  Sunkist  to  ship  fresh  fruit  to  trans- 
Pacific  and  European  ports  directly  from  Cali- 
fornia, rapidly  and  efficiently,  in  fully  unitized, 
palletized  lots.  More  than  90  percent  of  Sun- 
kist's  export  shipments  moves  on  chartered 
ships.  Loading  procedures  and  stowage  arrange- 
ments for  these  shipments  are  carefully  super- 
vised by  Sunkist  field  department  personnel. 

Handling  Proceeds 

Proceeds  from  fresh  citrus  sales  are  remitted  by 
Sunkist  Growers,  Inc.,  to  district  exchanges. 
Revenue  is  then  distributed  to  local  packing 
units,  and  finally  to  grower-members  according 
to  their  shipments  for  the  year. 

Exchanges  are  regularly  assessed  by  Sunkist 
for  marketing,  advertising,  and  capital  funds. 


Each  year  Sunkist  ships  about  15  million  cartons  of  fresh  fruit  to 
European  and  trans-Pacific  markets. 


Nearly  all  fresh  fruit  sold  by  Sunkist  overseas  moves  on  char- 
tered vessels. 


Fixed  amounts  to  be  retained  per  carton  are 
determined  at  the  beginning  of  each  season  for 
each  variety.  This  sum  includes  approved  budget 
costs  of  maintaining  corporate  headquarters  and 
sales  offices,  approved  advertising  charges,  and 
other  operating  expenses. 

Any  unused  funds  from  advertising  and  mar- 
keting assessments  are  refunded  by  Sunkist  to 
district  exchanges  at  year's  end.  Expenses 
incurred  by  district  exchanges  are  deducted  by 
the  exchange  from  funds  sent  to  shippers. 

(More  information  on  the  use  of  pooling  by 
Sunkist  may  be  found  in  Part  IV.) 

Marketing  Services 

In  the  many  years  Sunkist  has  been  marketing 
fresh  citrus,  varied  advertising  approaches  have 
been  used.  Years  before  nutrition  became  a 
major  national  concern,  Sunkist  relied  on  the 
findings  of  nutrition  research  to  stress  the  im- 
portance of  a  balanced  diet  and  health  benefits 
of  fresh  citrus.  Current  merchandising  methods 
emphasize  the  flavor,  health  value,  usage  ideas, 
and  quality  of  Sunkist®  citrus. 

Today,  marketing  services  activities  under- 
taken by  Sunkist  include  domestic  and  interna- 
tional media  advertising,  sales  promotion,  and 
consumer  service.  These  programs  are  super- 
vised by  the  assistant  vice  president,  marketing 
services. 

Advertising 

Primary  objectives  of  domestic  consumer  adver- 
tising are  to  increase  total  consumption  of  fresh 
citrus  and  to  stimulate  consumer  and  trade  pref- 
erence for  California-Arizona  citrus,  particularly 
that  marketed  under  the  Sunkist®  trademark. 

Advertising  programs  are  responsive  to  trends 
in  distribution  and  merchandising,  and  consumer 
tastes  and  buying  habits.  With  the  cooperation 
of  media  representatives,  the  corporate  adver- 
tising department  and  the  advertising  agency 


retained  by  Sunkist  regularly  conduct  consumer 
market  research.  Information  is  gathered  from  a 
demographic  and  geographic  cross  section  of 
consumers  to  develop  advertising  strategies  that 
will  expand  citrus  usage. 

Before  costly  national  advertising  campaigns 
are  launched,  the  staff  administers  modified 
campaigns  in  selected  test  markets  to  determine 
the  effectiveness  of  new  sales  promotion  and 
advertising  ideas. 

Advertising  plans  are  presented  in  detail  to  a 
committee  of  Sunkist  directors  who  carefully 
consider  all  new  ideas  and  strategies  before  they 
are  adopted. 

Advertising  is  placed  in  major  national  print 
and  broadcast  media.  Campaigns  are  developed 
for  specific  audiences. 

Each  citrus  variety  is  advertised  separately. 
An  integral  part  of  nearly  all  advertising  is  the 
message  that  Sunkist  takes  numerous  steps  to 
ensure  that  only  premium  quality  fruit  carries 
the  Sunkist®  brand. 

Principal  strategy  to  advertise  navel  and 
Valencia  oranges  has  been  to  publicize  the  health 
value  and  appeal  of  oranges  as  fresh,  natural 
food.  Oranges  are  most  heavily  advertised  during 
peak  harvest  periods.  Lemon  advertising  gener- 
ally runs  throughout  the  year,  although  seasonal 
usage  ideas  are  promoted.  Grapefruit,  tangerines, 
and  limes  are  promoted  primarily  at  retail.  Cam- 
paigns in  Canada  parallel  those  in  the  United 
States. 

Advertising  by  Sunkist  accompanies  its  citrus 
shipments  throughout  the  world.  International 
advertising  and  promotion  are  particularly  im- 
portant to  increase  export  sales.  Campaigns  are 
conducted  in  at  least  14  countries,  with  material 
prepared  in  10  languages. 


Much  Sunkist  advertising  appears  in  full-color  in  general  con- 
sumer magazines  of  national  circulation. 


Overseas  agencies  prepare  Sunkist  advertisements  in  10  different 
languages. 


Each  program  is  tailored  to  each  export  mar- 
ket. Creative  work  for  international  campaigns  is 
done  by  overseas  agencies  to  guarantee  accuracy 
of  language  and  appropriateness  of  theme  and 
text  material.  Everything  is  approved  at  Sunkist 
headquarters  prior  to  release. 

Sales  Promotion 

Promotion  of  California  and  Arizona  citrus  at 
retail  is  an  integral  part  of  fresh  fruit  marketing 
strategy. 

The  sales  promotion  manager  is  responsible 
for  two  major  promotional  activities:  produc- 
tion and  distribution  of  point  of  sale  materials 
to  supermarkets,  and  administration  of  retail 
trade  sales  incentive  programs. 

Each  year,  the  sales  promotion  manager 
works  with  the  advertising  and  sales  staffs  to 
develop  a  comprehensive  schedule  for  national 
retail  promotions.  These  promotions  for  specific 
citrus  varieties  are  most  often  scheduled  for 
periods  when  supplies  are  at  optimum  levels, 
though  competitive  factors  and  overall  market 
conditions  are  also  considered.  Frequently  pro- 
motions are  coordinated  with  Sunkist  consumer 
advertising  featuring  seasonal  themes  or  usage 
suggestions. 

For  the  five  or  six  national  promotions  each 
year,  Sunkist  produces  point  of  sale  materials 
for  distribution  to  the  retail  trade  at  no  charge. 
A  typical  point  of  sale  kit  contains  large  attrac- 
tive two-sided  posters,  price  cards,  and  some- 
times tear-pads  with  coupon  offers  for  recipe 
booklets  or  citrus  utensils. 

The  sales  promotion  manager  is  responsible 
for  attracting  the  produce  trade  to  new  promo- 
tions, and  assuring  that  district  salesmen  use 
promotional  materials.  Until  the  early  1970s, 
Sunkist  employed  a  staff  of  merchandisers  to 
place  promotional  materials  in  supermarkets  and 
assist  produce  department  managers  with  citrus 


For  active 
student  bodies. 


ADD  VITAMIN  C  TO  THOSE  BACK-TO-SCHOOL  LUNCHES  WITH 

Sunkist  Oranges 

Frequently  Sunkist  promotions  are  timed  to  tie  in  with  a  sea- 
sonal theme. 


displays.  As  more  supermarkets  began  using 
their  own  trained  staff  to  develop  effective  in- 
store  displays  and  promotions,  Sunkist  merged 
its  merchandising  staff  with  its  sales  force. 

Sunkist's  trade  incentive  program  frequently 
rewards  retailers  who  promote  Sunkist  citrus  in 
newspaper  advertisements,  radio  or  television 
commercials,  or  in-store  displays.  Guidelines  are 
established  by  the  sales  promotion  manager  in 
consultation  with  the  advertising  and  sales  staffs. 
Trade  incentives  are  actually  administered 
through  district  sales  offices.  The  district  sales- 
man, who  is  in  close  contact  with  local  retailers, 
is  required  to  recommend  the  timing  and  type  of 
promotions  best  suited  for  the  area.  The  tech- 
nique enables  local  sales  management  to  adapt 
programs  to  varied  tastes,  buying  patterns,  and 
needs  of  individual  markets. 

A  major  advantage  of  this  program  is  its  flexi- 
bility. When  sales  and  prices  are  strong  in  a  par- 
ticular market,  no  trade  incentives  are  required. 
But  if  sales  of  any  size,  grade,  or  variety  need 
added  stimulus,  retail  trade  incentives  are  avail- 
able for  application  at  the  discretion  of  the  dis- 
trict sales  manager. 


Consumer  Service 


The  consumer  service  department  is  a  primary 
link  with  the  consumer,  the  ultimate  purchaser 
of  fresh  citrus.  The  staff  incorporates  basic 
themes  of  marketing  plans  into  practical  infor- 
mation to  aid  consumers  in  the  selection  and  use 
of  fresh  citrus. 

The  department  produces  citrus  recipe  and 
usage  leaflets.  Editorial  home  economists  pro- 
vide publicity  releases  on  citrus  usage  and  crop 
information  to  print  and  broadcast  media,  and 
to  business  and  public  utility  home  economists. 


Information  about  market  promotions  is  fur- 
nished to  consumer  specialists  with  major  chain 
stores  and  other  markets. 

In  the  modern  test  kitchen  at  Sherman  Oaks, 
citrus  usage  ideas  and  recipes  are  developed  and 
tested  for  use  in  advertising,  market  promotions, 
and  publicity.  Data  on  nutritional  values  of  cit- 
rus are  included  in  consumer  information  mate- 
rial when  appropriate. 

Through  the  consumer  service  department,  a 
wide  range  of  nutrition  education  material  is 
produced  regularly  for  distribution  to  elemen- 
tary, secondary,  and  college  classes.  Materials 
consist  of  print  and  audio-visual  teaching  aids, 
including  slides  and  films  about  health  benefits 
of  fresh  citrus.  Educational  pieces  are  produced 
for  use  in  specific  areas  of  the  school  curricu- 
lum, such  as  social  studies,  health  education,  and 
home  economics. 

Home  economists  work  with  food  service 
operators  and  furnish  information  on  the  pur- 
chase, storage,  and  uses  of  citrus.  They  prepare 
tested  recipes,  photographs,  and  nutritional  and 
crop  information  for  trade  and  technical  jour- 
nals. Cooperating  with  food  service  salesmen, 
the  staff  makes  presentations  at  conventions  and 
meetings  of  professional  food  service  groups. 

Inquiries  are  regularly  received  from  teachers, 
students,  businessmen,  and  homemakers.  The 
department  handles  consumer  correspondence, 
though  some  requests  may  be  channeled  to 
other  specialists  for  response. 

PRODUCTS 

About  40  percent  of  members'  citrus  is  processed 
into  almost  1 ,600  juice  and  peel  products. 

The  vice  president  of  the  products  group  di- 
rects operations  of  an  orange  products  plant  in 
Ontario,  Calif.,  a  lemon  products  plant  in  Corona, 
Calif.,  and  a  satellite  plant  in  Yuma,  Ariz.  Six 
managers  administer  separate  divisions:  orange 


products,  lemon  products,  Arizona  products, 
products  sales,  research  and  development,  and 
products  administration. 

Processing 

Combined  plant  capacity  of  the  orange  products 
division,  the  lemon  products  division,  and  the 
Arizona  products  division  represents  one  of  the 
world's  largest  and  most  diversified  citrus  by-prod- 
ucts operations.  The  Corona  plant  is  an  investment 
of  $1 2.5  million  and  has  factory  floor  space  of 
400,000  square  feet.  There  are  480,000  square  fee 
in  the  Ontario  plant,  valued  at  more  than  $25 
million.  Both  California  plants  have  modern  extrac 
tion,  evaporation,  blending,  freezing,  pressing,  and 
chemical  processing  equipment  as  well  as  canning, 
bottling  and  packaging  facilities.  The  Arizona  plani 
processes  fruit  into  basic  products  in  bulk  quantitie 
for  re-manufacturing.  In  all  plants,  processing  pro- 
cedures are  flexible  and  can  be  modified  and  realigr 
on  short  notice  when  there  is  a  change  in  market 
demand. 

The  lemon  products  division  can  efficiently 
handle  at  least  1 1  million  lemons  each  24  hours, 
or  more  than  300,000  tons  annually.  The  orange 
products  plant  is  used  for  both  varieties  of 
oranges  plus  grapefruit  and  tangerines.  The 
24-hour  volumes  run  through  this  plant  vary 
with  the  variety  and  size  of  the  fruit  processed, 
but  capacity  is  in  excess  of  650,000  tons  annu- 
ally. The  Arizona  plant  capacity  is  in  excess  of 
100,000  tons. 

Tree-ripened  fruit  is  transported  from  affiliated 
packing  units  throughout  California  and  Arizona 
to  the  plants  at  Ontario,  Corona,  and  Yuma. 
When  the  fruit  arrives  at  the  plant,  samples  are 


Tree-ripened  fruit  is  hauled  by  truck  from  Sunkist-affiliated 
packinghouses  to  facilities  in  Ontario  and  Corona. 


Before  processing,  fruit  is  washed  with  a  warm  detergent  spray, 
followed  by  fresh  water  rinses  and  a  chlorinated  water  rinse. 


analyzed  at  a  testing  laboratory.  Results  deter- 
mine how  fruit  will  be  utilized  in  various  juice 
and  peel  products.  These  tests  also  provide  fruit 
quality  information  used  later  in  computing 
grower  returns: 

Juicing  takes  place  in  automatic  extractors. 
Depending  on  the  type  of  equipment  used, 
essential  oils  may  be  extracted  simultaneously 
with  the  juice,  or  the  peel  may  be  separately 
processed  for  oil. 

Juice  not  packed  at  natural  strength  from  this 
original  extraction  is  concentrated  in  evapora- 
tors. Water  is  withdrawn  from  the  juice  under 
high  vacuum  where  juice  boils  at  temperatures 
so  low  that  its  delicate  flavor  is  retained. 

J  uices  are  either  quick-frozen  or  pasteurized 
for  preservation. 

In  the  manufacture  of  frozen  concentrated 
orange  juice,  Sunkist  blends  concentrate  with 
natural  strength  juice  and  pumps  this  mixture 
through  a  continuous-flow  freezer.  The  resultant 
icy  slush  is  canned  in  a  semi-frozen  state.  It  pas- 
ses through  a  freezing  tunnel  where  it  is  blasted 
with  air  at  40  degrees  below  zero  and  emerges 
frozen  solid. 

Peel  products  are  obtained  by  cold-pressing 
and  by  distillation.  Separate  processes  produce 
pectin,  pharmaceuticals,  and  dry  citrus  flavors. 

Every  part  of  the  fruit  becomes  a  useful  prod- 
uct. Spent  peel  is  used  for  feeding  livestock. 
Effluent  is  used  on  plant  farms  that  produce 
feed  crops. 

The  three  plants  combined  may  employ  as 
many  as  1 ,500  people  at  any  one  time,  but  the 
number  fluctuates  by  several  hundred  depending 
on  the  season  and  volume  of  fruit. 

Highly  skilled  technicians  are  required  for  prod- 
uct quality  control,  plant  operation,  engineering, 
scheduling,  warehousing,  shipping,  and  new  process 
and  products  development. 


Sales 

Products  manufactured  at  the  orange  and  lemon 
processing  plants  are  marketed  by  a  products 
sales  division  headquartered  in  Ontario  with 
staff  representatives  in  Englewood  Cliffs,  N.J., 
and  Chicago. 

Primary  product  distribution  centers  are  main- 
tained at  the  Ontario,  Corona,  and  Yuma  process- 
ing plants,  which  have  extensive  freezer  and 
cooler  facilities.  Secondary  distribution  stock  is 
stored  in  public  warehouses  across  the  country. 

Items  marketed  by  this  division  can  be  cate- 
gorized as  juice  products  or  peel  products.  Some 
are  sold  directly  to  consumers,  and  some  to  in- 
dustrial customers  as  ingredients  in  other  manu- 
factured products. 

Industrial  products  sales  account  for  about  70 
percent  of  products  dollar  volume.  Hundreds  of 
items  are  sold  to  specialized  markets.  Salesmen 
must  understand  the  industries  they  serve,  be- 
cause sales  are  made  to  manufacturers  using 
citrus  products  as  ingredients  in  their  consumer 
items. 

Juice  products  represent  a  major  portion  of 
industry  sales.  Natural  strength  and  concen- 
trated juices,  beverage  bases,  and  purees  are  sold 
to  manufacturers  of  flavor  bases,  carbonated 
beverages,  dairy  drinks,  juices,  and  juice  drinks. 

Essential  oils  are  used  by  flavor,  scent  and 
beverage  producers.  Pectins  go  to  the  jam  and 
jelly,  bakery  and  confectionery  industries.  Phar- 
maceuticals are  sold  as  constituents  of  medicinal 
preparations  and  nutritional  supplements. 

Consumer  products  are  distributed  through 
retail  grocery  outlets,  sometimes  on  a  private 
label  basis.  Food  service  products  are  packaged 
in  large  containers  to  serve  schools,  hospitals, 
and  restaurants.  Most  of  these  items  are  sold 
under  the  Sunkist®  trademark  by  broker  repre- 
sentatives in  key  markets. 

Sunkist  also  markets  juice  products  through 
company-owned  dispensers  installed  in  food 


Extraction  rooms  are  equipped  with  automatic  juicers,  some  of 
which  juice  as  many  as  1,000  average-size  oranges  per  minute. 


This  40,000-pound  evaporator  concentrates  juices  by  removing 
the  water  at  low  temperatures  under  high  vacuum. 
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MAJOR  CLASSIFICATIONS  OF  CITRUS  PRODUCTS  MANUFACTURED 
BY  SUNKIST  GROWERS,  INC. 

Concentrated  and  natural  strength  citrus  juices,  frozen  and  nonfrozen,  stabilized  and  nonstabilized. 

Fabricated  bases  for  beverages,  fruit  drinks  and  sherbets. 

Cold  pressed,  concentrated  and  distilled  citrus  essential  oils. 

Perma-Stabil®  flavors,  complete  line  of  dry  entrapped  flavors. 

Pectins,  standard  and  special  purpose  types. 

Frozen  purees,  orange  and  lemon. 

Miscellaneous  pharmaceutical  products. 

Peels  and  processed  peels,  both  brined  and  frozen. 

Dried  pulp  for  animal  feed. . 


service  operations.  Distributor  sales  are  super- 
vised directly  by  salesmen  trained  in  this  special- 
ized field.  Government  sales  are  accomplished 
by  participation  in  competitive  bidding  to 
supply  Federal,  State,  and  county  agencies  with 
citrus  juice  products. 

Various  marketing  techniques  are  used  to 
support  sales  of  consumer  products.  Lemon 
juice,  for  example,  is  sold  frozen  and  nonfrozen 
in  a  variety  of  containers,  including  plastic 
shaped  to  simulate  the  natural  lemon  in  appear- 
ance, and  bottles  and  cans  of  many  sizes. 

Educational  programs  acquaint  potential  users 
with  these  citrus  products.  Some  of  the  most 
successful  programs  have  promoted  the  suitabi- 
lity of  lemon  juice  as  a  condiment  for  salad 
dressings  and  marinades,  and  as  a  salt  replace- 
ment in  low-sodium  diets. 

Export  sales  are  handled  by  manufacturers' 
agents  and  brokers  in  70  countries.  Overseas 
business  is  directed  by  an  export  sales  manager 
in  Ontario  and  field  representatives  working 
from  Zurich,  Maarheeze  (The  Netherlands),  and 
Hong  Kong. 

Sunkist  issues  trademark  licenses  to  selected 
overseas  packers  who  produce  beverages,  juice 
drinks,  candies  and  other  products  for  distribu- 
tion under  the  Sunkist®  brand.  This  licensing 
program,  which  applies  to  both  citrus  and  non- 
citrus  flavored  items,  accounts  for  about  20 
percent  of  export  products  sales  volume. 

Quality  control  supervisors  work  in  European 
and  trans-Pacific  markets  to  assure  production 
and  distribution  in  compliance  with  strict  regula- 
tions applicable  to  all  Sunkist®  products. 

Research  and  Development 

The  research  and  development  division  strength- 
ens the  company's  market  position  by  studying 
chemical,  biological  and  nutritional  principles 
related  to  citrus  processing  to  best  utilize  the 


Sunkist  often  bids  for  Government  contracts.  This  orange  juice 
has  been  specially  packed  for  overseas  distribution  by  USDA  in 
the  Food  Help  Program. 


Overseas  packers  are  licensed  by  Sunkist  to  manufacture  and 
market  products  under  the  Sunkist  label.  This  juice  product  is 
sold  in  Japan. 


Continuing  research  enables  Sunkist  to  adapt  to  rapidly  changing  conditions. 


specific  values  of  citrus  components.  An  impor- 
tant part  of  this  assignment  is  to  upgrade  quality 
so  potential  new  products  can  command  strong 
market  acceptance. 

Emphasis  is  placed  on  recovering  the  opti- 
mum nutritional  value  of  citrus  for  human  and 
animal  food. 

The  research  and  development  division  is 
headquartered  at  the  orange  products  plant  in 
Ontario.  It  maintains  a  laboratory  there  and 
another  at  Corona.  Technicians  in  Ontario  de- 
velop products  from  the  juice,  peel,  and  oil  of 
oranges,  grapefruit,  and  lemons.  These  products 
include  entrapped  citrus  oil  and  other  flavors, 
sweeteners  from  citrus  flavonoid  compounds, 
and  dehydrated  orange  and  lemon  peel.  An  on- 
going program  of  monitoring  for  pesticide  resi- 
dues is  conducted  at  Ontario. 

At  the  Corona  lab,  personnel  develop  new 
products  from  citrus  peel  constitutents  such  as 
pectins,  pectates,  galacturonic  acid,  and  biofla- 
vonoids, and  conduct  biochemical  and  pharma- 
cological investigations.  Small  animals  are  main- 
tained at  Corona  for  feeding  studies  to  deter- 
mine nutritional  values  and  food  efficiency 
levels  of  citrus  products. 

Sunkist  has  achieved  numerous  breakthroughs 
since  it  began  new  product  research  in  1920.  In 
many  cases,  research  findings  are  readily  adapted 
to  practical  use  in  the  company's  processing 
plants. 

Sunkist  scientists  are  encouraged  to  develop 
proprietary  information  covering  products  or 
processes  that  may  be  patentable.  They  write 
laboratory  reports  summarizing  findings,  and 
prepare  papers  for  presentation  before  profes- 
sional organizations,  such  as  the  American 
Chemical  Society  and  the  Institute  of  Food 
Technologists.  Articles  written  by  the  research 
staff  have  appeared  in  trade  journals  and  scienti- 
fic periodicals. 


Some  Sunkist  concentrated  orange  juice  is  canned  in  consumer 
size  containers  for  retail  distribution. 


When  a  piece  of  fruit  has  passed  through  the  plant,  every  part 
has  been  made  into  a  useful  product.  Dried  orange  meal  is  used 
for  cattle  feed. 
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FIELD  SERVICES 


The  products  administration  division  provides 
financial  and  economic  analysis,  quality  assur- 
ance, and  distribution  coordination  for  the  prod- 
ucts group. 

Financial  and  economic  analysts  study  pro- 
posed programs  and  continuing  operations  to 
verify  that  benefits  justify  costs.  Equipment  and 
property  in  the  two  processing  plants  represent  a 
massive  capital  investment  that  must  continually 
be  put  to  the  highest  possible  use. 

Creation  of  a  new  business  venture  may  in- 
volve products  proposed  by  the  research  divi- 
sion, with  manufacturing  requirements  for  both 
processing  plants,  and  a  marketing  plan  devel- 
oped by  products  sales.  The  administrative  staff 
examines  these  interdependent  relationships  and 
recommends  a  course  of  action. 

Food  technologists  are  employed  to  ensure 
continuity  of  product  quality.  They  are  respon- 
sible for  quality  assurance  procedures  governing 
products  manufactured  and  sold  by  others  under 
trademarks  of  Sunkist  pursuant  to  licenses 
granted  by  the  company. 

Nearly  a  million  tons  of  fruit  are  delivered 
every  year  to  Sunkist  processing  facilities.  Trans- 
portation specialists  in  the  administration  divi- 
sion and  traffic  departments  at  the  Ontario  and 
Corona  plants  arrange  contract  hauling  of  prod- 
ucts fruit  from  Sunkist-affiliated  packinghouses 
in  California  and  Arizona.  They  supervise  selec- 
tion of  the  most  economical  and  efficient  mode 
of  transporting  finished  product  to  markets. 

In  planning  products  operations,  the  ecologi- 
cal relationship  of  the  processing  plants  to  their 
urban  locations  is  given  paramount  considera- 
tion. Attention  is  given  to  air  pollution  abate- 
ment, odor  control,  water  pollution  prevention, 
noise  reduction,  and  adequate  effluent  disposal. 

Emphasis  is  placed  on  safety  and  a  pleasant 
atmosphere  for  employees.  Safety  programs  in 
products  plants  are  administered  by  a  staff  com- 
mittee and  implemented  by  safety  engineers. 


Commercial  citrus  production  requires  a  large 
investment  by  each  grower.  Good  bearing 
groves,  including  land,  trees,  pipelines,  and 
equipment,  can  range  from  $3,500  to  $10,000 
per  acre.  The  value  of  a  particular  orchard  de- 
pends on  location,  type  of  fruit,  production  and 
other  factors  influencing  net  returns  to  the 
grower. 

An  average  grower-member  in  the  Sunkist 
system  operates  a  40-acre  orchard.  Even  at  the 
minimum  of  $3,500  per  acre,  this  investment 
alone  is  sufficient  to  warrant  careful  protection. 
In  many  cases,  citrus  is  a  producer's  major 
source  of  income. 

Numerous  support  functions  for  growers  are 
collectively  called  field  services,  a  responsibility 
charged  to  a  vice  president.  Included  in  field 
services  organization  are  field,  grower  relations, 
pest  control,  and  research  and  development 
departments. 

Field 

Sunkist's  field  department  gives  members  timely 
information  on  packing,  handling,  and  shipping 
fruit.  It  furnishes  the  fresh  fruit  sales  staff  with 
important  crop  condition  information  and  re- 
ports on  the  quality  of  packing  by  individual 
shippers.  This  department  sees  that  grade  specifi- 
cations established  by  Sunkist  as  well  as  Federal 
and  State  grade  regulations  are  observed.  Publi- 
cation of  these  rules  and  regulations  and  mainte- 
nance of  standards  for  various  grades  are  the 
responsibility  of  the  field  department  and  its 
inspectors. 

Some  25  inspectors  are  stationed  in 
California-Arizona  growing  areas.  A  coordinator 
of  market  inspections  works  out  of  New  York 
City,  making  fruit  inspections  and  training  east- 
ern sales  personnel  in  inspection  techniques. 


Inspectors  help  packinghouse  managers  and 
employees  with  procedures  for  fruit  handling 
and  grade  determination,  or  with  simple  pro- 
blems of  fruit  loading  and  equipment  operation. 
Inspectors  examine  fruit  samples  for  both  exte- 
rior and  interior  conditions.  They  test  packing 
procedures,  equipment,  and  materials.  Inspec- 
tors have  authority  to  stop  packing  and  compel 
reconditioning  and  repacking  when  they  judge 
the  fruit  grade  to  be  below  specifications.  Pack- 
inghouse personnel  may  appeal  inspectors' 
rulings  to  the  supervising  inspector.  Unresolved 
appeals  go  to  the  field  department  manager,  and 
then  to  Sunkist  corporate  management. 

Field  department  personnel  inspect  fruit  at 
terminal  markets  in  selected  cities  across  the 
United  States  and  Canada.  For  periods  of  1  day 
to  2  weeks,  inspectors  make  random  purchases 
from  these  markets  to  check  quality  of  fruit 
shipped  by  affiliated  packinghouses. 

Inspection  results  are  published  monthly  and 
again  at  the  close  of  each  shipping  season.  These 
reports,  mailed  to  each  packinghouse,  rank  ship- 
pers according  to  percent  of  grade  defects  and 
approximate  dollar  loss. 

Grower  Relations 

Grower  relations  representatives  are  stationed 
throughout  the  California-Arizona  citrus  belt. 
They  work  with  members  of  Sunkist  through 
packinghouse  meetings,  the  Sunkist  annual 
meeting,  special  grower  conferences,  and  direct 
personal  calls. 

In  the  Sunkist  organization,  basic  response  to 
membership  concerns  rests  with  district  ex- 
changes and  local  associations.  Grower  relations 
representatives  work  with  managers  and  boards 
of  directors  of  exchanges  and  associations  to 
develop  membership  programs. 

The  staff  conducts  grower  conferences  specifi- 
cally for  younger  or  newer  members.  Each 


grower  unit  has  opportunity  to  select  several 
growers  to  attend  a  2-day  session. 

In  recent  seasons,  the  department  has  organ- 
ized grower  group  tours  to  the  Sherman  Oaks 
headquarteres  to  expose  them  to  the  total  mar- 
keting operation.  Management  presents  Sunkist 
plans  and  programs,  and  participating  growers 
discuss  business  questions  with  management. 

Occasionally  arrangements  are  made  for  pack- 
inghouse and  district  exchange  managers  to  visit 
foreign  markets  to  observe  their  fruit  on  arrival, 
and  discuss  with  importers  ways  of  improving 
packing  methods  for  overseas  shipments. 

Grower  relations  personnel  work  with  leaders 
of  local  packing  units  to  balance  volume  to  faci- 
lities at  maximum  efficiency.  When  practical, 
the  staff  assists  local  groups  to  effect  consolida- 
tion between  smaller  associations  and  thereby 
reduce  handling  costs.  This  particular  service  has 
gained  significance  as  the  industry  has  experi- 
enced major  shifts  in  the  relative  importance  of 
various  producing  areas. 

Grower  relations  specialists  give  technical 
advice  on  pooling  methods  and  related 
accounting  procedures.  They  frequently  take 
part  in  grower  meetings  to  discuss  pooling  plans, 
marketing  agreements,  marketing  orders,  and 
other  general  industry  information. 

All  grower  membership  agreements  are  main- 
tained by  the  grower  relations  staff.  The  depart- 
ment continually  updates  addresses  and  other 
pertinent  data  on  a  computer  master  file. 

Pest  Control 

Although  a  wide  variety  of  pests  are  encoun- 
tered in  the  culture  of  citrus  fruit,  main  offen- 
ders are  the  numerous  scale  insects,  mites,  citrus 
thrips,  and  several  plant  viruses. 

Control  of  detrimental  insects  and  diseases  in 
citrus  is  highly  complex.  Crops  are  protected  by 
a  number  of  methods  using  both  natural  and 
synthetic  pest  deterrents.  Costs,  safety,  and  eco- 
logical effects  must  be  considered.  Citrus  pest 
control  is  expensive,  regardless  of  method. 


Members  are  able  to  call  on  the  expertise  of 
full-time  Sunkist  entomologists  for  crop  protec- 
tion measures.  The  pest  control  staff  works  to 
solve  specific  pest  infestation  problems  for 
growers. 

Some  packinghouses  own  equipment  (spray 
rigs,  dusters,  etc.)  for  treating  members'  or- 
chards for  insect  pests  and  fungus  disease.  In 
every  instance,  the  man  who  supervises  such 
service  must  comply  with  various  testing  and 
licensing  requirements  governing  activities  of  all 
pest  control  operators. 

Several  cooperative  pest  control  associations 
have  been  organized  to  serve  members.  Some 
associations  operate  insectaries  to  produce  nat- 
ural insect  enemies  for  control  of  certain  pests. 

Although  Sunkist  pest  control  personnel  do 
not  engage  in  research,  they  work  closely  with 
State  and  Federal  departments  of  agriculture 
and  the  citrus  research  section  of  the  University 
of  California. 

Quality  control  is  a  major  concern  in  citrus 
production.  Pest  control  personnel  must  recom- 
mend only  those  pest  management  methods  that 
are  noninjurious  to  the  value  of  the  crop.  This 
calls  for  a  working  knowledge  of  chemistry, 
farming,  and  plant  and  insect  science,  plus  famil- 
iarity with  engineering  involved  in  spraying  and 
dusting.  The  department  staff  is  licensed  by 
State  agencies  governing  activities  of  pest  con- 
trol advisers. 

The  department  regularly  publishes  informa- 
tion bulletins.  Between  1924  and  1934,  a  series 
of  yearly  handbooks  were  issued  with  analytical 
comparisons  of  effectiveness  of  different  types 
of  insecticides  used  in  controlling  citrus  pests.  In 
1935,  these  handbooks  were  supplanted  by  the 
"Sunkist  Pest  Control  Circular,"  now  mailed  as 
part  of  the  monthly  "Sunkist  Newsletter." 

Sunkist  entomologists  handle  plant  quaran- 
tine matters,  sterilization  treatments,  and  com- 
pliance with  regulations  imposed  by  other  States 
and  nations. 


Fresh  Fruit  Research  and  Development 

Sunkist  employs  research  engineers  and  scien- 
tists to  explore  every  possible  improvement  in 
citrus  growing,  harvesting,  and  shipping. 

Field  laboratory  section  employees  are  horti- 
culturists, mycologists,  and  physiologists  whose 
assignments  concern  fruit  physiology,  applica- 
ations,  and  processes.  Research  engineering  per- 
sonnel are  physicists,  economists,  industrial  de- 
signers, and  engineers.  Their  activities  include 
planning  and  economics,  design,  packaging  and 
containerization,  and  harvesting. 

Field  laboratory  technicians,  or  technicians 
employed  in  the  engineering  department,  per- 
form varied  tasks.  These  include:  studying  pro- 
blems of  precooling  and  air  conditioning  fruit; 
improving  refrigeration  in  cold  storage  and  in 
transit;  testing  materials  and  processes  for  han- 
dling and  preparing  fruit  after  harvesting; 
advising  packinghouses;  supervising  the  manufac- 
ture of  waxes  and  wax  emulsions  to  maintain 
fruit  quality;  cooperating  with  entomologists  to 
determine  effects  of  pest  control  programs  on 
fruit  keeping  quality;  studying  improvements  in 
ocean,  rail,  and  truck  transportation;  and  devel- 
oping new  processes  for  economical  preparation 
and  marketing  of  highest-quality  fruit. 

Fruit  precooling  research  is  continuous 
because  the  process  requires  careful  supervision. 
If  warm  fruit  is  stacked  too  close  to  cooler  fruit 
under  high  humidity  conditions,  the  warmer 
fruit  causes  moisture  to  form  on  the  cold  fruit. 
This  results  in  staining,  pitting,  and  decay.  A 
refrigeration  investigation  of  several  years' dura- 
tion determined  best  conditions  and  length  of 
time  to  pre-cool  packed  fruit  and  cure  lemons  to 
assure  optimum  condition  on  arrival  in  distant 
markets. 


Physical  properties  of  the  several  citrus  varie- 
ties are  studied  to  determine  better  handling 
procedures,  improve  fruit  quality,  and  lengthen 
fruit  shelf-life.  The  field  laboratory  became  part 
of  the  research  and  engineering  department  in 
1966  because  of  the  close  alliance  between  fruit 
physiology  and  the  equipment  designed  by  the 
engineering  staff  for  harvesting  and  packing. 

Research  engineers  work  on  projects  ranging 
from  slight  modifications  in  machines  and  tools 
to  completely  new  and  often  pioneering  con- 
cepts in  design  and  application.  Their  assignment 
is  essential  to  the  development  and  refinement 
of  equipment  used  for  harvesting,  handling, 
storing,  processing,  and  transporting  fresh  citrus. 

Other  research  engineering  projects  include 
development  of  rapid  pack  devices,  bulk  han- 
dling and  storage  systems,  trademarkers,  frost 
separators,  future  packinghouse  plans,  conveyor 
belt  system,  and  consumer  package  tests.  An 
automatic  place  pack  machine,  introduced  by 
the  department  in  1968,  is  widely  used  in  pack- 
inghouses throughout  the  system. 

Packinghouses  often  present  specific  problems 
or  questions  to  the  research  and  development 
staff.  They  conduct  engineering  and  economic 
feasibility  studies,  then  recommend  the  most 
efficient  plant  design  or  machinery  installation. 
Packinghouses  are  charged  for  these  services. 
Fresh  fruit  research  personnel,  working  with 
packinghouse  managers,  have  helped  build  16 
plants  and  modify  more  than  50. 

Sunkist  contracts  with  private  and  Govern- 
ment agencies  for  some  research  work.  Support 
is  given  frequently  by  Sunkist  to  research  pro- 
grams undertaken  by  others  to  aid  the  citrus 
industry. 
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ORANGES 


Small  tools  have  been  designed  by  Sunkist  to  make  it  easier  to 
peel  or  prepare  fresh  fruit. 


Engineers  work  on  projects  ranging  from  slight  modifications  in 
machines  and  tools  to  completely  new  concepts  in  design  and 
application. 


TREASURER 

The  treasurer  has  the  primary  responsibility  for 
keeping  the  company  in  a  sound  financial  condi- 
tion. This  officer  is  assisted  by  a  controller  and  a 
manager  of  corporate  analysis  and  internal  audit. 

The  controller  supervises  four  "operating 
accounting"  areas,  including:  general 
accounting,  cost  and  equity  accounting,  credit, 
and  special  projects. 

General  accounting  includes  accounts  pay- 
able, fruit  accounting  to  clear  sales  receipts,  and 
payroll.  Cost  and  equity  is  concerned  primarily 
with  products  group  operations,  varietal 
accounting,  and  the  various  varietal  pools.  The 
special  projects  group  handles  financial  matters 
not  covered  by  other  sections,  including  taxes, 
cash  flow,  and  capital  fund. 

In  1 972  a  computerized  general  ledger  and 
budget  reporting  system  was  implemented  to 
supply  management  with  regular  and  timely 
financial  status  reports. 

The  corporate  analysis  and  internal  audit  de- 
partment includes  operations  analysis,  internal 
auditing,  and  purchasing. 

Operations  analysts  evaluate  existing  systems, 
and  establish  new  or  revised  procedures  to  pro- 
vide an  effective  flow  of  management  informa- 
tion, eliminate  duplication,  integrate  and  stand- 
ardize procedures,  reduce  operating  costs,  and 
otherwise  work  to  improve  effectiveness  of  staff, 
equipment  and  facilities. 

Internal  auditors  provide  independent  review 
and  evaluation  of  corporate  financial  and  opera- 
tions activities  to  strengthen  control  and  im- 
prove management  effectiveness.  Audits  are 
made  to  determine  financial  status  and  to  ensure 
that  proper  procedures  are  followed. 

The  purchasing  section  handles  all  purchasing 
for  the  Sherman  Oaks  headquarters,  including 


capital  items  but  excluding  advertising  material; 
forms  for  all  divisions;  certain  forms,  primarily 
manifests,  for  district  exchanges;  stationery  and 
office  supplies  for  the  products  sales  division. 
The  section  also  administers  fleet  leasing  of  com- 
pany vehicles. 

Capital  Financing 

Members  of  Sunkist  Growers,  Inc.,  are  required 
to  make  payments  into  a  capital  fund  based  on 
their  volume  of  fruit  shipped  fresh  and  delivered 
to  products  plants  during  a  moving  6-year 
period. 

Capital  financing  requirements  of  the  com- 
pany are  determined  by  the  Board  on  an  annual 
basis.  Members'  shares  of  this  requirement  are 
calculated  and  then  compared  with  their  current 
capital  contributions.  Each  member  is  either 
assessed  for  an  additional  amount  or  receives  a 
payout. 

The  major  use  for  capital  funding  is  the  manu- 
facturing facilities  in  the  products  group. 
Working  capital  is  needed  also  for  regular  busi- 
ness operations  and  financing  the  export  pools. 
The  company  borrows  from  both  cooperative 
and  commercial  banks  to  supplement  the  capital 
funds  provided  by  members. 

The  present  capital  financing  procedures  re- 
placed a  series  of  revolving  fund  plans  used  until 
1967. 


As  a  company's  business  grows  so  does  its  information  needs, 
processing  support. 


The  dynamics  of  the  Sunkist  organization  require  modern  information 


Management  reports  are  prepared  from  automated  information 
processing  systems  on  sophisticated  data  processing  equipment. 


Data  are  recorded  on  magnetic  tape  and  filed  for  future  use. 


ADMINISTRATION 

The  administration  division  directs  and  coordi- 
nates a  broad  range  of  interdepartmental 
corporate  activities  that  support  other  divisions 
of  the  corporation.  Business  counsel  and  assist- 
ance is  furnished  to  these  divisions  through 
specialized  staff  departments  under  direction  of 
the  vice  president  of  administration. 

The  corporate  planning  department  initiates 
and  coordinates  long-  and  short-range  plans  for 
the  entire  company  and  provides  specialized 
services  to  individual  departments.  These  serv- 
ices include  consumer  and  industrial  market 
research,  market  and  product  development,  mar- 
keting planning,  financial  analysis  and  modeling, 
cost-benefit  studies,  analysis  of  proposed  busi- 
ness ventures,  and  publication  of  sales  and  statis- 
tical reports. 

Information  systems  personnel  design, 
develop,  implement,  and  operate  mechanized 
systems  that  gather,  store,  process,  and  transmit 
information  required  by  the  organization.  This 
information  may  be  produced  for  historical, 
planning,  or  decision-making  purposes. 

Typical  applications  of  this  data  processing 
are  sales  invoicing  and  statistics,  payroll, 
accounts  payable  and  receivable,  inventories  of 
various  types,  and  general  ledger  accounting. 
Additionally,  some  information  processing  pro- 
grams are  unique  to  the  cooperative  nature  of 
the  business,  such  as  those  facilitating  marketing 
and  advertising  assessments,  or  export  and  prod- 
ucts pool  accounting. 

Systems  analysts  study,  then  design  solutions 
to  ousiness  problems.  Programmers  develop  and 
implement  these  solutions.  Operating  personnel 
provide  the  specified  information  with 
computing  and  data  entry  equipment. 

The  personnel  and  services  department  han- 
dles or  supervises  all  aspects  of  personnel  and 
office  services,  including  duplicating,  secretarial 
services,  records,  telephone  services,  and  garage 
and  building  management. 


The  personnel  manager  and  his  staff  formu- 
late, recommend,  and  administer  personnel 
policies  dealing  with  recruitment,  interviewing, 
employee  benefits,  wage  and  salary  administra- 
tion, human  resources  development,  and  salary 
budget  preparation.  This  group  administers  the 
equal  opportunity  program  and  reviews  stand- 
ards of  employment  to  ensure  that  the  corpora- 
tion has  the  capability  to  meet  present  and 
future  manpower  requirements. 

GOVERNMENT  AFFAIRS 

As  corporate  contacts  with  Government  have 
increased  in  scope  and  complexity,  Sunkist  has 
recognised  the  necessity  of  working  closely  with 
executive,  legislative,  and  regulative  bodies.  A 
government  affairs  division,  formed  in  the  early 
1970s,  provides  effective  administration  for 
activities  involving  State  and  national  govern- 
ments. 

Guided  by  a  vice  president  of  government 
affairs,  the  staff  ensures  the  best  possible  rela- 
tionship with  governments  consistent  with  cor- 
porate growth  and  profitability  objectives. 

Sunkist  has  played  a  significant  role  in 
obtaining  reduction  of  tariffs  levied  on  citrus 
entering  the  European  Economic  Community 
(EEC).  Acting  as  a  member  of  California- 
Arizona  Citrus  League,  Sunkist  has  worked  with 
U.S.  Government  officials  to  correct  a  discrimi- 
natory situation  affecting  the  sale  of  U.S.  citrus 
to  EEC  countries.  League  representatives  regu- 
larly testify  before  Government  committees  in 
hearings  on  the  General  Agreement  on  Tariffs 
and  Trade,  as  it  applies  to  international  citrus 
trade. 

Government  affairs  personnel  also  have  a  role 
in  scouting  potential  overseas  markets,  particu- 
larly where  trade  barriers  restrict  access.  Survey 


trips  form  the  foundation  for  new  export  busi- 
ness in  fresh  fruit  and  products.  A  staff  econo- 
mic trade  analyst  makes  statistical  studies  of 
these  market  prospects. 

Continuous  attention  is  paid  matters  relating 
to  environmental  control,  pesticide  tolerance 
levels  and  identity  standards  for  citrus  processed 
products,  including  packaging  ingredient  and 
nutritional  labeling,  and  food  additives. 

SECRETARY 

The  secretary  arranges  board  meetings,  main- 
tains the  corporate  seal,  and  keeps  minutes  of 
board  meetings  and  various  other  corporate 
records.  Contractual  agreements  of  the  corpora- 
tion, including  licenses  and  franchises,  are  filed 
with  the  secretary. 

The  secretary's  staff  administers  the  corporate 
general  insurance  program,  the  Association 
Group  and  Grower  Group  Workmen's  Compen- 
sation Insurance  policies,  Mutual  Indemnity 
Compact,  and  the  Sunkist  Retirement  Plan. 

Since  the  1920s,  most  local  association  and 
individual  grower  members  of  Sunkist  have 
carried  compensation  insurance  under  group 
policies  administered  by  Sunkist  with  the  State 
Compensation  Insurance  Fund.  Groups  operate 
on  a  cost  basis.  Refunds  are  paid  to  participating 
organizations  on  all  portions  of  premiums  not 
required  to  pay  losses  and  expenses. 

Refunds  to  participants  are  proportional  to 
the  premium  paid,  and  average  more  than  36 
percent  of  the  earned  premium.  The  State  Fund 
provides  safety  inspection  service  and  Sunkist 
disseminates  information  on  new  safety  devices 
and  accident  reduction  methods.  Company  pro- 
grams under  occupational  safety  and  health  acts 
are  coordinated  by  the  secretary's  staff. 

An  interindemnity  contract  program  was  initi- 
ated in  1902  among  local  Sunkist-affiliated  asso- 
ciations to  reduce  hazards  of  fire  in  citrus  opera- 


tions.  Through  this  Mutual  Indemnity  Compact, 
more  than  60  percent  of  affiliated  shippers 
secure  coverage  of  up  to  $500,000  per  risk. 

Each  subscriber  pays  a  prorated  share  of 
losses  incurred  and  operating  expenses  according 
to  a  formula  of  hazard-times-coverage.  The  en- 
tire program  operates  at  cost. 

Sunkist  and  most  of  its  member  organizations 
were  among  the  first  cooperatives  to  institute  a 
retirement  plan  for  employees  beginning  in 
1927.  The  modernized  Sunkist  Retirement  Plan, 
implemented  in  1960,  is  funded  by  both 
employee  and  employer  contributions.  Manage- 
ment and  investment  of  the  plan's  assets  are 
directed  by  separate  committees  appointed  by 
the  Sunkist  board  of  directors. 

Group  life  insurance  and  group  income  con- 
tinuation insurance  plans  supplement  the  Sun- 
kist Retirement  Plan. 


Colorful  designs,  like  this  abstract  of  orange  picking,  decorate 
Sunkist's  Sherman  Oaks  headquarters. 
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Many  kinds  of  supplies  are  needed  to  maintain  a 
citrus  grove  in  good  producing  condition,  pro- 
tect it  against  pests  and  frost  damage,  and  pre- 
pare fruit  for  marketing.  Through  an  affiliated 
corporation,  Fruit  Growers  Supply  Company 
(FGS),  grove  supplies  worth  more  than  $4 
million  and  packinghouse  supplies  worth  almost 
$25  million  a  year  are  furnished  members  of 
Sunkist. 

The  main  function  of  FGS  is  to  supply  pack- 
inghouses with  fiberboard  cartons,  adhesives, 
picking  and  storage  boxes,  and  polyethylene 
bags.  Orchard  supplies  include  fertilizers;  pest 
control  materials;  ladders;  clippers;  picking 
boxes,  bags,  and  bins;  orchard  thermometers; 
tree  props;  and  tree  wraps. 

Though  an  essential  part  of  the  system,  Fruit 
Growers  Supply  Company  is  not  a  division  of 
Sunkist  Growers,  Inc.  It  is  an  entirely  separate 
company  organized  by  packing  units  affiliated 
with  Sunkist  Growers,  Inc.  In  practice,  however, 
the  two  organizations  are  closely  related.  FGS 
has  nearly  the  same  board  of  directors  and  the 
same  board  officers:  a  chairman  and  three  vice 
chairmen. 

History 

Positive  interest  in  cooperative  purchasing  began 
as  early  as  1897.  Southern  California  Fruit 
Exchange  was  urged  by  district  exchanges  to 
buy  box  shook  (wood  material  cut  for  packing 
crates)  and  fertilizer.  Procurement  and  printing 
of  tissue  paper  wraps  started  in  1900,  and  2 
years  later,  contracts  for  box  nails  were  signed. 
In  1906,  a  central  billing  office  was  established 
to  standardize  prices  and  pay  patronage  refunds 
to  contracting  members. 
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After  the  San  Francisco  earthquake  and  fire 
of  April  1  906,  demand  for  lumber  increased 
dramatically.  When  the  price  of  orange  boxes 
went  up  more  than  75  percent,  growers  resolved 
to  gain  control  of  their  own  supply  of  box 
shook. 

During  the  1 907  season,  the  general  manager 
suggested  the  possibility  of  manufacturing  boxes 
through  a  separate  corporation.  A  few  months 
later,  a  board  resolution  was  submitted  to  dis- 
trict exchanges  and  local  associations  recom- 
mending that  authority  be  given  to  exchanges  to 
deduct  3  cents  per  box  to  obtain  packing 
supplies  on  the  most  advantageous  terms. 
Through  these  actions,  Fruit  Growers  Supply 
Company  became  a  separate  corporate  entity. 

In  its  earliest  stages,  FGS  contracted  with 
several  box  companies  and  made  loans  to  some. 
One  of  the  largest  borrowers  was  a  company 
that  was  forced  to  suspend  operations  in  1910. 
After  a  period  of  receivership,  rights  to  these 


"Old  Number  3,"  a  Climax-type  steam  locomotive,  ran  for  years 
along  the  tortuous,  rugged  lines  of  Fruit  Growers  Supply  Com- 
pany's logging  railroad  at  Hilt  in  northern  California. 


properties,  consisting  of  timberlands,  a  sawmill, 
and  a  small  box  factory  at  Hilt  in  northern  Cali- 
fornia were  assigned  to  Fruit  Growers  Supply 
Company. 

Acquisition,  of  the  Hilt  facilities  enabled  FGS 
to  assure  members  of  a  regular  supply  of  shook 
at  reasonable  prices.  But  increases  in  volume  of 
business  soon  raised  the  old  question  of  an  ade- 
quate quantity  of  shook.  In  1 921 ,  FGS 
purchased  substantial  timberland  in  nearby 
Lassen  County  and  built  a  large  sawmill  and  box 
factory  at  Susanville. 

When  the  United  States  entered  World  War  II, 
Sunkist  was  handling  more  than  42  million 
boxes  of  fruit  annually.  This  volume,  coupled 
with  a  tight  lumber  market  for  the  third  time  in 
40  years,  necessitated  further  expansion  of  FGS 
lumber  operations.  In  1 944,  large  tracts  of  tim- 
ber, a  mill,  and  a  box  manufacturing  facility  at 
Westwood  in  Lassen  County  were  purchased. 

In  1950,  half-box  fiberboard  cartons  began  to 
replace  the  standard  wood  box  for  shipping 
lemons.  Their  use  soon  spread  to  packinghouses 
handling  oranges.  By  the  end  of  1  955,  wood 
shook  use  was  limited  almost  entirely  to  picking 
and  storage  boxes. 

FGS  and  the  field  division  of  Sunkist  devel- 
oped standard  specifications  for  the  new  fiber- 
board  cartons.  Because  the  company  felt  it  ad- 
visable to  manufacture  a  portion  of  members' 
requirements,  a  joint  venture  agreement  was 
signed  with  Crown  Zellerbach  Corporation. 
Crown  built  a  corrugated  box  plant  just  east  of 
Los  Angeles,  and  FGS  constructed  its  own  plant 
beside  the  Crown  facility  to  convert  Crown's 
corrugated  sheets  into  finished  citrus  cartons. 
The  first  shipment  from  the  new  plant  was  in 
1962.  Modifications  in  1970  increased  plant 
capacity  25  percent.  Today  FGS  manufactures 
three-quarters  of  members'  carton  requirements 
and  purchases  the  remainder. 
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For  many  years,  FGS  owned  and  operated  sawmills  in  northern  California. 


Timber  on  FGS  land  holdings  is  logged  at  a  rate  to  maintain  a  perpetual  forest. 


As  the  need  for  shook  lumber  decreased,  con- 
tinued operation  of  mill  and  box  manufacturing 
facilities  became  uneconomical.  Between  1956 
and  1973,  Hilt,  Susanville,  and  Westwood  opera- 
tions were  phased  out.  Timber  from  FGS  land 
holdings  is  sold  to  lumber  companies  in  quanti- 
ties calculated  to  maintain  a  perpetual  forest. 

In  July  1970,  FGS  bought  Standard  Lumber 
Company,  Inc.,  and  its  subsidiaries,  United 
Wholesale  Lumber  Co.,  Mines  Avenue  Ware- 
house Co.,  and  Mines  Avenue  Trucking  Service. 
Six  months  later,  FGS  acquired  W.  B.  Jones 
Lumber  Sales,  principally  a  manufacturer  of 
pallets.  Subsequent  mergers  of  these  Los  Angeles 
area  operations  created  United  Wholesale  Lum- 
ber Co.,  with  warehouse  and  trucking  subsidi- 
aries. Shippers  are  using  pallets  in  increasing 
numbers,  and  FGS  is  providing  a  good  portion 
of  the  supply  from  United  Wholesale  Lumber  Co. 

In  December  1968,  FGS  signed  an  agreement 
to  act  as  purchasing  agent  for  Calavo  Growers  of 
California,  an  avocado  marketing  cooperative. 
The  two  organizations  share  savings. 
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The  FGS  carton  plant  near  Los  Angeles  is  considered  the  world's 
most  efficient  corrugated  carton  manufacturing  facility. 


Organization 


Fruit  Growers  Supply  Company  was  organized 
originally  as  a  capital  stock  corporation.  To 
bring  its  corporate  form  into  agreement  with 
actual  practice,  FGS  was  reorganized  in  January 
1968,  as  a  membership  cooperative  without 
capital  stock. 

There  are  two  classes  of  members:  local  asso- 
ciations and  district  exchanges,  all  affiliated  with 
Sunkist  Growers,  Inc.  (See  Part  II). 

Packing  units  of  Sunkist  are  not  required  to 
become  FGS  members,  but  they  must  join  if 
they  wish  to  secure  its  services.  Most  packing- 
houses affiliated  with  Sunkist  are  now  members 
of  Fruit  Growers  Supply  Company. 


FGS  has  four  board  committees:  advisory, 
operating,  finance,  and  supply.  The  company's 
operating  organization  is  headed  by  a  president 
and  consists  of  executive,  accounting,  and 
supply  departments  in  Sherman  Oaks,  with  a 
regional  office  at  Hilt  for  Northern  California 
timber  operations. 

Financing 

The  revolving  capital  plan  of  financing  used  by 
FGS  is  an  excellent  example  of  ways  growers 
solve  financial  problems  in  their  cooperatives. 

When  FGS  was  formed,  member  associations 
assessed  themselves  3  cents  per  box  for  5  years 
and  received  stock  in  return.  Beginning  in  1915 
and  continuing  for  3  years,  new  members  were 
required  to  pay  1  cent  per  box  for  5  years. 

The  original  1907  plan  proved  inequitable. 
After  several  years'  operation,  associations  of 
more  recent  affiliation  were  sharing  benefits 
without  furnishing  their  proportionate  share  of 
capital. 

Other  problems  complicating  the  financial 
situation  related  to  purchase  of  stock  of  retiring 
members  and  inability  of  stockholders  to  use 
stock  as  collateral. 

In  1918,  the  system  was  replaced  by  a 
revolving  fund.  Money  was  deposited  into  the 
fund  three  times  a  year  according  to  the  number 
of  boxes  of  citrus  shipped  through  Sunkist  by  a 
member  association  during  the  preceding  4 
months.  By  this  method,  stock  held  by  members 
would  at  all  times  be  proportionate  to  their  cit- 
rus shipments. 

Originally,  half  of  each  4-cent  assessment  was 
used  to  purchase  new  stock  and  the  balance  was 
used  to  revolve  ownership  of  the  oldest  out- 


standing stock.  When  the  fund  reached  $6  mil- 
lion in  1927,  this  arrangement  was  discontinued 
and  all  assessments  went  to  revolving  stock. 
Twenty  years  later,  the  assessment  was  again 
divided,  half  going  to  purchase  new  stock,  the 
other  half  to  revolve  outstanding  stock.  By 
1 954,  the  company  felt  there  was  sufficient 
working  capital,  so  discontinued  purchasing 
additional  stock. 


Sunkist  packinghouses  are  required  to  purchase  all  their  cartons 
through  Fruit  Growers  Supply  Company. 


FGS  directors  decided  in  1958  that  the  com- 
pany could  significantly  reduce  capital.  They 
began  to  buy  up  and  retire  oldest  outstanding 
stock,  a  process  that  continued  5  years.  Effec- 
tive November  1 ,  1 960,  the  board  reduced  the 
assessment  to  1  cent  per  carton  because  out- 
standing stock  had  been  decreased  to  $1.5  mil- 
lion, and  the  time  for  revolving  was  reasonable 
with  this  smaller  investment. 

As  of  January  1 968,  outstanding  capital  stock 
was  exchanged  for  revolving  fund  credits  of  like 
value.  Priorities  for  payment  were  based  on  the 
shipping  season  of  the  fruit  assessed  for  the 
credits.  At  the  end  of  the  shipping  season,  FGS 
assessed  each  member  not  more  than  2  cents  for 
each  carton  of  fruit  shipped  that  season  through 
Sunkist  Growers,  Inc.  At  the  board's  discretion, 
the  amount  of  the  assessment  could  be  changed 
within  the  2-cent  limit.  Unnecessary  capital 
could  be  used  to  revolve  out  credits. 

In  1970,  the  board  increased  the  assessment 
to  2  cents  per  carton,  and  suspended  payments 
for  several  years  to  increase  the  fund  to  about 
$6  million.  Thereafter,  the  fund  would  be  main- 
tained with  credits  bearing  the  priority  of  the 
latest  five  seasons.  After  assessing  for  the  latest 
seison,  payments  of  credits  with  the  oldest  sea- 
sonal priority  would  be  made. 

At  the  close  of  each  fiscal  year,  revenue  in 
excess  of  expenses  is  refunded  in  cash  to  mem- 
ber units.  Refunds  are  based  on  participation  in 
various  purchasing  pools  maintained  to  properly 
reflect  the  results  of  the  major  purchasing  pro- 
grams. 

Under  the  membership  contract,  a  packing 
unit  agrees  to  purchase  through  FGS  all  con- 
tainers required  in  harvesting,  storing,  and 
packing  its  citrus.  Purchase  of  other  items  is 
voluntary. 


An  individual  unit  may  cancel  the  contract  by 
filing  a  written  request  before  June  1  of  any 
year  after  the  agreement  has  been  in  effect  1  2 
months.  The  contract  then  terminates  after 
December  31  of  the  same  year. 

Should  the  FGS  board  decide  to  revise  or 
terminate  the  general  contract  with  all  member 
units  it  must  obtain  written  consent  of  local 
units  representing  a  majority  of  the  voting 
power  of  member  local  associations. 

FGS  bills  packing  units  for  cartons  at  the 
current  open  market  price.  Other  commodities 
are  billed  at  prices  as  close  as  possible  to  the 
company's  costs,  plus  a  reasonable  safety  mar- 
gin. Year-end  refunds  reduce  all  billings  to  actual 
cost. 

After  payment  of  Federal  income  tax,  net 
profits  from  nonmember  business  (chiefly  north- 
ern California  timber  operations)  may  be  used 
by  the  board  at  its  discretion.  In  practice,  most 
of  this  money  is  distributed  annually  to  present 
or  former  members.  Allocation  is  made  in  pro- 
portion to  each  unit's  share  in  total  billings  in 
the  four  major  purchasing  pools  during  the  3 
years  preceding  the  distribution  year. 


PART  IV  -  FLEXIBILITY  FOR  THE  FUTURE 


The  consensus  is  that  a  cooperative  cannot  be 
considered  truly  successful  if  measured  only  by 
its  business  volume  or  market  share.  Members 
must  have  a  strong  feeling  of  responsibility  and 
ownership.  These  attitudes  have  been  developed 
at  Sunkist  through  application  of  the  coopera- 
tive operating  principles  of  member  participa- 
tion and  equity  through  pooling. 

Local  control  is  primary  in  the  Sunkist  organi- 
zation. Sunkist  Growers,  Inc.,  district  exchanges, 
local  associations,  and  Fruit  Growers  Supply 
Co.,  are  all  agents  of  citrus-producing  members. 

Responsibility  for  membership  rests  with  the 
district  exchange  and  local  association.  Either 
may  deny  membership  to  a  producer  if  the  fruit 
could  be  more  conveniently  handled  by  another 
association.  Membership  can  be  refused  also  if 
fruit  is  so  inferior  that  handling  it  would  be 
detrimental  to  the  interests  of  other  members. 

To  exercise  membership  prerogatives,  growers 
must  be  well  informed.  Sunkist  has  long 
followed  a  policy  of  regularly  making  available 
to  growers  information  on  the  citrus  industry 
and  operations  of  Sunkist  in  particular.  The 
president's  annual  report  discusses  business 
volume,  operating  costs,  management  policies, 
and  industry  outlook.  Similar  reports  are  pre- 
sented at  annual  meetings  of  local  associations 
and  district  exchanges. 

A  continuous  program  of  participation  by 
members  is  pursued  throughout  the  federation. 
Many  boards  of  directors  are  required.  Each 
member  is  continually  urged  to  represent  his 
interests  as  a  member  of  one  or  more  of  these 
boards,  or  by  personal  participation  in  their 
proceedings. 

Grower  equity  is  assured  by  proportional 
sharing  of  marketing  risks  and  benefits. 
Emphasis  has  been  placed  on  extensive  use  of 


the  pooling  principle,  because  it  is  by  means  of 
pooling  that  this  major  cooperative  objective  is 
achieved. 

Pooling  as  used  in  cooperatives  implies 
averaging  expenses  (including  supply  purchases), 
physical  commingling  of  commodities,  and 
averaging  returns  to  producers  in  a  specific  pool. 
All  these  forms  of  pooling  are  used  by  Sunkist. 

Pooling,  or  averaging  of  expenses,  applies  to 
most  Sunkist  operations.  Exceptions  are  some 
direct  domestic  marketing  costs,  such  as  trans- 
portation expenses,  auction  commissions,  and 
other  terminal  handling  costs.  These  are  charged 
directly  to  returns  from  each  shipment. 

Sunkist  handles  domestic  fresh  fruit  sales  for 
the  individual  account  of  a  packing  unit.  As  a 
general  rule,  these  net  returns  are  pooled  within 
the  originating  shipping  unit.  Sales  returns  for 
export  and  product  marketing  outlets  are 
pooled. 

When  a  grower's  fruit  has  been  delivered  to 
the  packinghouse  and  checked  for  grade,  size 
and  other  characteristics,  it  is  mixed  with  other 
growers'  fruit.  Citrus  sent  to  the  products  plants 
is  commingled  for  the  account  of  individual 
packing  units  after  volume  and  quality  measure- 
ments have  been  taken 

In  an  era  of  unprecedented  change  in  agricul- 
tural markets,  production  and  distribution  tech- 
niques, and  growing  locations,  cooperative 
action  provides  the  individual  producer  with  the 
flexibility  to  meet  these  challenges. 

By  virtue  of  its  historically  demonstrated 
ability  to  adjust  as  circumstances  dictate,  Sun- 
kist Growers,  Inc.,  will  continue  to  serve  the 
interests  of  its  member-producers  effectively. 


Members  are  encouraged  to  regularly  attend  and  participate  in  meetings  at  all  levels  of  the  Sunkist  system. 


APPENDIX 


LANDMARKS 

Continued  growth  of  Sunkist  Growers,  Inc.,  has  resulted 
from  constant  effort  to  strengthen  the  organization  and 
expand  its  usefulness  to  members.  These  dates  represent 
landmarks  in  development  of  the  Sunkist  cooperative 
marketing  organization. 

1885  Formation  of  Orange  Growers  Protective  Union  of 
Southern  California  marked  earliest  attempt  to  organize 
citrus  growers  to  market  fruit. 

1893  Fruit  Growers  Union  of  Southern  California  dis- 
banded after  efforts  proved  inadequate.  Southern 
California  Fruit  Exchange  organized  by  60  growers. 

1895  Exchange  adopted  policy  of  selling  fruit  in  termi- 
nal markets  on  delivered  pricing  basis. 

1902  Some  local  exchange  and  affiliated  associations 
subscribed  to  new  inter-indemnity  contract  program  to 
reduce  hazards  of  fire  in  citrus  operations. 

1903  Merger  of  Southern  California  Fruit  Exchange  and 
independent  commercial  shippers  known  as  California 
Citrus  Union  created  the  California  Fruit  Agency. 

1904  California  Fruit  Agency  dissolved  due  to  internal 
dissatisfaction  between  the  two  founding  groups.  South- 
ern California  Fruit  Exchange  resumed  marketing  func- 
tions. 

1905  California  Fruit  Growers  Exchange  incorporated 
as  successor  to  Southern  California  Fruit  Exchange. 
Basic  cooperative  principles  adopted  at  that  time  have 
been  used  continuously. 

1907  Fruit  Growers  Supply  Company  formed.  Adver- 
tising produced  a  50-percent  increase  in  sales  in  Iowa, 
compared  with  20-percent  increase  where  there  was  no 
advertising. 


1908  Sunkist®  trademark  adopted  for  fancier  grades  of 
fruit,  and  policy  of  standard  grades  under  advertised 
brands  was  initiated. 

1910  First  inspector  employed  to  check  quality  and 
packing  procedures  in  the  packinghouse. 

1915  Exchange  By-Products  Company  established  to 
derive  various  products  from  lower  grade  lemons. 

1916  Exchange  developed  and  introduced  an  electric 
juice  extractor  for  commercial  use  and  a  glass  reamer  for 
home  use  to  encourage  consumption  of  oranges  as  juice. 
Marmalade  company  organized  and  proved  to  be  fore- 
runner of  orange  products  industry. 

1918  Fruit  Growers  Supply  Company  adopted  a  revolv- 
ing capital  fund. 

1920  The  Exchange  Orange  Products  Company  formed 
to  process  orange  by-products. 

1921  Exchange  By-Products  Company  name  changed  to 
Exchange  Lemon  Products  Company  to  differentiate 
between  orange  and  lemon  processing  plants. 

1922  Association  Group  Workmen's  Compensation 
established. 

1924  Lemon  agreement  marked  first  effort  by  the  Ex- 
change to  prorate  shipments. 

1926  Sunkist®  trademark  first  successfully  stamped  by 
machine  on  fresh  oranges. 

1927  Sunkist  Provident  Plan  went  into  effect,  providing 
employees  with  life  and  disability  insurance  and  retire- 
ment income. 

1929  Arizona  first  shipped  citrus  through  the  Exchange. 

1935  The  Exchange  built  its  first  building  in  downtown 
Los  Angeles,  its  international  headquarters  for  35  years. 


1950  Throughout  the  1950s  fiberboard  cartons  gradu- 
ally replaced  traditional  wooden  shipping  "crates." 


1952  Sunkist  Growers,  Inc.,  adopted  as  corporate  name, 
replacing  the  name  California  Fruit  Growers  Exchange. 

1958  Revision  of  Sunkist  corporate  structure  made 
local  associations  as  well  as  district  exchanges  members, 
and  merged  Exchange  Lemon  Products  and  The 
Exchange  Orange  Products  Company  into  Sunkist 
Growers,  Inc. 

1960  Sunkist  Retirement  Plan  adopted  to  provide  more 
contemporary  benefits  than  its  predecessor  Provident 
Plan. 

1963  Sunkist®  orange  juice  drink  in  6-oz.  throw-away 
containers  introduced  in  European  markets. 

11964  Sunkist  and  U.S.  Department  of  Agriculture 
brought  about  liberalization  of  quotas  on  lemon 
ishipments  to  Japan. 

1967  Sales  incentive  program  developed  for  salesmen 
based  on  value  of  fresh  fruit  sales  in  domestic  markets. 

1968  Sunkist  75th  anniversary  year  celebrated  world- 
wide. Fruit  Growers  Supply  Company  accomplished 
reorganization  as  nonstock  cooperative  association.  Sun- 
kist Growers,  Inc.,  reorganized  to  explicitly  limit  mem- 
bership to  growers  and  cooperative  associations  of 
growers. 

1969  New  trademark  symbols  adopted.  The  Snacker® 
orange  peeler,  invented  and  developed  by  Sunkist  re- 
search engineers,  introduced  to  world  market. 

1970  First  charter  shipping  arrangements  completed, 
providing  exclusive  charter  shipping  of  lemons  from 
Sunkist  to  japan.  Second  Sunkist  building  and  10th 
corporate  home  of  Sunkist  Growers,  Inc.,  completed  in 
Sherman  Oaks,  Calif. 


HISTORICAL  AND  LEGAL  DOCUMENTS 

Organization  and  Marketing  Plan  Adopted  by  the  Southern 
California  Fruit  Exchanges,  Los  Angeles,  August  29,  1893 

Each  district  to  organize  a  district  fruit  exchange  embracing  a 
proper  representation  from  each  local  association  within  the 
district. 

Under  this  organization  to  establish  a  district  brand  for  the 
different  grades  of  fruit  that  shall  also  give  due  prominence  to 
the  local  identity. 

All  local  conditions  to  be  harmonized  and  controlled  and  all 
orders  and  distribution  of  fruit  prorated  for  the  entire  district 
under  the  said  exchange. 

The  boards  of  exchange  in  each  of  the  several  districts  to 
establish  a  central  office  where  the  managers  of  the  several  local 
associations  embraced  in  the  several  districts  shall  meet  daily,  or 
as  often  as  they  may  determine,  to  transact  the  necessary  busi- 
ness. 

The  correspondence  and  business  of  said  central  office  to  be 
in  charge  of  a  secretary  chosen  by  the  district  board  of  exchange 
but  accessible  to  each  of  said  managers  at  all  times. 

Each  of  said  local  associations  to  furnish  the  district  board  of 
exchange  at  the  opening  of  the  shipping  season  a  carefully  pre- 
pared estimate  of  the  amount  of  fruit  embraced  in  the  district, 
varieties,  and  grades. 

By  direction  of  the  several  boards  of  exchange  to  create  an 
executive  board,  to  be  chosen  from  the  boards  of  managers  in 
the  respective  districts,  upon  the  basis  of  one  member  for  each 
1 00  cars  of  fruit  or  majority  fraction  thereof,  providing  only 
that  each  district  shall  have  one  representative. 

The  voting  power  in  each  executive  board  to  be  one  vote  for 
each  1  00  carloads  of  fruit  or  fractional  majority  thereof  in  each 
district. 

Each  of  said  districts  to  fix  the  price  for  the  respective  grades 
of  fruit  embraced  in  each,  said  prices  to  be  adjusted  from  time  to 
time  by  said  executive  board  in  such  manner  as  to  secure  the  pro 
rata  movement  of  fruit. 

Each  of  said  districts  to  be  allowed  to  fill  all  f.o.b.  orders 
obtained  for  any  grade  of  fruit. 

The  said  executive  board  under  direction  and  approval  of  the 
several  district  boards  of  exchange,  to  establish  branch  houses 
for  the  sale  and  distribution  of  the  fruit  embraced  in  the  several 
districts  at  such  points  as  may  be  agreed  upon,  and  each  of  said 
districts  to  be  allowed  their  pro  rata  of  the  number  of  represent- 
atives that  may  be  agreed  upon  to  properly  handle  and  distribute 
the  fruit  furnished  the  said  branch  houses  under  the  direction 
and  control  of  said  executive  board,  subject  to  the  approval  of 
the  several  boards  of  exchange. 

The  expense  of  maintaining  the  branch  houses  and  represent- 
atives in  the  east  are  to  be  borne  by  southern  California,  pro 
rata,  according  to  the  oranges  shipped  during  the  season. 


The  said  representatives  to  be  interchangeable  for  the  terri-  SUNKIST  GROWERS,  INC. 

tory  covered  by  said  branch  houses  in  a  manner  to  afford  ample  AMENDED  ARTICLES  OF  INCORPORATION 

protection  to  all  interests  involved  and  each  to  have  access  to  all  .  . .  ^.           .  „,r- 

4Nr)  BYL  AWS 

matters  pertaining  to  the  business  connected  with  either  or  all  of 

said  branches.  Effective  July  16,  1  968  (with  amendments  through 

Each  of  said  district  exchanges  shall  at  the  opening  of  the  January  1  6,  1  974) 
shipping  season  furnish  the  executive  board  with  a  carefully  pre- 
pared estimate  of  the  number  of  boxes  of  each  variety  and  grade  I NDEX 
of  fruit  in  their  respective  districts. 

Said  estimates  to  be  subject  to  revision  and  adjustment  by  ARTICLES  OF INCORPORA  TION 
the  said  board  at  any  time  during  the  season. 

Each  of  said  districts  shall  furnish  the  executive  board  a  com-  1  Name   80 

plete  statement  of  shipments  of  varieties  and  grades  of  fruit  as  2  Purpose   80 

often  as  may  be  required.  3  Nonprofit  Cooperative  Marketing  Association  80 

The  said  executive  board  shall  meet  as  often  as  may,  in  its  4  Principal  Office  80 

judgment,  be  necessary,  or  at  the  call  of  any  district  board  of  5  Number  of  Directors   80 

managers  or  any  district  board  of  exchange,  to  adjust  prices,  6  Original  Directors   80 

regulate  the  distribution  of  fruit,  or  transact  any  other  business  7  Revolving  Funds  and  Other  Allocated  Reserves  80 

that  may  properly  come  before  it.  8  Voting  Power  and  Property  Rights   80 

Any  inequality  that  may  at  any  time  appear  in  the  pro  rata  of  9  Perpetual  Existence   81 

shipments  shall  be  adjusted  by  ordering  shipments  to  the  several 

branch  houses  in  such  ratio  from  the  several  districts  as  may  be  B  YLA  WS 

required  to  restore  and  maintain  the  pro  rata. 

The  several  branch  houses  shall  keep  the  executive  board  GENERAL 

posted  in  such  matters  and  manner  as  may  be  required  from  time  j  j    Articles  of  Incorporation  §1 

to  time.                                                                                     »  o  r»  *• 

1.2    Definitions  81 

The  said  branch  houses  shall  at  all  times  be  under  the  control  Fresh  Fruit  81 
of  the  executive  board,  subject  to  the  supervision  of  the  board  of 

exchange.  W  Products  Fruit    ..  81 

All  matters  of  dispute  in  and  matters  outside  the  executive  (c)  Fruit  or  Citrus  Fruit   81 

board  shall  be  determined  by  the  several  boards  of  exchange.  (d)  Variety   81 

All  references  to  carloads  shall  be  construed  to  mean  300  (e)  Carton   81 

boxes  of  fruit.  (f)  Market  or  Marketing   81 

Said  executive  board,  with  the  approval  of  the  several  boards  (g)  Volume  Marketed  Through  Sunkist  as  Shown 

of  exchange,  to  further  determine  and  arrange  matters  of  detail,  ^  jts  Recorc/s  gj 
as  the  conditions  may  from  time  to  time  require. 
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AMENDED  ARTICLES  OF  INCORPORATION 
SUNKIST  GROWERS,  INC. 

FIRST:  THE  NAME  OF  THIS  CORPORATION  (HEREIN- 
AFTER REFERRED  TO  AS  "SUNKIST")  IS: 

SUNKIST  GROWERS,  INC. 

SECOND:  The  primary  purpose  for  which  Sunkist  is  formed 
is  to  furnish  facilities  and  agencies  through  which  citrus  fruits  of 
its  members  and  other  producers  may  be  marketed  or  processed 
and  marketed,  and  to  return  to  said  members  or  other  producers 
the  proceeds  of  sales,  less  necessary  operating  and  marketing 
expenses,  on  the  basis  of  the  quantity  or  value  of  citrus  fruits 
marketed  for  such  member  or  other  producer. 

In  carrying  out  said  primary  purpose,  Sunkist  shall  have  every 
power,  privilege,  right  and  immunity  now  or  hereafter  author- 
ized or  permitted  by  law  to  a  corporation  organized  or  existing 
pursuant  to  the  provisions  of  Chapter  1  of  Division  20  of  the 
Agricultural  Code  of  the  State  of  California  and  amendments 
thereto  and  substitutions  therefor  and  continuances  thereof. 
Nothing  herein  contained  shall  be  deemed  to  limit  the  right  or 
power  of  Sunkist  to  do  any  lawful  act  that  the  board  of  directors 
shall  determine. 

THI  RD:  Sunkist  is  organized  and  exists  as  a  nonprofit  co- 
operative marketing  association,  without  capital  stock,  pursuant 
to  the  provisions  of  Chapter  1  of  Division  20  of  the  Agricultural 
Code  of  the  State  of  California. 

FOURTH:  The  principal  office  for  the  transaction  of  busi- 
ness of  Sunkist  is  located  in  the  County  of  Los  Angeles,  State  of 
California. 

FIFTH:  The  number  of  directors  shall  be  thirty-two  (32); 
provided,  that  bylaws  may  be  adopted  whereby  a  different  num- 
ber of  directors  may  be  fixed,  in  which  event  the  number  of 
directors  shall  be  as  provided  in  said  bylaws. 


SIXTH:  As  stated  in  the  original  articles,  the  names  and  ad- 
dresses of  the  persons  who  were  to  serve  as  the  first  directors 
were: 


NAME 

RESIDENCE 

F.  Q.  Story 

A  lhambra, 

California 

W.  E.  Sprott 

Porterville, 

California 

A.  P.  Harwood 

Upland, 

California 

H.  E,  Cheseboro 

Covina, 

California 

W.  R.  Powell 

Glendora, 

California 

P.  /.  Dreher 

Pomona, 

California 

S.  J.  Beats 

Orange, 

California 

W.  G.  Eraser 

Riverside, 

California 

A.  P.  Johnson 

Riverside, 

California 

Frank  Scoville 

Corona, 

California 

E.  F.  Van  Luven 

Col  ton, 

California 

W.  H.  Young 

Duarte, 

California 

D.  Felsenthal 

Los  Angeles, 

California 

SEVENTH:  To  provide  funds  for  corporate  purposes  of  Sun- 
kist, revolving  funds,  capital  credits,  and  other  allocated  reserves 
may  be  established.  Such  revolving  fund,  capital  or  allocated 
reserve  credits  shall  not  be  deemed  to  evidence,  create  or  estab- 
lish any  present  property  rights  or  interests,  as  such  terms  are 
herein  used,  but  such  credits  shall  be  deemed  to  evidence  an 
indebtedness  of  Sunkist  payable  only  as  provided  in  the  bylaws. 
In  the  event  the  membership  of  any  member  shall  terminate  for 
any  reason  whatsoever,  such  member  shall  not  thereupon 
become  entitled  to  demand  or  receive  any  interest  in  the  prop- 
erty and  assets  of  Sunkist  as  herein  defined,  but  shall  be  entitled 
only  to  receive  payment  of  its  revolving  fund  or  capital  credits 
and  its  interest,  if  any,  in  other  allocated  reserves  as  and  when 
same  would  have  been  paid  had  it  remained  a  member. 

EIGHTH:  Sunkist  is  a  membership  corporation,  without 
shares  of  stock.  It  shall  have  three  classes  of  members,  as  more 
particularly  defined  in  the  bylaws:  (1)  Growers,  (2)  Local  Asso- 
ciations, which  shall  be  nonprofit  cooperative  associations  of 
Growers,  and  (3)  District  Exchanges,  which  shall  be  nonprofit 
cooperative  associations  composed  of  Growers  and  Local  Associ- 
ations. In  order  to  be  eligible  for  membership  in  Sunkist,  Local 
Associations  and  District  Exchanges  shall  provide  voting  and 
property  rights  consistent  with  this  Article  Eight. 

The  voting  power  and  property  rights  and  interests  of  each 
said  class  of  members  of  Sunkist  shall  be  as  follows: 

1.  Voting  Power— The  voting  power  of  members  of  Sunkist 
shall  be  unequal.  All  voting  power  shall  ultimately  be 
exercised  by  Growers,  through  the  representative  channels 
of  their  respective  Local  Associations  and  District  Ex- 
changes. Growers  shall  have  the  sole  voting  power  in,  and 
control  of,  their  Local  Associations,  including  the  power 
to  elect  the  boards  of  directors  thereof.  The  Local  Associ- 
ations and  direct  Grower  members  shall  elect  the  board  of 
directors  of  their  respective  District  Exchanges.  The  Dis- 
trict Exchanges  shall  elect  the  directors  of  Sunkist.  In  the 
election  of  directors,  each  District  Exchange  shall  be  enti- 
tled to  as  many  votes  as  the  number  of  directors  it  is  enti- 
tled to  nominate,  multiplied  by  the  number  of  directors 
to  be  elected.  Each  District  Exchange  shall  be  entitled  to 
nominate  one  (1)  director.  Additional  directors  may  be 
nominated  by  District  Exchanges,  on  the  basis  of  the  vol- 
ume of  all  fruit  marketed  through  Sunkist  as  shown  by  its 
records  for  the  average  of  the  three  (3)  preceding  fiscal 
years,  in  accordance  with  the  following  formula: 

Each  District  Exchange  shall  be  entitled  to  nominate 
one  ( 1 )  additional  director  for  each  whole  four  per- 
cent (4%)  increment  of  such  volume  which  such  Dis- 
trict Exchange  has  in  excess  of  two  percent  (2%)  of 
such  volume. 

Commencing  in  1  976,  each  District  Exchange  having  less 
than  two  percent  (2%)  of  such  volume,  as  reflected  in  any 
two  of  the  three  most  recent  compilations  of  such  volume 
approved  or  accepted  by  the  board  of  directors,  shall,  for 


the  purpose  of  nominating  directors  as  specified  above, 
combine  its  volume  with  one  or  more  other  District  Ex- 
changes in  such  manner  as  shall  allow  such  combination 
of  District  Exchanges  to  nominate  not  less  than  one  (1) 
director  in  accordance  with  the  above  formula  as  though 
they  were  a  single  District  Exchange,  and  such  combina- 
tion of  District  Exchanges  may  so  nominate  a  director  or 
directors  as  though  they  were  a  single  District  Exchange. 

Other  than  in  the  election  of  directors  of  Sunkist,  the 
voting  rights  of  the  Growers  shall  be  exercised  by  and 
through  their  respective  Local  Associations  or  their  repre- 
sentative or  representatives  on  the  board  of  directors  of 
their  District  Exchange,  on  the  basis  of  one  ( 1 )  vote  for 
each  one  thousand  ( 1 ,000)  cartons  or  equivalent  (or  ma- 
jor fraction  thereof)  of  citrus  fruit,  fresh  and  products, 
marketed  through  Sunkist  during  the  average  of  the  three 
(3)  preceding  complete  fiscal  years  of  Sunkist. 

2.  Property  Rights-  The  property  rights  and  interests  of  the 
members  of  Sunkist  shall  be  unequal.  The  District 
Exchanges  and  Local  Associations,  as  such,  shall  have  no 
property  rights  or  interests.  The  property  rights  and  inter- 
ests of  Growers  in  Sunkist  at  any  time  shall  be  such  part 
of  the  entire  property  rights  and  interests  as  the  amount 
of  citrus  fruit,  fresh  and  products,  marketed  by  each 
member  Grower  through  the  Sunkist  System,  during  the 
six  (6)  preceding  completed  years  bears  to  the  total  of 
such  citrus  fruit  shipped  by  all  member  Growers  through 
the  Sunkist  System  during  the  same  six  (6)  years. 

In  the  event  of  dissolution  or  liquidation,  any  residue  that 
may  remain  after  payment  in  full  of  all  indebtedness,  includ- 
ing that  evidenced  by  revolving  fund  or  capital  credits  and  other 
allocated  reserves,  shall  be  distributed  among  those  member 
Growers  who  were  members  at  the  time  of  commencement  of 
proceedings  for  liquidation  or  dissolution,  in  proportion  to  the 
property  rights  held  by  each  such  Grower  at  the  time  of  com- 
mencement of  proceedings  for  liquidation  or  dissolution. 

In  the  event  Sunkist  shall  at  any  time  determine  to  transfer  the 
property  and  assets  of  Sunkist  to  a  successor  association  and 
shall  designate  such  association  as  the  successor  association  of 
Sunkist,  then  the  transfer  of  said  property  and  assets  by  Sunkist 
to  such  successor  association  shall  not  be  considered  a  dissolu- 
tion or  liquidation  within  the  meaning  of  the  foregoing  para- 
graph. Such  association  may  be  formed  or  exist  under  state  or 
federal  laws,  provided  only  it  shall  be  in  substance  a  farmers' 
nonprofit  cooperative  marketing  association.  Such  successor 
association  may  be  an  association  formed  or  recognized  for 
such  purpose,  or  it  may  be  formed  by  merger,  consolidation, 
or  any  corporate  reorganization.  Property  rights  and  interests 
of  the  members  of  Sunkist  shall  be  recognized  and  preserved  in 
an  equitable  manner  in  such  successor  association. 

NINTH:  Sunkist  shall  have  perpetual  existence. 


AMENDED  BYLAWS 
SUNKIST  GROWERS,  INC. 

GENERAL 

1.1  Articles  of  Incorporation  —  The  articles  of  incorporation 
of  Sunkist  are  hereby  made  a  part  of  these  bylaws  and  all  mat- 
ters hereinafter  contained  in  these  bylaws  shall  be  subject  to 
such  provisions  in  regard  thereto,  if  any,  as  are  set  forth  in  the 
articles  of  incorporation.  All  references  in  these  bylaws  to  the 
articles  of  incorporation  shall  be  construed  to  mean  the  articles 
of  incorporation  as  from  time  to  time  amended.  The  name  and 
purposes  of  the  corporation  shall  be  as  set  forth  in  the  articles  of 
incorporation. 

1.2  Definitions  —  As  used  in  these  bylaws,  the  following 
terms  have  the  following  meanings: 

(a)  "Fresh  fruit"  means  fruit  destined  only  for  fresh 
consumption  and  moving  in  normal  fresh  fruit  channels. 
The  board  of  directors  may  from  time  to  time  specify 
other  and  more  detailed  definitions  not  inconsistent 
herewith. 

(b)  "Products  fruit"  means  all  fruit  other  than  that  defined 
as  fresh  fruit. 

(c)  "Fruit"  or  "citrus  fruit"  means  both  fresh  and  products 
fruit  of  all  varieties. 

(d)  "Variety"  means  any  one  of  the  following:  Navel 
oranges,  Valencia  oranges,  miscellaneous  oranges 
(including  Tangerines),  lemons,  grapefruit  or  limes. 

(e)  "Carton"  means  the  quantity  of  the  particular  fruit 
involved  which  is  contained  in  the  standard  carton  in 
common  use  for  fresh  shipments  of  such  fruit,  or  the 
equivalent  thereof,  as  determined  from  time  to  time  by  the 
board  of  directors.  The  board  may  from  time  to  time 
establish  the  relationship  or  ratio  between  the  carton  and 
other  units  of  weight  or  quantity. 

(f)  "Market"  or  "marketing"  means  the  sale  or  shipment 
for  purposes  of  sale  as  fresh  fruit  or  as  products  fruit, 
utilization  for  products,  or  other  disposition. 

(g)  "Volume  marketed  through  Sunkist  as  shown  by  its 
records"  means  the  volume,  in  terms  of  one  thousand 
(1,000)  cartons  or  equivalent  (or  major  fraction  there- 
of), of  the  particular  fruit  involved,  marketed  through 
Sunkist  during  the  average  of  the  three  (3)  preceding 
completed  fiscal  years,  on  which  assessments  or  deduc- 
tions for  capital  or  revolving  funds  and  Sunkist  charges 
and  expenses  have  been  collected.  As  soon  after  the 
close  of  a  fiscal  year  as  such  volume  records  can  be 
compiled,  the  average  volume  of  the  three  (3)  preceding 
completed  fiscal  years  shall  be  reported  to  the  board  of 


directors  and,  when  approved  or  accepted  by  the  board, 
shall  be  the  basis  for  determination  of  volume  whenever 
pertinent  under  these  bylaws.  Any  fruit  exempted  from 
the  requirement  of  delivery  as  provided  in  Bylaw  No. 
9.3(b)  shall  not  be  included  in  volume  as  herein  defined. 
In  determining  such  average  volume,  appropriate  adjust- 
ments may  be  made  in  such  manner  as  determined  by 
the  board  of  directors  upon  evidence  satisfactory  to  it, 
in  the  case  of  transfers  of  Growers  and  Growers  who 
have  marketed  through  Sunkist  for  less  than  three  (3) 
years. 

MEMBERSHIP 

2.1  General  Organization  —  Throughout  California  and  Ari- 
zona since  the  1880s  citrus  growers  have  formed  themselves  into 
cooperatives  or  have  constructed  or  contracted  for  facilities  to 
pick,  pack  and  market  their  fruit  in  fresh  or  products  form. 
Local  nonprofit  cooperative  packing  house  organizations  have 
been  known  and  will  in  these  bylaws  be  referred  to  as  "Local 
Associations."  The  Local  Associations  created  regional  mar- 
keting agencies  in  common  generally  known,  and  in  these  bylaws 
referred  to,  as  "District  Exchanges."  In  addition  to  those 
growers  who  formed  Local  Associations,  some  growers  have  be- 
come direct  members  of  their  respective  District  Exchanges  for 
marketing  purposes,  preferring  to  contract  individually  for 
packing  services.  Sunkist  was,  in  turn,  formed  by  the  Growers, 
Local  Associations  and  their  District  Exchanges,  in  order  to  fur- 
nish additional  facilities  and  agencies  in  maintaining,  extending 
and  making  more  efficient  the  marketing  of  the  Growers'  citrus 
fruit.  Sunkist  and  its  member  District  Exchanges,  Local  Associa- 
tion and  Growers  constitute  the  cooperative  marketing  system 
sometimes  referred  to  as  the  "Sunkist  System." 

The  fundamental  purpose  of  the  Sunkist  System  is  to  market 
the  Growers'  citrus  fruit  in  the  form  received,  or  in  processed,  or 
other  form  at  the  highest  return  to  such  Growers,  consistent 
with  their  long-term  interests.  In  carrying  out  such  purpose,  Sun- 
kist shall  act  as  a  nonprofit  cooperative  marketing  association. 
Sunkist  may,  at  the  discretion  of  the  board  of  directors,  also 
market,  in  the  form  received  or  in  processed  or  other  form,  the 
fruit  or  products  thereof,  of  nonmembers  who  are  producers,  or 
of  any  nonprofit  cooperative  association  of  such  producers,  inso- 
far as  the  same  may  be  done  in  compliance  with  federal  and  state 
laws  and  regulations  applicable  to  farmers'  marketing  coopera- 
tives; but  such  nonmember  business  shall  not  exceed  fifty  per- 
cent (50%)  by  value  of  the  total  marketing  business  and  shall  be 
handled  on  the  same  basis  as  that  transacted  for  members. 

2.2  Classes  of  Members  —  There  shall  be  three  (3)  classes  of 
members: 

(a)  "Growers"  who  shall  be  persons  engaged  in  the  produc- 
tion of  citrus  fruit  to  be  handled  by  or  through  the 
Sunkist  System.  The  word  "person,"  as  used  herein, 
includes  individuals,  fiduciaries,  corporations,  partner- 


ships, and  associations.  Such  Growers  must  also  be 
members  of  a  Local  Association  or  District  Exchange; 
and 

(b)  "Local  Associations"  which  shall  be  nonprofit  coopera- 
tive associations  of  Growers.  Each  Local  Association 
must  also  be  a  member  of  a  District  Exchange;  and 

(c)  "District  Exchange,"  each  of  which  shall  be  a  nonprofit 
cooperative  association  composed  of  Growers  and  Local 
Associations. 

2.3  Agreements   of  Local  Associations  and  District  Ex- 
changes  With   Their  Growers  —  Each   Local   Association  and 
District  Exchange  shall  maintain  appropriate  written  agreements 
between  itself  and  its  Growers  which  will  provide  for  the  delivery 
to  such  Local  Association  or  District  Exchange  of  all  the  fruit 
covered  by  such  agreements.  Each  such  agreement  shall  specify 
that  such  Grower  is  and  shall  be  a  member  of  Sunkist,  so  long  as 
said  Local  Association  or  District  Exchange  shall  be  a  member 
thereof,  and  subject  to  the  Growers'  right  to  withdraw  from 
Sunkist,  the  District  Exchange  and  Local  Association.  Each  Lo- 
cal Association  and  District  Exchange  shall  furnish  to  Sunkist, 
upon  request,  a  list  of  Growers  then  affiliated  with  said  Local 
Association  or  District  Exchange  and  a  copy  of  its  agreement 
with  Growers. 

No  Local  Association  or  District  Exchange  shall  release  any 
of  its  Growers  from  such  Grower  agreement  (except  upon  termi- 
nation of  such  agreement  in  accordance  with  its  terms)  without 
giving  to  Sunkist  ten  days'  notice  of  such  proposed  release.  At 
any  time  within  the  varietal  season  that  such  releases  individually 
or  collectively  shall  total  more  than  five  percent  (5%)  of  the 
volume  of  the  District  Exchange  by  variety,  any  releases  in  ex- 
cess of  such  percentage  must  be  approved  by  Sunkist. 

2.4  Representative  of  Member  —  If  any  member  is  other 
than  a  natural  person,  such  member  may  be  represented  by  any 
individual,  associate,  officer  or  manager  or  member  thereof,  duly 
authorized  in  writing  filed  with  the  secretary  of  Sunkist. 

2.5  Membership  Contract  —  Persons  qualified  under  Bylaw 
No.  2.2  may  become  members  of  Sunkist  by  submitting  an  appli- 
cation for  membership,  in  a  form  prescribed  by  the  board  of 
directors.  When  accepted  by  Sunkist,  such  application  shall  con- 
stitute a  contract  between  the  member  and  Sunkist,  for  the  ben- 
efit of  each  and  every  other  member  of  Sunkist.  The  board  of 
directors  shall  have  the  right,  in  its  sole  discretion,  to  refuse  to 
accept  such  application  for  membership. 

2.6  Membership  Certificate  —  As  evidence  of  acceptance  by 
Sunkist  of  said  membership  contract  Sunkist  shall  issue  a  mem- 
bership certificate  to  each  member  in  a  form  to  be  adopted  by 
its  board  of  directors. 

2.7  Nontrasferability  of  Membership  —  No  membership  shall 


be  assigned  or  transferred  either  voluntarily  or  involuntarily  or 
by  operation  of  law,  nor  shall  any  membership  or  membership 
rights  of  a  member  be  assigned,  transferred,  alienated  or  encum- 
bered in  any  manner  or  by  any  means  whatsoever;  provided, 
however  that  nothing  herein  contained  shall  be  deemed  to  impair 
the  transferability  of  capital  credits  as  herein  provided  in  Bylaw 
No.  10.9. 

2.8  Termination  of  Membership  —  Any  membership  in  Sun- 
kist  shall  be  terminated  upon  occurrence  of  any  of  the  following 
events: 

(a)  If  the  member  ceases  to  be  a  producer  or  cooperative 
association  of  producers  within  the  meaning  of  applica- 
ble federal  and  state  laws  and  regulations;  or 

(b)  By  death,  disbanding  or  dissolution  of  the  member;  or 

(c)  As  to  a  Grower  member,  by  termination  of  his 
membership  in  his  Local  Association  or  District  Ex- 
change, or 

(d)  As  to  a  Local  Association  or  District  Exchange,  by 
notice  of  termination  as  provided  in  the  membership 
contract;  or 

(e)  By  expulsion  as  provided  in  Bylaw  No.  2.9. 

2.9  Expulsion  —  Any  member  may  be  expelled  by  a  majority 
vote  of  the  authorized  number  of  the  board  of  directors  for  fail- 
ure to  comply  with  the  bylaws  or  rules  and  regulations  issued 
thereunder,  or  by  a  two-thirds  (2/3)  vote  of  the  authorized  num- 
ber of  directors  if  termination  of  such  membership  is  judged  to 
be  in  the  best  interests  of  other  members.  Before  vote  upon  a 
proposal  to  expel  any  member,  such  member  shall  be  given  no- 
tice and  a  fair  and  reasonable  opportunity  to  be  heard  at  a  regular 
or  special  meeting  of  the  board.  Any  action  of  the  board  here- 
under shall  be  final  and  conclusive.  Upon  expulsion,  all  voting 
and  property  rights  of  the  member  so  expelled  shall  cease  and 
terminate  except  that  such  member  shall  be  entitled  to  receive 
payment  of  any  outstanding  revolving  fund,  capital  or  other 
allocated  reserve  credits  (less  any  indebtedness  to  Sunkist)  to  be 
paid  in  the  manner  and  at  the  time  such  payment  would  have 
been  paid  had  such  membership  been  continued. 

VOTING  RIGHTS 

3.1  Growers  -  All  voting  power  within  Sunkist  shall  ulti- 
mately be  exercised  by  Growers,  through  the  representative 
channels  of  their  respective  Local  Association  or  District 
Exchanges.  Growers  shall  have  the  sole  voting  power  in,  and 
control  of,  their  Local  Associations  and  District  Exchanges, 
including  the  power  to  elect  the  boards  of  directors  thereof. 


3.2  Local  Associations  and  Voting  Units  of  Growers  —  For 
purposes  of  voting,  Growers  who  are  not  members  of  Local 
Associations  shall  be  grouped  with  relation  to  packing  facilities 
preparing  their  fruit  for  market,  in  accordance  with  the  bylaws 
of  the  respective  District  Exchanges.  Such  grouping  is  herein 
called  a  "voting  unit"  of  Growers.  Each  voting  unit  of  Growers 
shall  exercise  its  voting  right  in  Sunkist  through  the  person  or 
persons  it  nominated  on  the  board  of  directors  of  its  District 
Exchange.  Local  Associations  and  the  District  Exchange  director 
or  directors  nominated  by  each  voting  unit  of  Growers  shall 
exercise  their  Growers'  vote  upon  all  questions  requiring  mem- 
bership action  except  the  election  of  directors.  All  such  voting 
shall  be  based  on  volume  of  fruit  marketed  and  each  Local  Asso- 
ciation or  voting  unit  shall  be  entitled  to  one  ( 1 )  vote  for  each 
one  thousand  ( 1 ,000)  cartons  or  equivalent  (or  major  fraction 
thereof)  of  the  volume  of  citrus  fruit,  fresh  and  products,  mar- 
keted by  Local  Association  or  voting  unit  through  Sunkist 
during  the  average  of  the  three  (3)  preceding  completed  fiscal 
years  of  Sunkist,  as  shown  by  its  records,  as  provided  in  Bylaw 
No.  1.2(g).  In  the  event  any  question  requiring  concurrence  of 
directors  representing  a  specified  percentage  of  volume  for  board 
action  is  submitted  to  a  vote  of  members,  a  majority  vote  there- 
on to  be  effective  must  include  the  votes  of  members  repre- 
senting a  like  percentage. 

3.3  Varietal  Voting  —  It  is  recognized  that  certain  questions 
may  from  time  to  time  arise  relating  solely  to  the  promotion  of  a 
particular  variety  of  fruit  and  the  assessment  relating  thereto.  To 
the  extent  that  such  questions,  as  herein  more  particularly  speci- 
fied, are  referred  to  the  members  for  vote  under  this  bylaw, 
either  at  a  meeting  of  members  or  by  mail,  the  following  provi- 
sions shall  apply: 

(a)  Procedure  —  At  the  request  of  Local  Associations  or 
voting  units  of  Growers  representing  one  fifth  (1/5)  of 
the  voting  power  of  a  particular  variety  or  at  the  request 
of  one-third  (1/3)  of  the  authorized  number  of  direc- 
tors, any  question  subject  to  varietal  voting  shall  be 
submitted  to  a  vote  of  Local  Associations  and  voting 
units  of  Growers  on  a  varietal  basis.  The  affirmative  vote 
of  three-fourths  (3/4)  of  the  voting  power  represented 
by  such  variety  shall  be  binding  upon  all  members 
insofar  as  it  concerns  the  promotion  of  the  variety 
involved  and  the  assessment  relating  thereto. 

(b)  Varietal  Questions  —  Voting  by  Local  Associations  and 
voting  units  of  Growers  shall  be  on  a  varietal  basis  on 
any  question  relating  to  the  appropriation  or  use  of 
funds  for  advertising,  promotion  or  research  to  be  raised 
solely  by  assessing  a  single  variety  but  nothing  herein 
contained  shall  be  construed  to  authorize  varietal  voting 
on  assessments  resulting  from  an  allocation  between 
varieties  of  the  general  cost  of  maintaining  any  depart- 
ment or  facility  of  Sunkist  for  the  use  of  more  than  one 
variety. 


3.4  District  Exchanges  —  District  Exchanges  shall  have  the 
exclusive  power  to  nominate  and  elect  directors,  but  shall  have 
no  other  voting  rights.  Each  District  Exchange  shall  nominate 
only  as  many  directors  as  it  shall  be  entitled  to  under  Bylaw  No. 
5.2.  Each  District  Exchange  shall  be  entitled  to  cast  votes  for 
election  of  directors  in  accordance  with  the  following  formula: 
The  number  of  directors  which  it  is  entitled  to  nominate  under 
Bylaw  No.  5.2  multiplied  by  the  number  of  directors  to  be 
elected. 

3.5  Proxies  —  Any  District  Exchange,  Local  Association  or 
District  Exchange  director  nominated  by  a  voting  unit  of 
Growers  entitled  to  vote  at  a  membership  meeting  or  execute 
consent  shall  have  the  right  to  do  so  either  in  person  or  by 
proxy,  which  proxy  shall  be  in  writing  executed  by  the  member 
or  its  duly  designated  representative  and  filed  with  the  secretary 
of  Sunkist.  No  proxy  shall  be  valid  after  the  expiration  of  ninety 
(90)  days  from  its  date. 

3.6  Voting  by  Mail  —  Whenever  so  authorized  by  these  by- 
laws or  by  the  board  of  directors,  a  membership  vote  may  be 
conducted  by  mail,  without  the  necessity  of  a  meeting.  To  be 
effective,  the  total  vote  cast  by  mail  on  any  question  shall  be  not 
less  than  the  number  required  to  constitute  a  quorum  had  such 
vote  been  taken  at  a  meeting  of  members. 

MEETING  OF  MEMBERS 

4.1  Place  of  Meetings  —  All  meetings  of  members  shall  be 
held  at  the  principal  office  of  Sunkist  or  at  such  other  place  as 
may  be  designated  by  the  board  of  directors. 

4.2  Regular  Annual  Meeting  —  A  regular  annual  meeting  of 
all  Sunkist  members  shall  be  held  at  10  o'clock  a.m.  on  the  third 
Wednesday  in  January  of  each  year,  or  such  other  hour  (within 
normal  business  hours)  on  that  day  as  may  be  designated  by  the 
board  of  directors.  At  such  meeting  directors  shall  be  elected, 
reports  of  the  affairs  of  Sunkist  shall  be  considered  and  any  busi- 
ness may  be  transacted  which  is  within  the  power  of  the  mem- 
bers. 

4.3  Notice  of  Regular  Annual  Meeting  —  Ten  days'  notice  of 
each  regular  meeting  of  the  members  shall  be  given  as  provided 
in  Bylaw  No.  1 1 .2.  Such  notice  shall  state  the  place,  the  day  and 
the  hour  of  the  meeting  and  that  the  purposes  thereof  are  the 
election  of  directors  and  the  transaction  of  such  other  business 
as  may  come  before  the  meeting. 

4.4  Special  Meetings  —  Except  in  those  instances  where  a 
particular  manner  of  calling  a  meeting  or  obtaining  a  vote  of 
members  is  prescribed  by  law  or  in  these  bylaws,  a  special 
meeting  of  all  members  or  of  the  members  of  any  class  may  be 
called  at  any  time  by  the  chairman  of  the  board,  or  on  demand 
of  one-third  ( 1  /3)  of  the  directors,  or  by  members  entitled  to 
exercise  one-fifth  (1/5)  of  the  voting  power.  No  business  shall  be 
transacted  at  a  special  meeting  other  than  such  as  is  included  in 
the  purposes  stated  in  the  notice. 


4.5  Notice  of  Special  Meeting  —  Notice  of  each  special  meet- 
ing shall  be  given  in  the  same  manner  as  for  annual  meetings.  No- 
tice of  any  special  meeting  shall  specify  the  purposes  of  the 
meeting,  in  addition  to  the  place,  the  day  and  the  hour  of  such 
meeting. 

4.6  Adjournment  and  Notice  —  Any  members'  meeting, 
whether  or  not  a  quorum  is  present,  may  be  adjourned  from 
time  to  time  by  a  vote  of  the  majority  of  the  voting  power  of  the 
members  present  in  person  or  by  proxy,  but  in  the  event  there  is 
not  a  quorum  initially  present  at  any  members'  meeting,  no 
other  business  may  be  transacted.  When  any  meeting  of  members 
is  adjourned  for  thirty  (30)  days  or  more,  notice  of  the  ad- 
journed meeting  shall  be  given  as  in  the  case  of  an  original  meet- 
ing. Otherwise  it  shall  not  be  necessary  to  give  any  notice  of 
adjournment  other  than  by  announcement  at  the  meeting  at 
which  adjournment  is  taken  nor  shall  it  be  necessary  to  give  any 
notice  of  the  business  to  be  transacted  at  aii  adjourned  meeting. 

4.7  Quorum  —  At  any  meeting  of  all  members,  or  of  any 
class  of  members,  the  presence  in  person  or  by  proxy  of  persons 
entitled  to  vote  a  majority  of  the  voting  power  entitled  to  vote 
at  such  meeting  shall  constitute  a  quorum  for  the  transaction  of 
business,  except  as  otherwise  may  be  required  by  law.  The  mem- 
bers present  at  a  duly  called  and  held  meeting  at  which  a  quorum 
is  present  may  continue  to  do  business  until  adjournment,  not- 
withstanding the  withdrawal  of  enough  members  to  leave  less 
than  a  quorum. 

4.8  Consent  of  Absentees  —  The  transactions  of  any  meeting 
of  members,  either  regular  or  special,  however  called  and  no- 
ticed, shall  be  as  valid  as  though  had  a  meeting  duly  held  upon 
regular  call  and  notice,  if  a  quorum  be  present  either  in  person  or 
by  proxy,  and  if,  either  before  or  after  the  meeting,  each  of  the 
members  entitled  to  vote,  not  present  in  person  or  by  proxy, 
signs  a  written  waiver  of  notice,  or  a  consent  to  the  holding  of 
such  meeting,  or  an  approval  of  the  minutes  thereof.  All  such 
waivers,  consents  or  approvals  shall  be  filed  with  the  corporate 
records  or  made  a  part  of  the  minutes  of  the  meeting. 

DIRECTORS 

5.1  Number  and  Qualification  —  The  authorized  number  of 
directors  of  Sunkist  shall  not  be  fewer  than  twenty-eight  (28)  nor 
more  than  thirty-one  (31).  Until  changed  by  the  board  of 
directors  within  the  foregoing  limits,  the  authorized  number  of 
directors  shall  be  thirty  (30).  A  director  must  be  a  person 
engaged  in  the  production  of  citrus  fruit  to  be  handled  by  or 
through  the  Sunkist  System. 

5.2  Election  of  Directors  —  Each  District  Exchange  shall  be 
entitled  to  nominate  one  (1 )  director.  Additional  directors  may 
be  nominated  by  District  Exchanges,  on  the  basis  of  the  volume 
of  all  fruit  marketed  through  Sunkist  as  shown  by  its  records  for 
the  average  of  the  three  (3)  preceding  fiscal  years,  as  provided  in 
Bylaw  No.  1.2(g),  in  accordance  with  the  following  formula: 


Each  District  Exchange  shall  be  entitled  to  nominate  one  ( 1 ) 
additional  director  for  each  whole  four  percent  (4%)  incre- 
ment of  such  volume  which  such  District  Exchange  has  in 
excess  of  two  percent  (2%)  of  such  volume. 

Commencing  in  1 976,  each  District  Exchange  having  less  than 
two  percent  (2%)  of  such  volume,  as  reflected  in  any  two  of  the 
three  most  recent  compilations  of  such  volume  approved  or  ac- 
cepted by  the  board  of  directors,  shall,  for  the  purpose  of  nomi- 
nating directors  as  specified  above,  combine  its  volume  with  one 
or  more  other  District  Exchanges  in  such  manner  as  shall  allow 
such  combination  of  District  Exchanges  to  nominate  not  less 
than  one  (1)  director  in  accordance  with  the  above  formula  as 
though  they  were  a  single  District  Exchange,  and  such  combina- 
tion of  District  Exchanges  may  so  nominate  a  director  or  direc- 
tors as  though  they  were  a  single  District  Exchange.  If  such  com- 
bination of  District  Exchanges  is  not  achieved  by  mutual  con- 
sent, the  board  of  directors  shall  specify  such  combination.  With- 
in each  such  combination  of  District  Exchanges  the  nominee  or 
nominees  of  such  combined  District  Exchanges  shall  be  deter- 
mined between  or  among  such  District  Exchanges  by  a  vote  on 
the  basis  of  their  respective  amounts  of  such  volume. 

5.3  Election  and  Term  of  Office  —  The  directors  shall  be 
elected  annually  by  District  Exchange  members  at  the  time  of 
the  regular  annual  meeting  of  the  members,  but  if  any  such  an- 
nual meeting  is  not  held,  or  the  directors  are  not  elected  thereat, 
the  directors  may  be  elected  at  any  special  meeting  of  District 
Exchange  members  held  for  that  purpose.  Any  Director  shall 
hold  office  until  his  successor  is  elected. 

5.4  Vacancies  —  Vacancies  in  the  board  of  directors  shall  be 
filled  by  the  other  directors  in  office  upon  nomination  and  certi- 
fication by  the  appropriate  District  Exchange;  and  such  person 
shall  hold  office  until  his  successor  is  elected.  At  any  time,  the 
number  of  standing  nominations  certified  by  a  District  Exchange, 
for  the  filling  of  vacancies  in  the  board  of  directors,  shall  not  be 
greater  than  the  number  of  directors  such  District  Exchange  is 
entitled  to  nominate  under  Bylaw  5.2,  plus  one. 

5.5  Place  of  Meetings  —  Meetings  of  the  board  of  directors 
shall  be  held  at  the  principal  office  of  Sunkist,  or  at  any  other 
place  within  or  without  the  State  of  California  which  has  been 
designated  by  the  board  or  by  written  consent  of  all  members  of 
the  board. 

5.6  Organization  Meeting  —  Immediately  after  each  annual 
election  of  directors,  the  newly  elected  directors  shall  hold  a 
regular  meeting  for  the  purpose  of  organization,  election  of  offi- 
cers, and  the  transaction  of  other  business.  Notice  of  such  meet- 
ing is  hereby  dispensed  with. 

5.63  Regular  Meetings  —  In  addition  to  the  regular  organiza- 
tion meeting,  regular  meetings  of  the  board  of  directors  shall  be 
held  at  the  time  appointed  for  them  by  the  board. 


5.65  Special  Meetings  —  A  special  meeting  of  the  board  of 
directors  shall  be  held  whenever  called  by  the  chairman  of  the 
board,  or  by  any  vice  chairman  of  the  board  in  the  absence  of 
the  chairman  of  the  board,  or  by  one-third  ( 1  /3)  of  the  directors. 
Any  and  all  business  may  be  transacted  at  a  special  meeting. 

5.7  Notice  of  Meetings  of  Directors  —  No  notice  of  regular 
meetings  of  the  directors  need  be  given.  Notice  of  each  special 
meeting  shall  be  given  pursuant  to  Bylaw  No.  1 1 .2,  showing  the 
time  and  place,  at  least  two  (2)  days  prior  to  the  time  of  such 
meeting. 

5.75  Adjournment  —  Notice  of  the  time  and  place  of  holding 
an  adjourned  meeting  need  not  be  given  to  absent  directors,  if 
the  time  and  place  be  fixed  at  the  meeting  adjourned  and  the 
adjournment  is  for  a  period  of  not  more  than  seven  (7)  days. 

5.8  Waiver  of  Notice  —  The  transactions  of  any  meeting  of 
the  board  of  directors  however  called  and  noticed  or  wherever 
held,  shall  be  as  valid  as  though  had  a  meeting  duly  been  held,  after 
regular  call  and  notice,  if  a  quorum  be  present,  and  if,  either 
before  or  after  the  meeting,  each  of  the  directors  not  present 
signs  a  written  waiver  of  notice,  a  consent  to  holding  such  meet- 
ing, or  an  approval  of  the  minutes  thereof.  All  such  waivers,  con- 
sents or  approvals  shall  be  filed  with  the  corporate  records  or 
made  a  part  of  the  minutes  of  the  meeting. 

5.85  Quorum  —  A  majority  of  the  authorized  number  of 
directors  shall  be  necessary  to  constitute  a  quorum  for  the  trans- 
action of  business.  However,  in  the  absence  of  a  quorum  of 
directors  who  have  been  previously  regularly  seated,  a  quorum 
for  the  purpose  of  accepting  resignations  of  directors  and  filling 
such  vacancies  shall  be  one-third  ( 1  /3)  the  authorized  number  of 
directors. 

5.9  Fees  and  Expenses  —  Directors  shall  not  receive  any 
stated  salary  for  their  services  as  directors,  but  by  resolution  of 
the  board,  a  fixed  fee,  plus  expenses  may  be  paid  for  attendance 
at  any  meeting  of  the  board  or  at  any  committee  meeting. 

POWERS  OF  DIRECTORS 

6.1  General  Powers  —  Subject  to  the  limitations  of  the  arti- 
cles of  incorporation,  of  the  bylaws  and  of  the  statutes  of  the 
State  of  California  relating  to  action  which  shall  be  authorized  or 
approved  by  members,  all  corporate  powers  shall  be  exercised  by 
or  under  the  authority  of,  and  the  business  and  affairs  of  Sunkist 
shall  be  controlled  by,  the  board  of  directors.  Without  prejudice 
to  such  general  powers,  but  subject  to  the  same  limitations,  it  is 
expressly  declared  that  the  board  of  directors  shall  have  the 
following  powers,  to  wit: 

(a)  To  appoint  and  remove,  at  pleasure,  all  officers,  agents 
and  employees  of  Sunkist,  prescribe  their  duties,  fix 
their  compensation,  and  require  from  them,  if  deemed 
advisable,  security  for  faithful  service. 


To  conduct,  manage  and  control  the  affairs  and  business 
of  Sunkist  and  to  make  rules  and  regulations  not 
inconsistent  with  the  laws  of  the  State  of  California,  the 
articles  of  incorporation  or  bylaws,  for  the  guidance  of 
its  officers  and  the  management  of  its  affairs. 

To  borrow  money  and  incur  indebtedness  for  the 
purposes  of  Sunkist,  and  to  cause  to  be  executed  and 
delivered  therefor,  in  the  corporate  name,  promissory 
notes,  bonds,  debentures,  deeds  of  trust,  mortgages, 
pledges,  hypothecations  and  other  evidences  of  indebt- 
edness and  securities  therefor,  and  to  do  every  act  and 
thing  necessary  to  effectuate  the  same. 

To  establish  grades  for  fruit  and  for  products  with  rules 
and  regulations  pertaining  thereto,  and  to  prescribe  the 
standards  of  quality  for  fruit  and  products  to  be 
marketed  under  such  grades,  and  permit  Local  Associa- 
tions and  District  Exchanges  to  pack  or  deliver  their 
fruit  under  such  grades  upon  compliance  with  such 
prescribed  standards  and  with  all  rules  and  regulations 
established  pursuant  hereto. 

To  prescribe  rules  and  regulations  in  connection  with 
the  use  of  any  trademarks,  trade  names,  brands,  patents 
or  copyrights  owned  or  controlled  by  Sunkist  and  any 
such  rules  or  regulations  may  be  changed  from  time  to 
time. 

Charges  and  Expenses 

Assessments  or  Deductions  —  All  charges  and  expenses 
of  Sunkist,  including  deductions  for  such  reasonable 
reserves  as  may  from  time  to  time  be  prescribed  by  the 
board  of  directors  and  including  a  subscription  to  "The 
California  Citrograph,"  shall  be  met  by  assessments  or 
deductions  upon  District  Exchanges  or  Local  Associa- 
tions. The  method,  amount,  manner  and  time  of 
assessment  or  deduction  shall  be  fixed  and  determined 
from  time  to  time  by  the  board  of  directors.  Each 
District  Exchange  or  Local  Association  shall  pay  to 
Sunkist  when  due  the  amount  of  any  assessments  or 
deductions  hereunder. 

Refunds  —  Any  amount  by  which  the  marketing  or 
other  assessments  or  deductions  hereunder  exceed  the 
actual  cost  (including  in  such  cost  any  reserves  pre- 
scribed as  provided  in  these  bylaws)  shall  be  refunded  to 
the  persons  from  whom  collected  as  promptly  as 
accounting  procedure  permits. 

Set-off  —  Any  amount  due  Sunkist  from  any  member  or 
other  producer  as  an  assessment,  deduction  or  otherwise 
may  be  set  off  against  any  amount  which  Sunkist  is  or 
may  become  obligated  to  pay  such  person. 


COMMITTEES  OF  THE  BOARD 

7.1  Products  Executive  Committee  —  A  Products  Executive 
Committee  is  hereby  established.  It  shall  be  composed  of  fifteen 
(15)  directors  but  in  no  event  to  exceed  one-half  (1/2)  of  the 
authorized  number  of  directors. 

There  are  hereby  delegated  to  said  Products  Executive  Com- 
mittee all  of  the  functions  and  powers  of  the  board  relating  to  or 
directly  affecting  products  operations,  including  products  sales, 
subject  to  the  direction  and  control  of  the  board.  It  is  the  pur- 
pose of  these  bylaws  to  afford  substantial  autonomy  to  said 
committee  in  the  operation  of  the  products  portion  of  Sunkist 
business. 

7.2  Other  Committees  of  the  Board  —  Other  committees 
may  be  established  by  resolution  of  the  board  specifying  the 
number  of  members  and  prescribing  the  committee  functions 
and  duties.  Such  other  committees  may  include  individuals  who 
are  not  members  of  the  board. 

OFFICERS  AND  MANAGEMENT 

8.1  Corporate  Officers  —  The  officers  of  Sunkist  shall  be 
elected  by  the  board  of  directors  and  shall  be  a  chairman  of  the 
board,  one  or  more  vice  chairmen  of  the  board,  a  president,  one 
or  more  vice  presidents,  a  secretary  and  a  treasurer.  The  board 
may  also  appoint  one  or  more  assistant  secretaries  or  assis- 
tant treasurers  and  any  other  corporate  officers  which  the 
board  of  directors  may  see  fit  in  its  discretion  to  desig- 
nate. The  chairman  of  the  board  and  vice  chairman  or  vice 
chairmen  shall  be  elected  by  the  directors  from  their  number. 
The  chairman  of  the  board  may  not  be  elected  to  that  office 
more  than  five  successive  times.  One  person  may  hold  two  or 
more  offices  except  that  the  offices  of  president  and  secretary 
may  not  be  held  by  the  same  person. 

8.2  Election  and  Term  of  Office  —  Officers  shall  be  elected 
annually  at  the  organization  meeting  of  the  board  of  directors 
following  the  annual  meeting  of  members,  or  at  such  other  time 
as  the  board  of  directors  shall  determine.  Unless  sooner  removed 
by  the  board  of  directors,  or  unless  they  resign  or  become  dis- 
qualified, all  officers  shall  hold  office  until  their  successors  are 
chosen  and  have  qualified.  Any  officer,  whether  elected  or  ap- 
pointed by  the  board  of  directors,  may  be  removed  at  any  time 
by  a  majority  vote  of  the  authorized  number  of  directors. 

8.3  Powers  and  Duties  —  Subject  at  all  times  to  the  control 
and  direction  of  the  board  of  directors,  each  officer  shall  have 
and  exercise  the  powers  and  duties  usual  to  his  office.  The  chair- 
man of  the  board  shall,  if  present,  preside  at  all  meetings  of 
members  and  of  the  board  of  directors.  In  the  absence  of  the 
chairman  of  the  board,  a  vice  chairman  of  the  board  designated 
by  the  board  of  directors  shall  assume  the  powers  and  duties  of 
the  chairman  of  the  board. 


8.4  Management  —  The  president  shall  be  the  chief  executive 
officer  of  Sunkist  and  shall,  subject  to  the  control  and  direction 
of  the  board  of  directors,  have  general  and  active  management, 
direction  and  control  of  the  business,  officers  (other  than  the 
chairman  of  the  board  and  any  vice  chairman  of  the  board),  and 
employees  of  Sunkist.  He  shall  conduct  the  business  operations 
and  affairs  of  Sunkist  in  accordance  with  the  policies  and  direc- 
tives of  the  board  of  directors,  and  according  to  his  own  discre- 
tion whenever  not  expressly  guided  by  such  policies  and  direc- 
tives. 

MARKETING 

9.1  Marketing  Obligation  —  Each  Local  Association  shall 
market  all  of  the  fresh  fruit  subject  to  its  control  through  the 
District  Exchange  with  which  it  is  affiliated.  Each  District 
Exchange  shall  market  through  Sunkist  all  of  the  fruit  subject  to 
its  control.  Each  Local  Association  and  District  Exchange  shall 
deliver  to  Sunkist  all  of  the  products  fruit  subject  to  its  control. 
Sunkist  shall  market  all  of  said  fruit  both  fresh  and  products  and 
shall  determine  the  methods  of  marketing  to  be  adopted  in  any 
or  all  markets,  and  the  types  of  containers  and  methods  of  pack- 
aging to  be  used.  Each  Grower  shall  have  his  fruit  graded  and 
packed  by  a  packing  facility  of  a  Local  Association  or  by  a 
packing  facility  licensed  by  Sunkist  to  perform  such  service. 

9.2  Marketing  Agency  Created  —  Each  Local  Association  and 
District  Exchange  designates  and  appoints  Sunkist  as  its  agent 
and  the  agent  of  its  Growers  in  all  matters  concerning  the  mar- 
keting of  its  fresh  fruit,  and  the  processing  and  marketing  of  its 
products  fruit.  Full  power  and  authority  are  conferred  upon 
Sunkist  as  such  agent  to  conduct  its  marketing  activities  in  such 
manner  as  it,  in  its  sole  discretion,  determines  to  be  for  the  best 
interests  of  all  of  its  members.  As  such  agent,  Sunkist  may  in- 
spect any  records  pertaining  to  the  disposition  of  fruit  main- 
tained by  or  for  any  member,  including  any  or  all  records  main- 
tained by  any  federal  or  state  marketing  committee  or  board 
pertaining  to  such  member.  Also,  as  requested  by  Sunkist,  each 
Local  Association  and  District  Exchange  shall  furnish  Sunkist 
with  detailed  information  concerning  the  amount,  volume,  and 
value  of  all  fresh  and  products  fruit  marketed  by  each  Grower 
member  or  patron  of  such  Local  Association  or  District 
Exchange.  Information  concerning  the  amount,  volume  and 
value  of  fruit  marketed  by  any  Grower  member  or  patron  of  a 
Local  Association  or  District  Exchange  shall  be  used  by  Sunkist 
only  for  appropriate  corporate  purposes. 

9.3  General  Marketing  Plan  —  In  carrying  out  the  basic  pur- 
pose of  marketing  the  Growers'  citrus  fruit  at  the  highest  return 
to  the  Growers,  the  Sunkist  System  has  adopted  the  following 
general  marketing  plan. 

(a)  Fresh  Fruit  —  Sunkist  shall  develop  and  determine  the 
market  opportunities  for  each  variety  of  citrus  fruit  to 
be  marketed  by  its  members.  Sales  shall  be  made 
through  the  facilities  and  agencies  furnished  by  Sunkist. 


(b)  Products  Fruit  —  Products  fruit  shall  be  delivered  to 
Sunkist  f.o.b.  the  packing  house.  Thereafter  Sunkist 
shall  market  such  products  fruit  either  in  the  form 
received  or  in  processed  form. 

9.4  Regulations  Relating  to  Marketing  Fresh  Fruit  —  The 
following  provisions  relate  and  are  applicable  with  regard  to  the 
marketing  of  fresh  fruit  by  Sunkist: 

(a)  Reserved  Right  —  Each  Grower  and  Local  Association 
hereby  delegates  to  its  District  Exchange  the  right  to 
determine  to  what  markets  it  shall  ship,  where  its  fruit 
shall  be  sold,  and,  subject  to  auction  practices,  the  price 
it  is  willing  to  receive;  provided,  however,  that  each 
Local  Association  and  each  voting  unit  of  Growers 
affiliated  directly  through  a  District  Exchange  and 
packing  fruit  other  than  as  a  nonmember  of  a  Local 
Association,  may  through  the  director  or  directors 
representing  such  Growers  or  Local  Association,  reserve 
the  right  from  time  to  time  to  terminate  this  delegation 
and  to  exercise  said  rights  for  such  period  as  they  may 
deem  proper  or  to  redelegate  said  reserved  right  to  said 
District  Exchange. 

(b)  Quotas  and  Allocation  —  Sunkist  may,  by  a  majority 
vote  of  the  authorized  number  of  directors,  determine 
the  maximum  amount  of  fresh  fruit  to  be  marketed 
currently  and  allocate  the  opportunity  to  ship  equitably 
among  its  members;  provided,  however,  that  said 
majority  includes  directors  representing  eighty-five  per- 
cent (85%)  of  the  volume  marketed  through  Sunkist,  as 
shown  by  its  records,  of  the  variety  (both  fresh  and 
products)  under  consideration.  Such  allocation  shall  be 
binding  upon  District  Exchanges  and  Local  Associations. 

(c)  Contact  With  Buyers  —  District  Exchanges  and  Local 
Associations  shall  not  solicit  business  from  the  trade  or 
employ  any  solicitor  or  agent,  or  correspond  with  any 
buyer  for  the  purpose  of  promoting  the  sale  of  their 
fresh  fruit.  All  prices,  quotations  and  allowances  shall  be 
issued  and  distributed  solely  by  Sunkist.  Copies  of 
correspondence  with  district  managers  in  the  markets  by 
any  District  Exchange  must  be  sent  to  Sunkist;  and  by 
any  Local  Association  to  Sunkist  and  to  the  District 
Exchange  with  which  it  is  affiliated.  District  Exchanges 
shall  be  entitled  to  receive,  upon  request,  copies  of 
Sunkist  correspondence  relating  to  their  fruit. 

(d)  Transportation 

(1)  Routing  —  Sunkist  shall  have  authority  to  specify 
the  route  of  all  shipments  of  fresh  fruit.  Any  Local 
Association  or  voting  unit  of  Growers  affiliated 
directly  through  a  district  Exchange  and  packing 
fruit  other  than  as  nonmembers  of  a  Local  Associa- 
tion  may   at  any  time  and  from  time  to  time 


terminate  such  authority  or  again  give  Sunkistsuch 
authority.  Sunkist  shall  be  notified  immediately  in 
writing  through  the  District  Exchange  with  which 
such  Local  Association  or  Growers  are  affiliated  of 
any  such  termination  of  such  authority,  and  unless 
so  notified  Sunkist  may  exercise  the  same. 

(2)  Facility  —  Sunkist  may,  by  a  majority  vote  of  the 
authorized  number  of  directors,  which  majority 
shall  include  directors  representing  seventy-five 
percent  (75%)  of  the  volume  marketed  through 
Sunkist,  as  shown  by  its  records,  of  the  variety 
(both  fresh  and  products)  under  consideration, 
determine  the  transportation  facility  —  whether  by 
rail,  by  water  or  otherwise. 

(3)  Pooling  of  Charges  —  Transportation  costs,  includ- 
ing but  not  restricted  to  costs  of  refrigeration  and 
other  protective  services,  incurred  in  connection 
with  the  movement  of  fresh  fruit  destined  for 
points  outside  the  state  of  origin,  may  in  the 
manner  and  to  the  extent  determined  by  a  majority 
vote  of  the  authorized  number  of  directors,  which 
majority  shall  include  directors  representing 
seventy-five  percent  (75%)  of  the  volume  marketed 
through  Sunkist,  as  shown  by  its  records,  of  the 
variety  (both  fresh  and  products)  under  considera- 
tion, be  pooled  equitably  in  relation  to  the  differ- 
ent types  of  refrigeration  and  other  protective 
services  and  paid  by  charges  or  assessments  levied 
and  apportioned  as  the  board  of  directors  may 
determine. 

(e)  Losses  and  Customer  Claims  —  The  only  losses  for 
which  Sunkist  shall  be  responsible  to  District  Exchanges 
or  Local  Associations  are  losses  arrising  from  the 
financial  failure  or  default  of  purchasers  after  having 
positively  accepted  the  fruit,  which  default  is  not  due  to 
complaint  of  the  buyer  concerning  the  quality,  condi- 
tion or  grade  of  the  fruit.  Such  losses  shall  be  charged  as 
part  of  the  general  marketing  expense  and  paid  in  the 
method,  amount  and  manner  determined  by  the  board 
of  directors.  In  case  of  any  controversies  with  customers 
wherein,  in  the  judgment  of  the  board  of  directors,  the 
collective  interest  of  members  is  involved,  the  judgment 
of  said  board  as  to  settlement  of  such  dispute  shall  be 
final  and  binding  upon  the  Local  Association  or  District 
Exchange  which  furnished  the  fruit. 

(f)  Pooling  —  Pools  for  fresh  fruit  may  be  established  by  the 
board  of  directors  on  a  varietal  basis  and  may  include 
fruit  produced  in  or  destined  for  any  particular 
geographical  section,  or  fruit  conforming  or  not 
conforming  to  specified  standards  of  quality  and/or  size 
or  fruit  for  Government  use.  Each  Local  Association  and 
District  Exchange  director  for  his  voting  unit  of  direct 
Growers,  other  than  those  packing  fruit  as  nonmembers 


of  a  Local  Association,  shall  have  the  right  to  determine 
whether  or  not  it  will  provide  fruit  for  each  such  pool. 
Sales  of  fruit  eligible  for  any  such  pool  shall  not  be 
made  in  competition  with  pool  fruit,  except  under  mar- 
keting programs  specifically  approved  by  the  board  of 
directors.  The  rights  reserved  under  Bylaw  No.  9.4(a) 
shall  be  limited  to  the  extent  provided  in  this  Bylaw  No. 
9.4(f).  Any  pool  so  established  shall  be  pursuant  to  a 
pooling  plan  to  be  prescribed  by  the  board  of  directors. 
Such  plan  shall  specify  the  conditions  of  eligibility  of 
fruit,  the  methods  of  operation  and  all  rules  and  regula- 
tions in  connection  therewith,  which  shall  include  pro- 
vision for  equitable  allocation  of  the  marketing  opportu- 
nity among  those  desiring  to  participate.  Such  pools 
may  be  established  only  by  a  majority  vote  of  the 
authorized  number  of  directors,  which  majority  must 
include  directors  representing  seventy-five  percent 
(75%)  of  the  volume  marketed  through  Sunkist,  as 
shown  by  its  records,  of  the  variety  or  varieties  (both 
fresh  and  products)  in  the  producing  area  under 
consideration. 

(g)  Obligation  to  Distribute  Proceeds  —  All  proceeds  of 
sales  of  fresh  fruit,  after  deduction  of  freight  and  other 
charges  directly  allocable,  and  after  any  deductions 
authorized  pursuant  to  Bylaw  No.  6.2,  shall  be  remitted 
to  the  appropriate  District  Exchanges  and  by  them  to 
the  appropriate  Local  Associations  and  Growers  or  their 
authorized  agents  as  rapidly  as  collection  and 
accounting  procedures  permit. 

9.5  Regulations  Relating  to  Marketing  Products  Fruit  —  The 
following  provisions  relate  and  are  applicable  with  regard  to  the 
marketing  of  products  fruit  by  Sunkist: 

(a)  Power  and  Control  of  Sunkist  in  Handling  Products 
Fruit  —  Sunkist  may  sell  and  market  the  products  fruit 
of  its  members  and  other  producers  or  the  products 
produced  therefrom,  pledge  or  otherwise  hypothecate 
the  same  or  any  part  thereof,  transfer  title  thereto,  and 
collect  and  receipt  for  the  proceeds  in  its  own  name 
exclusively,  or  in  the  name  of  any  subagent.  No  member 
by  virtue  of  having  furnished  any  fruit  shall  exercise  any 
control  over  Sunkist  with  regard  to  either  the  processing 
or  marketing  of  said  fruit,  or  the  conduct  of  the 
business  of  Sunkist,  in  all  of  which  matters  Sunkist  may, 
in  good  faith,  use  its  own  discretion  and  judgment,  free 
from  any  direction  by  such  member.  The  member  shall 
not  be  directly  liable  under  any  rules  of  agency  on 
account  of  any  contract,  or  contracts,  made  by  Sunkist 
in  carrying  on  its  business  of  marketing  products  fruit. 

(b)  Pooling  —  Sunkist  shall  establish  pools  for  the  handling, 
processing  and  marketing  of  all  products  fruit.  Each 
products  fruit  pool  shall  include  such  varieties  or 
portions  thereof  as  Sunkist  may  determine.  Any  pool  so 
established  shall  be  pursuant  to  a  pooling  plan  to  be 
prescribed  by  the  board  of  directors. 


(c)  Delivery  of  Fruit  and  Freight  Regulations  -  Sunkist 
may  establish,  maintain,  and  enforce  an  inspection  for 
quality,  and  reject  such  products  fruit  as  is  not 
acceptable  for  products  purposes,  and  may  charge  back 
freight  thereon  to  the  shipper.  Sunkist  shall  govern  the 
collecting  and  assembling  of  products  fruit  for  shipment 
to  Sunkist  and  may  prorate  shipments  if  supply  exceeds 
capacity  of  available  facilities.  Sunkist  shall  provide  for 
the  equitable  handling  of  freight  charges  on  products 
fruit  in  order  that  no  shipper  may  be  at  a  disadvantage 
by  reason  of  his  location  with  reference  to  the  location 
of  the  processing  facilities  of  Sunkist. 

(d)  Obligation  to  Return  Net  Proceeds  —  All  proceeds  of 
sales,  less  necessary  operating  and  marketing  expenses, 
shall  be  returned  to  the  persons  entitled  thereto  on  the 
basis  of  the  quantity  or  value  of  products  fruit 
furnished.  Such  proceeds  shall  be  so  returned  as 
promptly  as  the  collection  thereof,  the  financial  posi- 
tion of  Sunkist  and  accounting  procedure  may  permit; 
provided,  however,  that  any  amounts  assessed  or  deduc- 
ted on  the  basis  of  the  quantity  or  value  of  fruit 
furnished  as  additions  to  reserves  (other  than  so-called 
valuation  reserves,  such  as  reserves  for  depreciation,  bad 
debts,  etc.,  which  in  accordance  with  recognized 
accounting  practices  are  deductions  under  Section  161 
of  the  Internal  Revenue  Code  of  1954)  in  any  fiscal 
year  shall  be  apportioned  on  the  books  of  Sunkist,  to 
the  persons  contributing  thereto  and  an  appropriate 
certificate  or  notice  of  such  assessment  or  deduction 
(including  the  dollar  amount  thereof)  shall  be  issued 
and  delivered  to  each  such  person  within  the  period 
specified  by  law  following  the  close  of  each  fiscal  year. 

9.6  Power  Conferred  by  Statutes  —  Sunkist  shall  have  and 
in  its  discretion  may  exercise  on  an  equitable  basis  on  behalf  of 
District  Exchanges,  Local  Associations  and  Growers  any  and  all 
powers  relating  to  the  marketing  of  fruit  and  products  that  Sun- 
kist, District  Exchanges,  Local  Associations  and  Growers  are  or 
may  be  hereafter  authorized  by  state  or  federal  statutes  or  by 
order  or  regulations  based  thereon  to  exercise.  Any  Growers, 
Local  Association  or  District  Exchange  may,  as  to  it  at  any  time 
and  from  time  to  time,  terminate  the  authority  conferred  upon 
Sunkist  by  this  bylaw  or  again  give  such  authority  to  Sunkist. 
Sunkist  shall  be  notified  immediately  in  writing  of  any  such  ter- 
mination of  said  authority,  and  unless  so  notified,  Sunkist  may 
exercise  any  of  the  powers  referred  to  in  this  bylaw. 

9.7  Warranty  —  Each  Local  Association  and  each  District 
Exchange  warrants  to  Sunkist  that  it  has  the  right  to  receive, 
pack  and  deliver  for  marketing  and  to  market  through  Sunkist  all 
of  the  fruit  which  it  may  deliver.  Each  of  said  members  further 
warrants  that  said  fruit  and  the  disposition  thereof  shall  comply 
with  all  state  and  federal  statutes  and  regulations  applicable 
thereto. 


9.8  Liquidated  Damages  for  Member's  Breach  —  In  the  event 
that  any  member  shall  sell,  market  or  dispose  of  any  of  the  fruit 
that  is  to  be  marketed  by  or  through  Sunkist  under  the  provi- 
sions of  these  bylaws  other  than  through  the  agency  of  Sunkist, 
such  act  will  injure  Sunkist  and  its  members  in  an  amount  that  is, 
and  will  be  impractical  and  extremely  difficult  to  determine  and 
fix.  The  said  damages  are,  therefore,  fixed  at  fifty  cents  (50^) 
per  carton  on  all  fresh  fruit  and  fifty  dollars  ($50)  per  ton  for  all 
products  fruit  that  is  sold,  marketed  or  disposed  of  contrary  to 
the  provisions  of  these  by-laws.  The  member  so  violating  the 
bylaws  agrees  to  pay,  and  shall  pay,  said  amount  to  Sunkist  as 
liquidated  damages,  and  in  default  of  payment  thereof  to  Sun- 
kist upon  demand.  The  same  may  be  recovered  in  an  action  in 
any  court  of  competent  jurisdiction  in  the  name  of  Sunkist,  in 
which  case  Sunkist  shall  recover  from  the  member  in  addition  to 
said  liquidated  damages,  all  costs,  premiums  for  bonds,  expenses 
and  fees,  including  attorneys'  fees,  in  such  action. 

9.9  Governmental  Marketing  Regulation  —  Any  action  taken 
by  Sunkist  with  respect  to  any  governmental  marketing  regula- 
tion affecting  a  particular  variety  shall  be  determined  by  a  major- 
ity vote  of  the  authorized  number  of  directors  including  direc- 
tors representing  eighty-five  percent  (85%)  of  the  volume  mar- 
keted through  Sunkist  as  shown  by  its  records,  of  the  variety 
(both  fresh  and  products)  under  consideration. 

CAPITAL  CREDITS 

10.1  Capital  Requirements  —  A  capital  fund  continuing  that 
heretofore  known  as  the  "Sunkist  Revolving  Fund"  shall  be 
maintained  for  the  purpose  of  providing  permanent,  non- 
revolving  capital  required  to  operate  the  business  of  Sunkist, 
through  capital  contributions  by  members  and  patrons  in  pro- 
portion to  their  respective  use  of  the  facilities  and  services  fur- 
nished by  Sunkist.  The  total  amount  of  capital  so  required  shall 
be  determined  from  time  to  time  by  the  board  of  directors.  The 
proportionate  share  of  such  amount  to  be  provided  by  each 
member  or  patron  shall  be  based  on  volume  or  value  of  both  of 
fresh  fruit  and  products  fruit  marketed  through  Sunkist  during  a 
representative  period  of  years,  all  as  determined  by  the  board  of 
directors.  In  any  such  determination,  members  and  patrons  shall 
be  treated  on  an  equal  basis  in  respect  of  each  variety,  but  rates 
or  weighting  factors  may  differ  for  the  several  varieties  and  as 
between  fresh  and  products  fruit. 

10.2  Member's  Capital  Obligation  —  Whenever  the  capital 
obligation  of  a  member  or  patron  is  determined,  as  a  propor- 
tionate share  of  the  total  capital  requirements  for  that  year,  pur- 
suant to  Bylaw  No.  1  0.1 ,  the  computation  shall  be  on  the  basis 
of  a  formula  to  be  prescribed  by  the  board,  taking  into  account 
the  volume  or  value  or  both  of  fruit  by  varieties  marketed  for 
such  member  or  patron  with  appropriate  rates  or  weighting  fac- 
tors to  reflect  the  varying  capital  requirements  of  the  several 
varieties  and  the  differences  in  capital  requirements  of  fruit  for 
fresh  shipment  and  fruit  for  products.  Such  formula  may  be 
modified  or  amended  by  the  board  from  time  to  time,  before, 
during,  or  within  eight  and  one-half  months  after,  any  fiscal  year 
to  which  such  change  is  applicable. 


10.3  Adjustment  of  Member  Shares  —  Whenever  the  capital 
share  of  a  member  or  patron  for  any  fiscal  year,  computed  pur- 
suant to  Bylaw  No.  1  0.2,  exceeds  the  amount  of  capital  credits 
attributed  to  him  at  the  beginning  of  such  year,  as  reflected  by 
Sunkist  records,  the  amount  of  such  excess  shall  be  assessed  to 
such  member  or  patron  and  may  be  withheld  or  retained  from 
proceeds  of  sales,  patronage  dividends  or  any  other  amount 
otherwise  due  such  member  or  patron  for  such  year.  In  the  event 
such  share  for  such  year  is  less  than  the  capital  credits  attributed 
to  such  member  or  patron  at  the  beginning  of  such  year,  the 
difference  may  be  refunded  to  such  member  or  patron  or  to  the 
holder  of  credits  attributed  to  him  at  such  time  or  times  and  in 
such  manner  as  the  board  may  determine,  provided  that  all  mem- 
bers and  patrons  be  treated  alike  in  this  respect  for  any  one  fiscal 
year. 

1 0.4  Contributions  by  Growers  in  Voting  Units  —  The  fol- 
lowing principles  shall  apply  to  Growers  in  a  voting  unit  of 
Growers  whose  fruit  is  packed  by  a  packing  house  other  than  a 
Local  Association: 

(a)  The  aggregate  capital  obligation  of  each  such  voting  unit 
of  Growers  shall  be  computed  on  the  same  basis  as  if 
such  voting  unit  of  Growers  was  a  Local  Association. 
The  proportionate  share  of  such  amount  to  be  provided 
by  each  Grower  in  such  voting  unit  shall  be  based  on 
volume  or  value  or  both  of  fresh  fruit  and  products  fruit 
marketed  by  each  such  Grower  in  the  same  manner  as 
the  proceeds  of  marketing  such  fruit  are  apportioned 
cooperatively  between  such  Growers. 

(b)  For  the  sole  purpose  of  determining  the  obligation  to 
contribute  to  the  capital  fund  described  herein,  any 
contribution  previously  made  to  the  Sunkist  Revolving 
Fund  or  Capital  Fund  with  respect  to  production  of  a 
Grower  during  the  representative  period  of  years  may, 
with  the  consent  of  the  person  entitled  to  receive 
repayment  of  such  capital  credits,  be  attributed  to  such 
Grower  even  though  such  contribution  was  made  with 
respect  to  such  production  by  another  person.  Thus,  in 
computing  the  obligation  to  make  contributions  for  the 
fiscal  year  1967-68  and  subsequent  years,  contributions 
in  prior  years  by  a  packing  house  which  was  formerly  a 
member  of  Sunkist  may  be  attributed  to  the  Growers 
who  produced  the  fruit  with  respect  to  which  such  prior 
contribution  was  made.  Such  attribution  shall  be  based 
on  the  volume  or  value  or  both  of  the  fruit  produced  by 
each  such  Grower  in  the  same  manner  as  the  proceeds 
of  marketing  such  fruit  have  been  apportioned  coopera- 
tively between  such  Growers. 

(c)  Each  packing  house  which  agrees  that  prior  contribu- 
tions may  be  attributed  to  the  Growers  who  produced 
the  fruit  with  respect  to  which  such  prior  contribution 
was  made  shall  furnish  Sunkist  with  detailed  informa- 
tion concerning  the  volume  and  value  of  all  fruit 
marketed  by  each  such  Grower  during  the  representative 


period  of  years  so  that  Sunkist  may  establish  a  record  of 
the  capital  credits  attributable  to  the  production  of  each 
such  Grower. 

(d)  Whenever  Sunkist  capital  credits  are  attributed  to  a 
Grower  solely  for  the  purpose  of  computing  the 
obligation  of  such  Grower  to  contribute  to  the  Sunkist 
capital  fund  but  such  capital  credits  represent  indebted- 
ness to  another  person,  the  following  special  rules  shall 
apply:  (i)  the  attribution  of  such  credits  to  the  Grower 
shall  cease  if  the  Grower  ceases  to  be  affiliated  with  the 
packing  house  that  originally  made  the  contribution, 
and  (ii)  whenever  the  capital  obligation  of  such  Grower 
is  less  than  the  capital  credits  attributable  to  such 
Grower,  the  difference  to  be  refunded  shall  be  applied 
to  repay  such  capital  credits  in  the  order  in  which  they 
were  credited  on  the  books  of  Sunkist,  so  that  the 
oldest  credits  are  repaid  first. 

(e)  Each  accounting  agent  for  such  a  voting  unit  of  Growers 
shall  annually  furnish  Sunkist  with  the  detailed  informa- 
tion concerning  the  volume  or  value  or  both  of  all  fruit 
delivered  by  each  Grower  in  the  voting  unit,  so  that 
Sunkist  may  compute  the  capital  obligation  of  each 
such  Grower  in  the  voting  unit,  make  appropriate 
assessments  and  withholds  or  retains,  give  appropriate 
notices  and  maintain  appropriate  records  of  capital 
credits. 

1 0.5  Nature  of  Capital  Credits  —  All  such  capital  credits  shall 
constitute  indebtedness  of  Sunkist  to  the  respective  persons  to 
whom  credited,  but  such  indebtedness  shall  be  paid  solely  upon 
the  conditions  and  at  the  time  and  times  hereinafter  provided. 
No  interest  shall  be  payable  on  any  such  credits.  Such  capital 
credits  shall  be  subordinated  to  all  other  indebtedness  of  Sun- 
kist, secured  or  unsecured,  as  provided  in  Bylaw  No.  1  0.1 0. 

1 0.6  No  Segregation  of  Funds  —  The  monies  representing 
the  capital  credits  may  be  commingled  with  and  used  for  corpo- 
rate purposes  as  other  monies  belonging  or  coming  to  Sunkist  are 
used.  Nothing  herein  contained  shall  be  deemed  to  require  that 
any  specific  monies  or  funds  be  segregated,  or  designated,  or 
marked,  or  set  apart,  or  held  for  the  capital  fund,  nor  shall  the 
capital  fund  be  deemed  a  trust  fund  held  for  the  owners  of  capi- 
tal credits. 

10.7  Losses  Chargeable  Against  Credits  —  In  the  event  Sun- 
kist sustains  a  substantial  loss,  from  any  cause  whatever,  the 
board  of  directors,  may  in  its  sole  discretion,  charge  all  or  any 
part  of  said  loss  to  any  one  or  more  of  the  following  accounts: 

(a)  Current  operating  expenses; 

(b)  Any  unallocated  reserves; 

(c)  Capital  credits  and/or  other  allocated  reserve  credits  for 
the  fiscal  year  in  which  such  loss  was  incurred  or  to 
which  the  loss  was  attributable; 


(d)  All  capital  credits  and/or  other  allocated  reserve  credits 
for  all  years. 

In  the  event  said  loss  is  charged  to  capital  credits  or  other 
allocated  reserve  credits,  the  same  shall  be  charged  ratably  and 
proportionally  against  all  credits  in  the  varietal  or  other  class 
charged.  Notice  of  such  charge  against  capital  credits  or  other 
allocated  reserve  credits  shall  be  given  within  the  period  specified 
by  law  after  the  close  of  the  fiscal  year  in  which  such  loss  is 
charged,  to  the  persons  in  whose  names  the  credits  stand  on  the 
books  of  Sunkist.  Anything  in  these  bylaws  to  the  contrary  not- 
withstanding, there  shall  be  payable  in  respect  to  capital  credits 
and  other  allocated  reserve  credits  only  the  difference  between 
the  amount  of  the  credits  originally  entered  and  the  portion  of 
such  loss  charged  thereto. 

The  board  of  directors  shall  have  the  power  to  determine 
when  a  substantial  loss  has  occurred,  and  its  determination  shall 
be  conclusive.  In  making  such  determination,  the  board  may 
consider  among  other  factors,  losses  from  bank  suspensions, 
uncollected  accounts,  fire,  explosion,  accident  or  other  calamity, 
unforeseen  marketing  conditions,  excessive  or  high  manufac- 
turing, operating  or  overhead  costs  due  to  crop  failure  or  below 
normal  production,  inadequate  depreciation  charges,  and  unus- 
ual or  unforeseen  expenses,  including  taxes,  assessments,  fines, 
penalties  and  claims  arising  under  any  present  or  future  law. 

10.8  Capital  Fund  Statement  —  Within  the  period  specified 
by  law  after  the  close  of  each  fiscal  year,  Sunkist  shall  furnish 
each  member  and  patron  of  Sunkist  during  said  fiscal  year  with  a 
statement  showing  the  dollar  amount  of  capital  credits  standing 
on  the  books  of  Sunkist  in  the  name  of  such  member  or  patron, 
being  in  such  form  and  containing  such  other  information  as  the 
board  may  prescribe.  In  the  event  of  a  loss  chargeable  against 
capital  credits  pursuant  to  Bylaw  No.  10.7,  the  same  shall  be 
reflected  on  the  capital  fund  statement,  which  shall  be  furnished 
to  all  holders  of  capital  credits  affected  by  such  loss,  whether  or 
not  they  were  patrons  during  said  fiscal  year. 

10.9  Assignment  or  Transfer  —  Capital  credits  may  be 
assigned  or  transferred  at  any  time  by  execution  of  a  written 
assignment  thereof,  on  a  form  to  be  provided  by  Sunkist,  and 
delivery  thereof  to  the  secretary  of  Sunkist;  provided,  however, 
that  no  such  transfer  shall  be  complete  until  entered  upon  the 
books  of  Sunkist. 

10.10  Payment  on  Dissolution  —  In  the  event  of  dissolution 
or  liquidation  of  Sunkist,  all  unpaid  capital  credits  and  other 
allocated  reserve  credits  shall  be  deemed  due  but  shall  not  be 
paid  in  any  part  until  all  other  indebtedness  of  Sunkist  has  been 
paid  or  adequately  provided  for.  In  the  event  funds  are  insuffi- 
cient to  cover  all  such  credits  and  reserves,  payment  of  capital 
credits  and  other  allocated  reserve  credits  shall  be  on  a  pro  rata 
basis. 


10.1 1  Tax  Treatment  -  Every  person  who  hereafter  applies 
for  and  is  accepted  to  membership  in  Sunkist  and  each  member 
of  Sunkist  on  the  effective  date  of  this  bylaw  who  continues  as  a 
member  after  such  date  shall,  by  such  act  alone,  consent  that  the 
amount  of  any  distributions  with  respect  to  his  patronage 
occurring  after  November  1,  1967,  which  are  made  in  written 
notices  of  allocation  or  per-unit  retain  certificates  (as  defined  in 
26  U.S.C.  1388)  and  which  are  received  by  him  from  Sunkist 
will  be  taken  into  account  by  him  at  their  stated  dollar  amounts 
in  a  manner  provided  in  26  U.S.C.  1385(a)  in  the  taxable  year  in 
which  such  written  notices  of  allocation  or  per-unit  retain  certifi- 
cates are  received  by  him.  This  bylaw  is  effective  November  1 , 
1967.  For  tax  treatment  for  prior  years  refer  to  prior  bylaw. 

MISCELLANEOUS 

11.1  Principal  Office  —  The  principal  office  for  the  trans- 
action of  business  of  Sunkist  is  hereby  fixed  and  located  at 
14130  Riverside  Drive,  Sherman  Oaks,  California. 

11.2  Method  of  Giving  Notices  —  Whenever  in  these  bylaws 
notice  is  required  to  be  given  it  may  be  given  by  one  (1)  or  more 
of  the  following  methods: 

(a)  Delivered  personally;  or 

(b)  Written  notice  either  deposited  in  the  mails  postage 
prepaid  or  sent  by  telegraph,  addressed  to  the  residence 
or  place  of  business  of  the  member  or  director,  as  the 
same  shall  appear  on  the  books  of  Sunkist. 

1 1.3  Effect  of  Holiday  —  If  the  time  designated  herein  for 
any  meeting  should  fall  upon  a  legal  holiday,  then  any  such 
meeting  shall  be  cancelled  unless  another  date  is  fixed  by  the 
board  of  directors  and  notice  thereof  given  in  the  manner  pro- 
vided for  a  special  meeting. 

1 1.4  indemnity  —  District  Exchanges  and  Local  Associations 
shall  severally  indemnify  and  save  Sunkist  harmless  against  all 
loss,  damage,  injury,  liability,  cost  and/or  expense  of  whatsoever 
nature  suffered  or  to  be  suffered  by  Sunkist  by  reason  of  any 
claim  or  claims  asserted  or  made  to  or  against  Sunkist  by  reason 
of  any  act  of  commission  or  omission  of  such  member. 

1 1.5  Fiscal  Year  —  The  fiscal  year  of  Sunkist  extends  from 
November  1  to  October  31 ,  following. 

1 1.6  Seal  —  The  board  of  directors  shall  provide  a  suitable 
seal  containing  the  name  of  Sunkist,  the  date  of  its  incorporation 
and  other  appropriate  words,  and  may  alter  the  same  at  pleasure. 

1 1.7  Amendments  —  These  bylaws  may  be  amended  or  re- 
pealed or  new  bylaws  adopted  as  follows: 

(a)    By  vote  or  written  assent  of  members  entitled  to 
exercise  two-thirds  (2/3)  of  the  voting  power,  except 
that  an  amendment  of  repeal  of  the  following  bylaws 
shall  require  the  greater  percentages  of  such  voting 
power  as  follows: 


Percentage 

Bylaw  No. 

Required 

9.4(d)(2) 

(Transportation— Facility) 

75 

9.4(d)(3) 

(Transportation— Pooling  of  Charges 

75 

9.4(f) 

(Pooling) 

75 

7.1 

(Products  Executive  Committee) 

80 

9.4(b) 

(Quotas  and  Allocation) 

85 

9.4(a) 

( Reserved  Right) 

90 

1 1.7 

(Amendments) 

90 

or 

(b)  By  vote  of  two-thirds  (2/3)  of  the  authorized  number  of 
directors:  except   that   the   board    may    not  amend 
Bylaws  No.  3.1 ,  3.2,  3.3,  or  3.4  (relating  to  voting  rights 
of  members),  5.1  or  5.2  (relating  to  number,  qualifica- 
tion and  selection  of  directors)  except  that  the  board 
may  amend  Bylaw  No.  5.1  solely  for  the  purpose  of 
establishing  the  exact  authorized  number  of  directors 
within  the  limits  therein  prescribed,  such  exact  author- 
ized number  to  be  computed  solely  in  accordance  with 
the  formula  contained  in  Bylaw  No.  52,  or  any  of  the 
bylaws  specified  in  Bylaw  No.  11.7(a)  as  requiring  a  per- 
centage of  voting  power  greater  than  two-thirds  (2/3); 
provided,  however,  that  the  power  of  the  board  of  direc- 
tors to  adopt,  amend  or  repeal  bylaws  may  be  revoked  at 
any  time  by  vote  or  written  assent  of  members  entitled 
to  exercise  a  majority  of  the  voting  power. 

NOTIFICATION  AND  SIGNIFICANCE  OF 
BYLAW  PERTAINING  TO  TAX  TREATMENT 
OF  DISTRIBUTIONS 

Bylaw  No.  10.11  of  Sunkist  Growers,  Inc.,  effective  Novem- 
ber 1 ,  1 967,  reads  as  follows: 

1  0.1 1  Tax  Treatment  -  Every  person  who  hereafter  applies 
for  and  is  accepted  to  membership  in  Sunkist  and  each  member 
of  Sunkist  on  the  effective  date  of  this  bylaw  who  continues  as  a 
member  after  such  date  shall,  by  such  act  alone,  consent  that  the 
amount  of  any  distributions  with  respect  to  his  patronage  occur- 
ring after  November  1,  1967,  which  are  made  in  written  notices 
of  allocation  or  per-unit  retain  certificates  (as  defined  in  26 
U.S.C.  1388)  and  which  are  received  by  him  from  Sunkist  will  be 
taken  into  account  by  him  at  their  stated  dollar  amounts  in  a 
manner  provided  in  26  U.S.C.  1  385(a)  in  the  taxable  year  in 
which  such  written  notices  of  allocation  or  per-unit  retain  certifi- 
cates are  received  by  him.  This  bylaw  is  effective  November  1 , 
1967.  For  tax  treatment  for  prior  years  refer  to  prior  bylaw. 

The  effect  of  such  Bylaw  No.  1 0.1 1 ,  as  amended  effective 
November  1 ,  1 967,  is  that  each  member  agrees  to  include  both 
patronage  dividends  and  per-unit  retains  issued  with  respect  to 
patronage  occurring  after  November  1 ,  1 967,  in  income  at  their 
face  amount  for  federal  tax  purposes  in  the  taxable  year  when 
the  member  receives  a  written  notice  stating  the  amount  of  such 
patronage  allocation.  This  is  true  even  though  the  allocation  is 
not  paid  in  cash  until  a  later  year. 


RULES  AND  REGULATIONS  GOVERNING 
FRUIT  PACKED  FOR  MARKETING  BY 
SUNKIST  GROWERS,  INC.,  UNDER  ITS 
TRADEMARKS  SUNKIST,  SGI,  EXCEL,  SK 
AND  RED  BALL  AND  UNDER  ASSOCIA- 
TION NON-ADVERTISED  BRANDS 

Revised  as  of  June  19,  1974 

PURPOSE 

The  trademarks  Sunkist,  SGI,  Excel,  SK  and  Red  Ball  are  the  prop- 
erty of  Sunkist  Growers,  Inc.  The  right  of  affiliated  shippers  to 
have  their  fruit  marketed  under  these  trademarks  through  the 
facilities  provided  by  Sunkist  Growers,  Inc.  is  dependent  on  the 
shippers  conforming  to  the  rules  and  regulations  concerning  the 
grading  and  packing  of  the  fruit  as  defined  by  the  Board  of  Di- 
rectors of  Sunkist  Growers,  Inc.  which  establishes  the  specifica- 
tions for  grade  and  condition  of  the  fruit  which  Sunkist 
Growers,  Inc.  markets  under  these  trademarks.  These  rules  and 
regulations  are  necessary,  not  only  to  preserve  the  legal  rights  of 
Sunkist  Growers,  Inc.  in  the  Sunkist,  SGI,  Excel,  SK  and  Red  Ball 
trademarks,  but  to  assure  a  continuing  reputation  of  high  quality 
which  now  attaches  to  them.  This  is  the  only  way  in  which  these 
famous  trademarks  can  be  used  to  derive  the  maximum  benefits 
and  returns  for  those  marketing  their  fruit  through  Sunkist 
Growers,  Inc.  In  adhering  to  these  rules  the  strength  and  value  of 
the  trademarks  will  not  only  be  maintained  but  will  continue  to 
increase. 

Grade  Regulations 

(1)  Compliance  with  Federal  and  State  Laws-No  fruit  will 
be  marketed  by  Sunkist  Growers,  Inc.  under  any  brand  or  grade, 
or  at  all,  unless  the  same  shall  in  all  respects  conform  to  the  laws 
of  the  State  of  California  or  the  State  of  Arizona,  and,  if  the  sale 
is  made  in  Interstate  Commerce,  to  Federal  laws  and  to  the  laws 
of  the  place  where  the  fruit  is  sold.  The  Field  Department  shall 
inspect  all  grades  of  citrus  fruits  marketed  through  Sunkist 
Growers,  Inc.  and  shall  in  every  way  endeavor  to  make  uniform 
the  enforcement  of  the  regulations  and  laws  concerning  the  mar- 
keting of  California  or  Arizona  citrus  fruits. 

Oranges 

(2)  Specifications  for  "Si/n/?/sf  "-Oranges  packed  for  mar- 
keting under  the  trademark  Sunkist  shall  be  mature;  of  one 
variety;  of  good  eating  quality  and  flavor;  of  good  juice  content; 
well  grown  specimens  of  normal  form,  picked  from  the  tree;  of 
good  color  for  the  variety;  of  good  texture;  practically  free  from 
scale  or  other  insect  pests,  fungus  diseases,  splits,  or  defects  of 
any  kind  that  cause  fruit  to  decay.  The  following  classes  of  fruit 
shall  be  excluded:  rough;  coarse;  more  than  slightly  puffed;  more 
than  slightly  scarred;  more  than  slightly  sunburned;  misshapen 


fruit;  dirty  fruit  unattractive  to  the  consumer;  fruit  showing 
effects  of  frost  or  which  cuts  dry  for  any  reason;  immature  fruit; 
fruit  insipid  in  flavor;  fruit  deficient  in  juice  content;  and  fruit 
green  or  very  pale  in  color.  Soft  fruit  or  fruit  showing  marked 
evidence  of  aging  or  shriveling  shall  be  excluded.  Fruit  of  extra 
good  texture  and  color  may  properly  carry  more  scars  than  fruit 
possessing  only  the  minimum  of  color  and  texture  required 
under  these  "Sunkist"  specifications.  Oranges  packed  for  mar- 
keting under  the  trademark  Sunkist  shall  not  vary  more  than  5 
percent  below  foregoing  specifications  except  that  decay  within 
this  tolerance  shall  not  exceed  1  percent. 

(3)  Specifications  for  "£xce/"-Oranges  packed  for  mar- 
keting under  brands  listed  in  the  Sunkist  Growers,  Inc.  brand  list 
and/or  manifested  as  "Excel"  shall  meet  specifications  for  "Sun- 
kist," except  that  as  to  interior  defects,  the  minimum  require- 
ments of  the  State  Agricultural  Code  shall  apply.  In  the  case  of 
damage  from  frost,  the  determination  shall  be  made  by  examina- 
tion of  the  segment  walls  until  that  time  when  the  interior 
drying  process  has  developed  sufficiently  so  as  to  furnish  suffi- 
cient evidence  of  the  degree  of  damage  by  this  means.  The  toler- 
ance for  frost  damage  as  evidenced  in  damage  to  the  segment 
walls  shall  be  15  percent  of  the  fruits,  by  count.  When  frost 
damage  can  be  determined  by  drying,  the  amount  of  damage  will 
be  determined  volumetrically  by  three  equidistant  cuts  of  the 
fruit.  The  tolerance  for  frost  damage  as  evidenced  by  drying  shall 
be  15  percent,  by  count,  of  the  fruits  showing  a  drying  or  dessi- 
cation  in  20  percent  or  more  of  the  volume  of  the  individual 
fruits,  except  that  only  5  percent  of  fruits,  by  count,  may  show 
a  drying  or  dessication  in  40  percent  or  more  of  the  volume  of 
the  individual  fruits. 

(4)  Specifications  for  "Red  Ball "-Oranges  pac^d  for  mar- 
keting  under  the  trademark  Red  Ball  shall  be  mature;  of  one 
variety;  of  good  eating  quality  and  flavor;  of  good  juice  content; 
well  grown  specimens  of  fair  form,  picked  from  the  tree;  of  fair 
color  for  the  variety;  of  fair  texture;  practically  free  from  insect 
pests  (other  than  scale),  fungus  diseases,  splits,  or  defects  of  any 
kind  that  cause  fruit  to  decay.  The  following  classes  of  fruit  shall 
be  excluded:  very  rough;  very  coarse;  badly  sunburned;  badly 
scarred;  badly  puffed;  very  scaly  or  very  dirty  fruit;  fruit 
showing  effects  of  frost  or  which  cuts  dry  for  any  reason;  imma- 
ture fruit;  fruit  insipid  in  flavor;  fruit  deficient  in  juice  content; 
and  fruit  very  green  in  color.  Soft  fruit  or  fruit  showing  marked 
evidence  of  aging  or  shriveling  shall  be  excluded.  Fruit  of  extra 
good  texture  and  color  may  properly  carry  more  scars  than  fruit 
possessing  only  the  minimum  of  texture  and  color  required 
under  these  "Red  Ball"  specifications.  Oranges  packed  for  mar- 
keting under  the  trademark  Red  Ball  shall  not  vary  more  than  5 
percent  below  foregoing  specifications  with  the  following  excep- 
tions: Decay  within  this  tolerance  shall  not  exceed  1  percent;  as 
to  fruit  showing  effects  of  frost  or  which  cuts  dry  for  any 
reason,  the  total  tolerance  shall  be  10  percent,  but  not  more 
than  half  of  this  tolerance  shall  be  allowed  for  serious  drying  or 
freezing  damage  as  defined  in  the  State  Agricultural  Code. 


(5)  Specifications  for  "SK"— Oranges  packed  for  marketing  un- 
der the  trademark  SK  shall  be  of  good  eating  quality  and  flavor, 
fair  form,  fair  color,  fair  texture  and  be  of  good  condition.  They 
shall  be  practically  free  of  pests,  diseases,  dirt  or  defects  which 
cause  fruit  to  decay.  Fruit  of  extra  good  texture  and  color  may 
carry  more  scars  than  fruit  possessing  only  the  minimum  of  tex- 
ture and  color  as  required  under  these  specifications.  The 
followingclasses  of  fruit  shall  be  excluded:  very  rough,  badly  sun- 
burned, badly  scarred,  soft  fruit,  overmature  fruit,  fruit  showing 
evidence  of  aging  and  fruit  badly  puffed.  Oranges  packed  as  SK 
shall  not  vary  more  than  50  percent  below  these  specifications 
except  that  decay  shall  not  exceed  1  percent.  For  fruit  showing 
frost  damage,  or  which  cuts  dry  for  any  reason,  the  minimum 
requirements  of  the  agricultural  laws  of  the  state  shall  apply. 

(6)  Maturity  of  Valencia  Oranges-\n  addition  to  the  8  to  1 
maturity  test,  Valencia  oranges  to  be  eligible  for  marketing  under 
the  trademarks  Sunkist  and  Red  Ball  must  have  a  Brix  reading  of 
not  less  than  9.0. 

(7)  Storage  Limitations  for  Oranges-Oranges,  subject  to  all 
other  regulations  as  to  inspection,  etc.,  will  not  be  marketed 
under  the  trademarks  Sunkist,  Excel,  or  SK,  except  as  herein  pro- 
vided, if  they  have  been  off  the  trees  more  than  28  days,  except 
that,  after  the  following  dates— January  1  on  Central-Northern 
California  and  Arizona  navels;  March  1  on  Southern  California 
navels  and  miscellaneous,  and  Arizona  valencias  and  miscella- 
neous; June  15  on  Central-Northern  California  valencias;  and 
August  1  on  Southern  California  valencias— the  storage  limitation 
shall  be  21  days.  Associations,  at  the  conclusion  of  the  above 
dates,  may  only  ship  after  those  dates  by  certification  by  the 
Field  Department  at  time  of  shipping,  such  certification  to  con- 
sist of  grade,  pack,  condition,  injury  and  flavor  certification,  i.e., 
inspection  with  "B"  grade  and  pack,  "2"  condition  and  injury, 
and  satisfactory  flavor  classifications  as  minimum  requirements 
for  certification. 

Should  disagreement  ensue  between  the  association  and  Field 
Department  inspector  as  to  flavor  acceptability,  the  association 
may  appeal  to  a  panel,  which  the  Field  Department  will  appoint, 
whose  judgement  will  be  final.  Cost  of  the  panel  inspection  will 
be  borne  by  the  "loser." 

Each  shipper  must  furnish  the  Field  Department  accurate  and 
positive  information  of  the  date  fruit  has  been  picked;  and  fur- 
ther, all  containers  must  be  marked  with  a  code  or  date  indi- 
cating the  date  packed.  Failure  to  comply  with  these  require- 
ments will  disqualify  all  fruit  concerned  for  marketing  under  the 
Sunkist,  SGI,  Excel  or  SK  trademarks  for  association  account. 
Should  association  ship  fruit  beyond  the  storage  limitation  without 
Field  Department  certification,  association  will  be  assessed  $1.00 
per  carton  as  liquidated  damages,  in  addition  to  any  other  penal- 
ties provided  for  or  allowed  in  these  rules  and  regulations  or  in 
the  bylaws  of  Sunkist  Growers,  Inc. 


The  Sales  Division  and  Field  Department  shall  have  authority 
to  make  equitable  adjustments  on  fruit  picked  during  the  first  30 
days  of  any  varietal  season  in  any  area  when  during  that  period 
domestic  prorate  allotments  have  not  been  sufficient  to  permit 
shipment  of  sizes  not  wanted  in  export  markets. 

Grapefruit 

(8)  Specifications  for  "Sunkist"—  Grapefruit  packed  for  mar- 
keting under  the  trademark  Sunkist  shall  be  mature;  of  good 
eating  quality  and  flavor;  of  good  juice  content;  well  grown  spec- 
imens of  normal  form,  picked  from  the  tree;  of  good  color  for 
the  variety;  of  good  texture;  practically  free  from  scale  or  other 
insect  pests,  fungus  diseases,  or  defects  of  any  kind  that  cause 
fruit  to  decay.  The  following  classes  of  fruit  shall  be  excluded: 
rough;  coarse;  more  than  slightly  scarred;  more  than  slightly 
sunburned;  misshapen  fruit;  offcolored;  soft,  spongy  fruit;  dirty 
fruit  unattractive  to  the  consumer;  fruit  showing  effects  of  frost 
or  which  cuts  dry  for  any  reason;  pear-shaped  fruit;  fruit  having 
rind  of  more  than  medium  thickness;  immature  fruit;  fruit  with 
off-flavor  or  fruit  deficient  in  juice  content.  Fruit  of  extra  good 
texture  and  color  may  properly  carry  more  scars  than  fruit  pos- 
sessing only  the  minimum  of  texture  and  color  required  by  these 
"Sunkist"  specifications.  Grapefruit  packed  for  marketing  under 
the  trademark  Sunkist  will  not  vary  more  than  5  percent  below 
the  foregoing  specifications  except  that  decay  within  this  toler- 
ance shall  not  exceed  1  percent. 

(9)  Specifications  for  "£xce/"-Grapefruit  packed  for  mar- 
keting under  brands  listed  in  the  Sunkist  Growers,  Inc.  brand  list 
and/or  manifested  as  "Excel"  shall  meet  specifications  for  "Sun- 
kist," except  that  as  to  interior  defects  the  minimum  require- 
ments of  the  State  Agricultural  Code  shall  apply. 

( 1 0)  Specifications  for  "Red  Ball"—  Grapefruit  packed  for 
marketing  under  the  trademark  Red  Ball  shall  be  mature;  of 
good  eating  quality  and  flavor;  of  good  juice  content;  well-grown 
specimens  of  fair  form,  picked  from  the  tree;  of  fair  color  for  the 
variety;  of  fair  texture;  practically  free  from  insect  pests  (other 
than  scale)  and  fungus  diseases,  or  defects  of  any  kind  that  cause 
fruit  to  decay.  The  following  classes  of  fruit  shall  be  excluded: 
very  rough;  very  coarse;  very  thick-skinned;  very  soft;  very 
spongy;  very  scaly;  very  dirty;  badly  sunburned;  badly  off- 
colored;  badly  scarred;  badly  misshapen;  fruit  showing  effects  of 
frost  or  which  cuts  dry  for  any  reason;  immature  fruit;  off- 
flavored  fruit;  and  fruit  deficient  in  juice  content.  Fruit  of  extra 
good  texture  and  color  may  properly  carry  more  scars  than  fruit 
possessing  only  the  minimum  of  color  and  texture  required 
under  these  "Red  Ball"  specifications.  Grapefruit  packed  for 
marketing  under  the  trademark  Red  Ball  shall  not  vary  more 
than  5  percent  below  foregoing  specifications  with  the  following 
exceptions:  Decay  within  this  tolerance  shall  not  exceed  1  per- 
cent; as  to  fruit  showing  effects  of  frost  or  which  cuts  dry  for 
any  reason,  the  total  tolerance  shall  be  10  percent,  but  not  more 
than  half  of  this  tolerance  shall  be  allowed  for  serious  drying  or 
freezing  damage  as  defined  in  the  State  Agricultural  Code. 


(11)  Specifications  for  "S K "-Grapefruit  packed  for  mar- 
keting under  the  trademark  SK  shall  be  of  good  eating  quality 
and  flavor,  fair  texture  and  be  of  good  condition.  They  shall  be 
practically  free  of  pests,  diseases,  dirt  or  defects  which  cause 
fruit  to  decay.  Fruit  of  extra  good  texture  and  color  may  carry 
more  scar  or  rind  blemishes  than  fruit  possessing  only  the  mini- 
mum of  texture  and  color  as  required  under  these  specifications. 
The  following  classes  of  fruit  shall  be  excluded:  very  rough,  fruit 
with  sunseald,  badly  sunburned,  badly  scarred,  badly  rind  blem- 
ished, soft  fruit,  fruit  showing  evidence  of  aging,  badly  mis- 
shapen including  sheepnose  or  very  thick  skinned.  Grapefruit 
packed  as  SK  shall  not  vary  more  than  5  percent  below  these 
specifications  except  that  decay  shall  not  exceed  1  percent.  For 
fruit  showing  frost  damage,  or  which  cuts  dry  for  any  reason,  the 
minimum  requirements  of  the  agricultural  laws  of  the  state  shall 
apply. 

( 1 2)  Method  of  Extracting  juice  for  Testing  Grapefruit  for 
Maturity- The  juice  used  for  making  maturity  tests  for  grapefruit 
to  be  packed  for  marketing  under  the  trademarks  Sunkist,  Excel, 
and  Red  Ball  must  be  extracted  with  a  reamer. 

( 1  3)  Thickness  of  Rind  in  Grapefruit- The  thickness  of  the 
rind  in  grapefruit  packed  for  marketing  under  the  trademarks 
Sunkist  and  Excel  shall  not  exceed  the  following  average  thick- 
nesses: 7/16  of  an  inch  on  sizes  48s  and  smaller,  1  /2  of  an  inch 
sizes  40s  to  27s,  and  9/1 6  of  an  inch  sizes  23s  and  larger. 

The  thickness  of  the  rind  in  grapefruit  packed  for  marketing 
under  the  trademark  Red  Ball  and  SK  shall  not  exceed  the  fol- 
lowing average  thicknesses:  1/2  of  an  inch  on  sizes  48's  and 
smaller;  9/16  of  an  inch,  sizes  40's  to  27's;  and  1 0/1  6  of 
an  inch,  sizes  23's  and  larger. 

The  average  thickness  shall  be  determined  by  measurement  of 
the  rind  from  midway  of  the  outer  edge  of  the  segments  after  a 
transverse  cut  has  been  made  through  the  center. 

Tangerines,  Mandarins  or  Tangelos 

(14)  Specifications  for  "Sunkist "-Tangerines,  mandarins  or 
tangelos  packed  for  marketing  under  the  trademark  Sunkist  shall 
be  mature;  of  one  variety;  of  good  eating  quality  and  flavor;  of 
good  juice  content;  well  grown  specimens  of  normal  form  for  the 
variety,  picked  from  the  tree;  of  good  color  and  texture  for  the 
variety;  practically  free  from  scale  or  other  insect  pests,  fungus 
diseases,  splits  or  defects  of  any  kind  that  cause  fruit  to  decay. 
The  following  classes  of  fruit  shall  be  excluded:  very  rough ;  very 
coarse;  badly  puffed;  more  than  slightly  scarred;  more  than 
slightly  sunburned;  misshapen  fruit;  dirty  fruit  unattractive  to 
the  consumer;  fruit  showing  effects  of  frost  or  which  cuts  dry 
for  any  reason;  immature  fruit;  fruit  insipid  in  flavor;  fruit  defi- 
cient in  juice  content;  soft  fruit  or  fruit  showing  marked  evi- 
dence of  aging  or  shriveling  shall  be  excluded.  Fruit  of  extra 
good  texture  and  color  may  properly  carry  more  scars  than  fruit 


possessing  only  the  minimum  ot  color  and  texture  under  these 
"Sunkist"  specifications.  Tangerines,  mandarins  or  tangelos 
packed  for  marketing  under  the  trademark  Sunkist  shall  not  vary 
more  than  5  percent  below  foregoing  specifications  except  that 
decay  within  this  tolerance  shall  not  exceed  1  percent. 

(15)  Specifications  for  "Choice  "-Tangerines,  mandarins  or 
tangelos  packed  for  marketing  under  brands  listed  in  the  Sunkist 
Growers,  Inc.  brand  list  and/or  manifested  as  "Choice"  shall  be 
mature;  of  one  variety;  of  good  eating  quality  and  flavor;  of 
good  juice  content;  well-grown  specimens  of  fair  form  for  the 
variety,  picked  from  the  tree;  of  fair  color  and  texture  for  the 
variety;  practically  free  from  insect  pests  (other  than  scale), 
fungus  diseases,  splits  or  defects  of  any  kind  that  cause  fruit  to 
decay.  The  following  classes  of  fruit  shall  be  excluded:  badly 
sunburned;  badly  scarred;  very  badly  puffed;  very  scaly;  very 
dirty  fruit  or  fruit  showing  marked  evidence  of  aging  or  shriv- 
eling. Tangerines,  mandarins  or  tangelos  packed  for  marketing 
under  brands  listed  in  the  Sunkist  Growers,  Inc.  brand  list  and/or 
manifested  as  "Choice"  shall  not  vary  more  than  5  percent  be- 
low foregoing  specifications  with  the  following  exceptions:  as  to 
interior  defects  and  decay,  the  minimum  requirements  of  the 
State  Agricultural  Code  shall  apply. 

(16)  Specifications  for  "Extra  Choice  "-Tangerines,  manda- 
rins or  tangelos  packed  for  marketing  under  brands  listed  in  the 
Sunkist  Growers,  Inc.  brand  list  and/or  manifested  as  "Extra 
Choice"  shall  meet  specifications  for  "Sunkist"  as  to  exterior 
defects,  except  that  the  tolerance  shall  be  20  percent  instead  of 
5  percent,  by  count,  of  which  not  over  one-fourth  (or  5  percent) 
shall  be  below  specifications  for  "Choice"  as  to  exterior  defects. 
As  to  interior  defects  and  decay,  the  minimum  requirements  of 
the  State  Agricultural  Code  shall  apply. 

(17)  Specifications  for  "Orchard  Run  "-Tangerines,  manda- 
rins or  tangelos  packed  for  marketing  under  brands  listed  in  the 
Sunkist  Growers,  Inc.  brand  list  and/or  manifested  as  "Orchard 
Run"  shall  meet  specifications  for  "Sunkist"  as  to  exterior  de- 
fects, except  that  the  tolerance  shall  be  50  percent  instead  of  5 
percent,  by  count,  of  which  not  over  one-tenth  (or  5  percent) 
shall  be  below  specifications  for  "Choice"  as  to  exterior  defects. 
As  to  interior  defects  and  decay,  the  minimum  requirements  of 
the  State  Agricultural  Code  shall  apply. 

Lemons 

(18)  Specifications  for  "Sunkist"—  Lemons  packed  for  mar- 
keting under  the  trademark  Sunkist  shall  be  well-grown  speci- 
mens of  normal  form,  picked  from  the  tree;  of  good  juice  con- 
tent; of  good  uniform  color;  of  good  texture;  practically  free 
from  scale,  other  insect  pests,  fungus  diseases,  red  blotch,  mem- 
branous stain,  peteca,  or  defects  of  any  kind  that  cause  fruit  to 
decay.  The  following  classes  of  fruit  shall  be  excluded:  Fruit 
with  abnormally  long  necks;  fruit  more  than  slightly  sunburned, 
or  more  than  slightly  green  in  color;  rough,  coarse  fruit;  fruit 
with  deep  or  dark  scars;  dirty  fruit  unattractive  to  the  consumer; 


fruit  more  than  slightly  spongy  or  with  more  than  slightly  hol- 
low core;  fruit  affected  with  internal  decline,  fruit  showing 
effects  of  frost  or  which  cuts  dry  for  any  reason;  very  immature 
fruit,  or  fruit  deficient  in  juice  content;  aged  fruit  for  its  class  or 
color;  fruit  with  dark  buttons  except  fruit  of  good  vitality  that 
has  been  forced  into  color;  and  fruit  from  lots  showing  heavy 
decay  out  of  storage.  Lemons  packed  for  marketing  under  the 
trademark  Sunkist  shall  not  vary  more  than  5  percent  below  the 
foregoing  specifications  except  that  Alternaria  and  other  decay 
within  this  tolerance  shall  not  exceed  1  percent. 

(19)  Specifications  for  "SGI"-  Lemons  packed  for  mar- 
keting under  the  trademark  SGI  shall  meet  the  specifications  for 
Sunkist  except  that  as  to  interior  defects  one-half  the  tolerance 
for  serious  damage  as  defined  by  the  agricultural  laws  of  the 
state  for  freezing,  internal  decline,  sunburn  or  drying  due  to  any 
cause  shall  apply. 

(20)  Specifications  for  "Excel"—  Lemons  packed  for  mar- 
keting under  brands  listed  in  the  Sunkist  Growers,  Inc.  brand  list 
and/or  manifested  as  "Excel"  shall  meet  specifications  for  "Sun- 
kist," except  that  as  to  interior  defects  the  minimum  require- 
ments of  the  State  Agricultural  Code  shall  apply. 

(21 )  Specifications  for  "SK"—  Lemons  packed  for  marketing 
as  "SK"  shall  be  well-grown  specimens  of  fair  form,  picked  from 
the  tree;  of  good,  uniform  color;  of  fair  texture;  practically  free 
from  scale,  other  insect  pests,  peteca,  red  blotch,  fungus  diseases, 
or  defects  of  any  kind  that  cause  fruit  to  decay.  The  following 
classes  of  fruit  shall  be  excluded:  Fruit  more  than  slightly  sun- 
burned which  affects  the  juice  content  or  with  more  than  slight 
membranous  stain;  more  than  slightly  green  in  color;  very  rough; 
very  coarse;  badly  scarred;  dirty  and  scaly  fruit;  fruit  more  than 
slightly  spongy  or  with  more  than  slightly  hollow  core;  fruit 
affected  with  internal  decline;  fruit  showing  effects  of  frost,  or 
which  cuts  dry  for  any  reason;  very  immature  fruit  or  fruit  defi- 
cient in  juice  content;  aged  fruit  for  its  class  or  color;  fruit  with 
dark  buttons  except  fruit  of  good  vitality  that  has  been  forced 
into  color;  and  fruit  from  lots  showing  more  than  an  occasional 
decay  out  of  storage.  Lemons  packed  for  marketing  as  "SK" 
shall  not  vary  more  than  5  percent  below  the  foregoing  specifica- 
tions except  that  Alternaria  and  other  decay  within  this  toler- 
ance shall  not  exceed  1  percent.  As  to  fruit  showing  effects  of 
frost,  sunburn,  internal  decline,  or  which  cuts  dry  for  any  rea- 
son, the  minimum  requirements  of  the  State  Agricultural  Code 
shall  apply. 

(22)  Specifications  for  "Red  Ball"—  Lemons  packed  for  mar- 
keting under  the  trademark  Red  Ball  shall  be  well-grown 
specimens  of  fair  form,  picked  from  the  tree;  of  good  juice  con- 
tent; of  fairly  uniform  color;  of  fair  texture;  practically  free 
from  insect  pests  (other  than  scale),  fungus  diseases,  or  defects 
of  any  kind  that  cause  fruit  to  decay.  The  following  classes  of 
fruit  shall  be  excluded:  Fruit  more  than  slightly  sunburned 
which  affects  the  juice  content  or  with  more  than  slight  mem- 
branous stain;  very  green  in  color;  very  rough;  very  coarse;  badly 


scarred;  very  dirty  and  very  scaly  fruit;  very  spongy  or  badly 
hollow  core  fruit;  fruit  affected  with  internal  decline;  fruit 
showing  effects  of  frost,  or  which  cuts  dry  for  any  reason;  very 
immature  fruit  or  fruit  deficient  in  juice  content;  aged  fruit  for 
its  class  or  color;  fruit  with  dark  buttons  except  fruit  of  good 
vitality  that  has  been  forced  into  color;  and  fruit  from  lots 
showing  heavy  decay  out  of  storage.  Lemons  packed  for  mar- 
keting under  the  trademark  Red  Ball  shall  not  vary  more  than  5 
percent  below  the  foregoing  specifications  except  that  Alternaria 
and  other  decay  within  this  tolerance  shall  not  exceed  1  percent. 
As  to  fruit  showing  effects  of  frost,  sunburn,  internal  decline,  or 
which  cuts  dry  for  any  reason,  the  total  tolerance  shall  be  1  0 
percent,  but  not  more  than  half  of  this  tolerance  shall  be  allowed 
for  serious  drying  or  freezing  damage  as  defined  in  the  State 
Agricultural  Code. 

( 23)  Tolerance  for  Indications  of  Alternaria  Development  in 
Lemons-Lemons  showing  indications  of  the  development  of 
Alternaria  appearing  as  a  staining  of  the  tissue  (on  a  cross  cut), 
under  the  button,  in  the  core  or  in  the  fibrovascular  bundles, 
shall  not  be  marketed  under  the  trademarks  Sunkist,  SGI,  SK  or 
Red  Ball.  A  maximum  tolerance  of  5  percent  shall  be  allowed  for 
indications  of  Alternaria  development  including  the  1  percent 
allowable  for  Alternaria  decay. 

(24)  Minimum  Juice  Content  of  Lemons—  Lemons  packed  for 
marketing  under  the  trademarks  Sunkist,  Excel,  SG  I,  SK  and  Red 
Ball  for  domestic  shipments  shall  have  a  minimum  juice  content 
of  30  percent  by  volume.  The  determination  is  made  as  follows: 
The  volume  of  a  representative  sample  of  at  least  twelve  lemons 
from  the  packing  bin  to  be  measured  by  water  displacement  into 
a  graduate.  The  juice  is  then  extracted  by  reaming,  screened  by 
pressing  through  cheesecloth,  and  its  volume  measured  in  the 
graduate.  The  percent  of  juice  by  volume  is  found  simply  by 
dividing  the  juice  volume  by  the  fruit  volume  and  multiplying  by 
100.  Export  lemons,  except  to  Canada,  shall  be  excluded  from 
this  requirement,  but  when  packed  for  marketing  under  "SK" 
shall  have  a  minimum  juice  content  of  28  percent  by  volume. 

(25)  Storage  Limitation  for  Lemons-No  lemons  shall  be 
eligible  for  marketing  under  the  trademarks  Sunkist,  SGI,  Excel, 
SK  and  Red  Ball  that  have  been  in  storage  longer  than  six  and 
one-half  months. 

All  Varieties 

(26)  Liners-"Sunkist,"  "Excel,"  "SGI,"  "SK"  and  "Red 
Ball"—  Liners  are  the  minimum  for  the  grade  specified  after  the 
tolerance  has  been  removed,  whether  "Sunkist,"  "SGI,"  "Ex- 
cel," "SK"  or  "Red  Ball."  There  shall  be  permitted  only  15  per- 
cent of  liners  in  a  grade  that  carries  the  full  5  percent  tolerance 
for  errors;  20  percent  of  liners  in  a  grade  that  carries  not  to 
exceed  2Yi  percent  tolerance  for  errors;  and  a  maximum  of  25 
percent  of  liners  in  a  grade  that  carries  no  tolerance  for  errors;  in 
the  latter  case  any  tolerance  for  errors  in  grading  must  come 
within  the  25  percent  and  not  in  addition  thereto. 


(27)  Universal  Pack  Date  and  Lot  Coding-M\  containers  of 
oranges,  grapefruit,  tangerines  and  lemons  marketed  under  the 
trademarks  Sunkist,  SGI,  Excel  and  SK  must  be  marked  in  legi- 
ble form  with  a  code  or  date  indicating  month  and  day  packed. 
In  addition  to  the  date  code,  a  lot  number,  or  code,  must  be 
used  so  that  each  lot  may  be  identified  within  a  block  of  fruit. 
Lemons  must  be  marked  with  the  storage  color  in  lieu  of  a  lot 
number.  Shippers  will  have  the  option  of  selecting  a  date  code 
using  the  calendar  month  of  the  year  plus  the  day  of  the  month, 
or  may  use  a  universal  date  code  issued  by  the  Field  Department. 
Failure  to  comply  with  these  requirements  will  disqualify  all 
fruit  concerned  to  be  marketed  by  Sunkist  Growers,  Inc. 

(28)  Mixing  Fruit  Prohibited—  It  shall  be  contrary  to  these 
regulations  to  blend  or  mix  lots  of  fruit  being  packed  for 
marketing  under  the  trademarks  Sunkist,  SGI,  Excel,  SK  and 
Red  Ball  where  any  one  lot,  if  graded  alone,  would  not  comply 
with  the  minimum  requirements  of  the  specifications  for 
"Sunkist,"  "SGI,"  "Excel,"  "SK"  or  "Red  Ball,"  respectively. 

(29)  Policy  Relative  to  Keeping  Quality  and  Condition  of 
Fruit— \l  is  implied  in  the  above  specifications  that  fruit  packed 
for  marketing  under  the  trademarks  Sunkist,  SGI,  Excel,  SK  and 
Red  Ball  shall  have  reasonable  keeping  quality  and  be  in  such  con- 
dition as  to  give  satisfaction  under  normal  conditions  of  handling 
and  distribution. 

(30)  Tolerance  for  Defects  that  Develop  in  Transit-The 
tolerance  for  fruit  packed  for  marketing  under  "Sunkist,"  "SGI," 
"Excel,"  "SK"  and  "Red  Ball"  on  defects  that  develop  in 
transit,  such  as  pronounced  scalding,  pitting,  or  aging,  granula- 
tion, Alternaria  or  other  interior  decays,  shall  be  10  percent 
except  on  fruit  destined  for  export  shipments.  (Note:  Blue  or 
green  mold  or  brown  rot  developing  in  transit  does  not  come 
under  this  regulation.) 

(31 )  Packing  Fruit  for  Marketing  Under  the  Trademarks 
Sunkist,  SGI,  Excel,  SK  and  Red  Ball- To  be  eligible  for  marketing 
under  the  trademarks  Sunkist,  SGI,  Excel,  SK  and  Red  Ball,  fruit 
must  be  in  standard  cartons  or  in  bags  as  adopted  or  approved  by 
Sunkist;  except  that  citrus  fruit  conforming  to  the  appropriate 
specifications  may  be  marketed  under  the  Sunkist,  SGI,  Excel,  SK 
or  Red  Ball  trademarks  in  other  than  such  standard  carton  or  ap- 
proved bag  when  no  standard  container  requirements  are 
imposed  on  the  shipment  in  question  by  the  State  laws  of  Cali- 
fornia or  Arizona,  as  the  case  may  be,  and  Sunkist  has  not 
adopted  or  approved  a  standard  carton  or  bag  applicable  to  such 
shipment. 

(32)  Grade  Specifications  for  "Extra  Choice, "  "Orchard 
Run" and  "Choice"- Extra  Choice  Grade:  Oranges,  grapefruit 
or  lemons  packed  for  marketing  under  brands  listed  in  the  Sun- 
kist Growers,  Inc.  brand  list  and/or  manifested  as  "Extra 


Choice"  shall  meet  specifications  for  "Sunkist"  as  to  exterior 
defects,  except  that  the  tolerance  shall  be  20  percent  instead  of 
5  percent,  by  count,  of  which  not  over  one-fourth  (or  5  percent) 
shall  be  below  specifications  for  ,'Red  Ball"  as  to  exterior  de- 
fects. As  to  interior  defects  and  decay,  the  minimum  require- 
ments of  the  State  Agricultural  Code  shall  apply. 

Orchard  Run  Grade:  Oranges,  grapefruit  or  lemons  packed 
for  marketing  under  brands  listed  in  the  Sunkist  Growers,  Inc. 
brand  list  and/or  manifested  as  "Orchard  Run"  shall  meet  speci- 
fications for  "Sunkist"  as  to  exterior  defects,  except  that  the 
tolerance  shall  be  50  percent  instead  of  5  percent,  by  count,  of 
which  not  over  one-tenth  (or  5  percent)  shall  be  below  specifica- 
tions for  "Red  Ball"  as  to  exterior  defects.  As  to  interior  defects 
and  decay,  the  minimum  requirements  of  the  State  Agricultural 
Code  shall  apply. 

Choice  Grade:  Oranges,  grapefruit  or  lemons  packed  for 
marketing  under  brands  listed  in  the  Sunkist  Growers,  Inc.  brand 
list  and/or  manifested  as  "Choice"  shall  meet  specifications  for 
"Red  Ball"  as  to  exterior  defects,  except  that  the  tolerance  shall 
be  1  0  percent  instead  of  5  percent,  by  count.  As  to  interior 
defects  and  decay,  the  minimum  requirements  of  the  State  Agri- 
cultural Code  shall  apply. 

(33)  Registration  of  Brands-  All  brands  being  marketed 
through  Sunkist  Growers,  Inc.  shall  be  listed  on  the  Sunkist 
Growers,  Inc.  brand  list  with  their  proper  grade  designation.  The 
grade  designated  for  any  brand  shall  apply  to  all  varieties  shipped 
under  that  brand.  The  grade  designation  shall  remain  in  effect 
until  changed,  authority  for  such  change  to  be  secured  from  the 
office  of  the  Secretary  of  Sunkist  Growers,  Inc.,  upon  recom- 
mendation by  the  Field  Department. 

(34)  Bags  for  Oranges,  Grapefruit,  Lemons  and  Tangerines— 
The  use  of  bags  is  to  be  handled  under  rules  set  up  by  the  Field 
Services  Division,  Advertising  Division  and  Sales  Division  jointly. 
Rules  and  regulations  have  been  given  in  circulars  sent  out  by  the 
Field  Services  Division  and  will  be  withdrawn,  modified  or  sup- 
plemented by  circulars  in  case  of  change.  Rules  and  regulations 
relating  to  size,  design  and  marking  of  bags  are  found  under  the 
Trademark  Application  and  Container  Regulations. 

(35)  Enforcement— The  Field  Department  of  Sunkist 
Growers,  Inc.,  is  charged  with  the  enforcement  of  these  grade 
regulations;  shall  determine  whether  the  fruit  complies  with  the 
specifications;  and  is  authorized  to  cause  packing  of  fruit  to 
cease  immediately  when  compliance  with  these  regulations  is  in 
question. 

In  addition  to  inspection  of  fruit  at  time  of  packing,  the  fruit 
shall  be  subject  to  reinspection  before  and/or  at  the  time  of  ship- 
ment, to  determine  compliance  of  such  fruit  with  the  respective 
specifications. 


The  Field  Department  furthermore  is  charged  with  the 
authority  to  compel  repacking  or  reconditioning  of  the  fruit  in 
case  it  is  not  up  to  the  specifications  contained  in  these  regula- 
tions. If  any  member  of  the  Field  Department  finds  fruit  that  in 
his  opinion  is  below  the  specifications  adopted,  he  shall  immedi- 
ately take  up  the  matter  with  the  shipper  or  manager  of  the  asso- 
ciation. If  they  cannot  agree,  then  the  manager  of  the  district 
exchange  and  the  supervising  inspector  shall  be  called  into  con- 
sultation. In  case  these  cannot  agree,  the  manager  of  the  Field 
Department  shall  be  called  in,  and  his  decision  shall  be  final.  It  is 
understood,  of  course,  that  if  any  shipper  feels  the  manager  of 
the  Field  Department  erred  in  his  judgment,  he  may  properly 
bring  the  matter  before  the  management  of  Sunkist  Growers, 
Inc. 

(36)  Method  of  Procedure  at  Shipping  Point  Where  Fruit  is 
Found  to  be  Below  Specifications-lbe  Field  Department 
inspector  has  the  full  responsibility  of  definitely  ascertaining  the 
disposition  of  the  fruit  ordered  repacked  or  reconditioned.  Upon 
finding  in  any  packing  house  fruit  that  has  to  be  ordered 
repacked  or  reconditioned  he  shall  make  an  immediate  and 
separate  report  to  the  Field  Department,  on  a  form  provided  for 
this  purpose,  of  the  quantity  ordered  repacked,  reconditioned, 
or  sent  to  by-products,  giving  date  and  reasons  for  action  taken. 

This  report  shall  be  signed  by  the  manager  or  the  foreman  of 
the  packing  house  involved.  A  carbon  copy  of  this  report  shall  be 
retained  by  the  inspector,  to  be  sent  in  later,  advising  the  results 
of  the  reconditioning  as  well  as  the  final  disposition  of  all  fruit 
involved  in  the  first  report. 

The  shipper  shall  be  required  to  recondition  the  lot  before 
shipment  in  such  a  manner  as  to  segregate  the  fruit  eligible  for 
the  specifications  in  question  from  that  which  is  not.  After  such 
segregation,  the  fruit  shall  be  submitted  for  reinspection  before 
shipment  as  fresh  fruit.  Any  fruit  which  has  been  stamped  with 
the  Sunkist,  SGI,  Excel,  SK  or  Red  Ball  trademark  which  does  not 
meet  the  specifications  therefor  shall  not  be  permitted  to  be  sold 
or  distributed  as  fresh  fruit  and  may  be  utilized  for  by-product 
purposes  only,  in  accordance  with  directions  given  by  the  Field 
Department  inspector. 

(37)  Method  of  Procedure  in  the  Markets  Where  Fruit  is 
Found  to  be  Below  Specifications- Whenever  citrus  fruit  packed 
for  marketing  under  the  trademarks  Sunkist,  SGI,  Excel,  SK  or  Red 
Ball  arrives  in  any  market  and  is  reported  by  the  inspector  as 
falling  below  the  specifications  therefor,  the  fruit  in  at  least 
twenty-five  containers  of  each  brand  shall  be  thoroughly 
examined  personally  by  the  district  manager  and  a  detailed 
record  kept  on  each  of  the  twenty-five  containers  examined.  In 

the  case  of  Sunkist,  SGI,  SK  or  Red  Ball,  if  the  fruit  shows  evidence 
of  tree  frost  injury,  granulation,  or  cuts  dry  for  any  reason,  at 
least  one  hundred  fruits,  taken  equally  and  blindly  from  the 
twenty-five  containers,  shall  be  cut  for  inspection  and  results 
recorded  according  to  photos  furnished  with  the  instruction 
book.  If  the  examination  confirms  the  inspector's  report,  the 


district  manager  shall  confer  with  his  division  manager  as  to  the 
results  of  the  inspection.  Then  the  division  manager,  through  the 
Los  Angeles  office,  shall  advise  the  shipper  of  the  brands  of  fruit 
that  are  below  the  specifications,  and  the  shipper  shall  then 
direct  disposal  in  accordance  with  the  following  options: 

1.  Sell  the  fruit  for  by-product  purposes  under  the  safeguards 
established  by  Sunkist  Growers,  Inc. 

2.  Return  to  shipping  point  in  California  or  Arizona  for  re- 
conditioning under  the  supervision  of  the  Field  Department. 

(38)  Penalties  for  Violating  Regulations  for  "Sunkist,"  "SGI" 
"Excel,"  "SK"  and  "Red  Ball"— \r\  cases  of  willful  or  persistent 
violation  by  an  association  or  shipper  of  the  rules  and  regulations 
governing  fruit  packed  for  marketing  under  the  trademarks  Sun- 
kist, SGI,  Excel,  SK,  or  Red  Ball,  the  Field  Department  shall  place 
an  inspector  in  the  packing  house  to  supervise  the  grading  of  fruit 
being  packed  under  the  trademarks  Sunkist,  SGI,  Excel,  SK  and 
Red  Ball  for  a  period  up  to  30  days,  at  the  expense  of  the  associa- 
tion or  shipper  violating  the  regulations.  Any  association  or 
shipper  refusing  to  pay  the  salary  or  other  expenses  in  connec- 
tion with  the  maintenance  of  such  inspector  for  the  period  above 
defined  shall  not  be  permitted  to  pack  fruit  for  marketing  under 
the  trademarks  Sunkist,  SGI,  Excel,  SK  and  Red  Ball  until 
such  indebtedness  is  paid. 

It  is  further  provided  that  it  is  the  policy  of  Sunkist  Growers, 
Inc.,  as  owner  of  the  trademarks  Sunkist,  SGI,  Excel,  SK  and  Red 
Ball,  that  in  case  of  the  continued  persistent  misgrading  of  fruit 
for  marketing  under  these  trademarks,  Sunkist  Growers,  Inc.  will 
not  market  or  permit  the  marketing  of  any  fruit  of  such  associa- 
tion under  these  trademarks  and  all  shippers,  division  managers, 
district  managers,  and  the  Advertising  Division  shall  be  notified 
to  such  effect. 

(39)  Penalty  Regulation-Exports- All  varieties  of  citrus 
fruits  packed  under  Sunkist,  SGI,  Excel,  SK  or  Red  Ball  trade- 
marks destined  for  export  markets  will  be  subject  to  penalties  if 
the  fruit  fails  to  meet  certain  grade  and  condition  specifications 
as  set  forth  by  the  Field  Department  and  authorized  by  the 
Board  of  Directors  of  Sunkist  Growers,  Inc. 

Penalty  assessments  will  be  made  against  the  associations 
whose  brands  fail  to  meet  grade  and  condition  specifications. 
Determination  of  violation  of  grade  and  condition  specifications 
will  be  based  on  sample  inspection  of  fruit  at  all  harbor  points  of 
departure  prior  to  or  during  the  cargo  loading  aboard  vessels,  and 
on  valid  inspection  at  arrival  points  in  overseas  markets. 

All  fruit  will  be  subject  to  the  usual  inspection  at  packing 
houses  but  will  not  be  certified  at  those  points,  although  it  may 
be  rejected  at  packing  houses.  Failure  to  reject  does  not  consti- 
tute exemption  from  subsequent  penalties  at  points  of  departure 
or  market  arrivals. 


A  panel,  composed  of  the  Export  Sales  Manager  or  his  repre- 
sentative and  two  supervisory  members  of  the  Field  Department, 
will  be  the  final  judge  of  all  penalties. 

TRADEMARK  APPLICATION  AND  CONTAINER 
REGULATIONS 

Property  Right 

Placing  or  displaying  the  trademarks  Sunkist,  SGI,  Excel,  SK  or  Red 
Ball  upon  or  adjacent  to,  and  with  reference  to,  any  buildings, 
premises,  or  other  property,  or  upon  the  letterheads  of  any  dis- 
trict exchange,  association,  or  grower  affiliated  therewith,  shall 
be  done  only  with  the  permission  of  Sunkist  Growers,  Inc.  and 
as  authorized  by  the  Board  of  Directors  thereof  and  for  the  pur- 
pose solely  of  calling  attention  to  the  fact  of  such  affiliation,  and 
shall  not  create  in  said  district  exchange,  association,  or  grower, 
or  any  of  them,  any  property  right  in  any  of  said  trademarks  or 
any  colorable  imitation  thereof  and  shall  not  give  or  be  deemed 
to  give  to  said  district  exchange,  association,  grower  or  others 
either  the  right  to  continue  such  display  of  said  trademarks  or 
the  right  to  make  any  use  thereof,  or  reference  thereto. 

The  Advertising  Division  of  Sunkist  Growers,  Inc.  is  charged 
with  the  responsibility  of  interpreting  the  following  regulations 
as  pertain  to  the  application  of  the  trademarks  Sunkist,  SGI,  Excel, 
SK  and  Red  Ball  to  the  fruit  or  package  and  to  the  application  of 
any  trademark  or  any  other  word  or  words  used  in  association 
with  the  corporate  name,  Sunkist  Growers,  Inc.,  subject  to 
review  by  the  Executive  Office  in  event  of  disagreement. 

Proofs  of  all  new  label  designs  must  be  submitted  by  the  asso- 
ciation originating  such  design  for  final  approval  of  the  Adver- 
tising Division  of  Sunkist  Growers,  Inc.  before  production  is 
authorized. 

Design,  Color  and  Size 

The  trademarks  Sunkist,  SGI,  Excel,  SK  and  Red  Ball,  respectively, 
shall  be  displayed  and  imprinted  on  fruit  in  uniform  design, 
color  and  size  as  prescribed  by  the  Advertising  Division  of  Sun- 
kist Growers,  Inc. 

Trademarks  on  Fruit 

Oranges,  grapefruit  and  lemons  which  are  to  be  marketed  under 
the  Sunkist  and  SK  trademark,  and  lemons  which  are  to  be 
marketed  under  the  SGI  trademark,  in  addition  to  meeting  the 
respective  specifications  therefor,  must  carry  the  mark  "Sun- 
kist," "SGI,"  or  "SK,"  as  the  case  may  be,  on  the  skin.  The 
trademark  Excel  or  Red  Ball  may  be  stamped  on  oranges  and 
lemons  and  grapefruit  conforming  to  the  specifications  for  "Ex- 
cel" or  "Red  Ball"  respectively,  established  for  that  variety. 


Varieties  conforming  to  the  specifications  for  "Sunkist,"  "SGI," 
or  "SK,"  which  are  required  to  carry  their  respective  trademark 
on  the  skin,  and  varieties  for  which  the  shipper  may  elect,  and 
does  elect,  to  trademark  Excel  or  Red  Ball  will  satisfy  the  trade- 
marking  regulation  if  90  percent  of  the  fruits  in  a  representative 
sample,  composed  of  100  or  more  fruits,  carry  a  trademark 
which  can  be  identified  as  being  the  intended  mark  with  80  of 
the  90  percent  being  classified  as  "good."  Fruit  not  meeting  the 
above  requirement  will  not  be  accepted  as  a  passing  grade  unless, 
in  the  opinion  of  the  field  inspector,  the  failure  was  temporary 
and  related  to  mechanical  or  operational  difficulties. 

Grapefruit  conforming  to  the  specifications  for  "Sunkist" 
must  be  stamped  "Sunkist"  and  if  the  fruit  originates  in  Arizona 
or  the  desert  areas  of  California  it  may  also  be  stamped  with  a 
name  indicating  the  area  of  origin.  The  area  name  to  be  used  and 
the  size  and  style  of  type  shall  be  approved  by  the  Advertising 
Division  of  Sunkist  Growers,  Inc. 

The  stamping  of  association  brands  or  other  marks  shall  not 
be  permitted  on  fruit  carrying  the  imprint  "Sunkist,"  SGI,  "Excel," 
"SK"  or  "Red  Ball,"  except  as  specified  for  "Sunkist"  grape- 
fruit. Oranges  packed  for  brands  registered  as  "Excel"  in  the 
Sunkist  Growers,  Inc.  brand  list  and/or  manifested  as  "Excel" 
but  not  carrying  the  "Excel"  mark  will  not  be  permitted  to  bear 
any  other  mark. 

Fruit  not  bearing  the  Sunkist,  SGI,  SK  or  Red  Ball  trademark  may 
be  stamped  with  an  association  brand  or  other  designation  on 
approval  of  the  Advertising  Division  of  Sunkist  Growers,  Inc. 
Approval  will  not  be  given  to  stamp  fruit  with  any  brand  or 
other  designation  which,  in  the  opinion  of  the  Advertising 
Division,  consumers  are  likely  to  confuse  with  Sunkist,  SGI,  SK  or 
Red  Ball  trademarks. 

Trademarks  on  Labels 

The  trademarks  Sunkist,  SGI,  Excel,  SK  or  Red  Ball  may  be  repro- 
duced on  containers  of  all  fruit  conforming  to  regulations  estab- 
lished for  fruit  to  be  marketed  by  Sunkist  Growers,  Inc.  under 
the  trademarks  Sunkist,  SGI,  Excel,  SK  or  Red  Ball.  The  privilege  of 
employing,  with  the  Sunkist,  SGI,  Excel,  SK  or  Red  Ball  trade- 
mark, a  private  brand  owned  by  an  association  to  indicate  the 
origin  of  the  fruit  with  that  association  or  packer  and  shipper  is 
granted  by  Sunkist  Growers,  Inc.,  provided  all  of  the  requirements 
of  the  regulations  are  complied  with  in  respect  to  the  Sunkist, 
SGI,  Excel,  SK  or  Red  Ball  trademarks  under  which  the  fruit  is 
to  be  marketed  by  Sunkist  Growers,  Inc. 

Consumer-Size  Bag  Regulations 

( 1 )  Size  of  Bags— The  various  sizes  of  bags  shall  be  deter- 
mined'jointly  by  the  Sales  and  Advertising  Divisions  and  Field 
Department. 


(2)  Design-  < 

a.  Sunkist,  SK  and  Excel  Trademarked  Fruit. 

Oranges,  Lemons  and  Tangerines.  Only  approved  Sun- 
kist, Excel  or  SK  trademarked  bags  shall  be  used  for 
oranges,  lemons  and  tangerines  packed  by  shippers  in 
bags  when  the  fruit  bears  the  Sunkist,  Excel  or  SK 
trademark. 

These  will  be  the  "A"  bag,  the  official  stock  Sunkist, 
Excel  and  SK  bag;  "B"  bag,  carrying  a  standard 
Sunkist,  Excel  or  SK  panel  identification  when  a  cus- 
tomer's trademark  is  involved. 

Specifications  as  to  wording,  size  and  type  of  let- 
ters, and  color  combinations  shall  be  established  by 
the  Advertising  Division  and  furnished  bag  manufac- 
turers by  Fruit  Growers  Supply  Company. 

Grapefruit.  Sunkist  or  Excel  trademarked  grape- 
fruit may  be  packed  in  consumer-size  bags  showing 
the  association  trademark  or  buyer's  trademark,  but 
the  bag  must  carry  a  panel  or  circle  designating  the 
contents  as  Sunkist  or  Excel  brand  fruit  and  the  bags 
must  be  approved  by  the  Sales  and  Advertising  Divi- 
sions. Stock  Sunkist  and  Excel  grapefruit  "A"  bags 
have  been  established  under  the  same  regulations  as 
apply  to  Sunkist  and  Excel  orange  and  lemon  bags. 

b.  Fruit  not  Bearing  Sunkist,  Excel  or  SK  Trademark  (All 
Varieties).  Other  brands  may  be  used  on  bags  con- 
taining other  than  Sunkist,  Excel  or  SK  trademarked 
fruit,  but  each  design  must  be  submitted  for  approval 
of  Sales  and  Advertising  Divisions. 

(3)  Shipper's  Identification- All  Sunkist,  Excel  and  SK  "A" 
bags  must  bear  either  the  name  and  location  of  the  district 
exchange  or  individual  shipper  that  packed  the  fruit,  or  the 
legend  "Marketed  by  Sunkist  Growers,  Inc.,  Main  Office,  Los 
Angeles,  California."  All  other  bags  must  bear  either  this  legend, 
or  the  name  and  address  of  the  shipper  or  buyer  sufficient  to 
permit  ready  identification. 

(4)  Master  Containers.  When  no  individual  shipper's  identifi- 
cation appears  on  consumer  bags,  this  information  must  be 
shown  on  fibreboard  master  containers,  and  when  fruit  is  sold  by 
size,  the  size  must  be  shown  on  the  master  container.  No  other 
markings  are  required,  but  printing  of  shipper  labels,  Sunkist, 
Excel  or  SK  (when  otherwise  permitted  under  these  Rules  and 
Regulations)  or  other  side  panels  is  permissive.  Shippers  must  use 
a  master  container  of  a  size  and  construction  approved  by  the 
Field  Department. 
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shipments  in  bags  will  be  converted  to  packed  equivalent 
cartons,  the  basis  for  each  size  of  bag  for  each  variety  to  be 
established  by  the  Treasurer.  All  shipments  in  bags  shall  be  con- 
sidered as  packed  fruit. 

Wrapper  Regulations 

The  relatively  small  volume  of  fruit  of  any  variety  packed  in 
tissue  wraps  is  mostly  packed  in  Sunkist  wraps  or  "stock"  wraps 
already  produced.  It  is  permissible  to  use  "stock"  wraps  on 
"Sunkist"  or  "Excel"  trademarked  fruit  when  this  is  acceptable 
to  buyer. 

Special  Regulations 

Materials  promoting,  publicizing  or  describing  processes,  mate- 
rials, supplies,  services  or  any  other  project  or  product  shall  not 
be  inserted  in,  imprinted  on  or  made  a  part  of  any  package,  of 
any  grade  or  variety  of  fruit,  except  on  the  shipper's  label  or  tag 
affixed  or  attached  to  such  package.  Reference  or  notice  on 
labels  or  tags  shall  not  be  made  without  supporting  copy  or  claims 
and  shall  be  subject  to  approval  of  Sunkist  Growers,  Inc. 

The  only  exception  to  this  regulation  is  material  required  by 
Federal  or  State  regulatory  agencies. 

Container  Regulations 

The  reproduction  of  the  trademarks  Sunkist,  SGI,  Excel,  SK,  Ex- 
tra Choice  and  Choice,  on  fibreboard  cartons  is  fully  covered  in 
bulletins  which  have  been  furnished  by  Sunkist  Growers,  Inc.,  to 
field  personnel  and  to  all  local  associations  and  district 
exchanges  affiliated  with  Sunkist,  and  by  Fruit  Growers  Supply 
Company  to  carton  manufacturers. 

These  bulletins  give  full  details  of  size  of  type,  colors  for  each 
variety  and  placement  of  the  trademark  and  all  other  copy  on 
cartons. 

As  provided  in  these  bulletins,  before  the  printing  of  any  new 
label  design  or  redesign  of  an  existing  label,  proof  thereof  shall 
be  sent  to  Fruit  Growers  Supply  Company  for  submission  to  and 
approval  of  Sunkist  Growers,  Inc. 


Date  of 
Admission  Exchanges 

1893  Riverside  Fruit  Exchange 

1893  San  Bernardino  Country  Fruit  Exchange 

1893  Duarte  Fruit  Exchange  ( Later  Duarte- 

Monrovia  Citrus  Association,  now 
Duarte-Monrovia  Fruit  Exchange 

1893  San  Antonio  Fruit  Exchange 

1893  Semi-Tropic  Fruit  Exchange 

1893  *    Orange  County  Fruit  Exchange  (Later 

Sunset  Fruit  Exchange,  now  original 
name) 

1893  San  Diego  County  Fruit  Exchange 
(Later  San  Diego  Fruit  Exchange, 
ceased  operations  about  1905) 

1894  *    Queen  Colony  Fruit  Association  (Now 

Queen  Colony  Fruit  Exchange) 

1895  *    Ontario  Fruit  Exchange  ( Later  Ontario- 

Cucamonga  Fruit  Exchange,  now  O.  K. 
San  Antonio  Fruit  Exchange) 

1895  Azusa-Covina-Glendora  Fruit  Exchange 

1896  Santa  Barbara  Lemon  Growers  Exchange 
(Ceased  operations  about  1  903) 

■■898  Covina  Fruit  Exchange 

1900  Arlington  Heights  Fruit  Exchange 

1901  *    Tulare  County  Citrus  Fruit  Exchange 

(Now  Tulare  County  Fruit  Exchange) 

1901  *    Ventura  County  Fruit  Exchange 

1905  *    Redlands-Highlands  Fruit  Exchange 

(Now  R-H  Fruit  Exchange) 

1908  Associated  Fruit  Exchange  (Combined 

with  San  Bernardino  County  Fruit 
Exchange) 

1910  *    Tulare  Citrus  Belt  Exchange  (Now 

Central  California  Citrus  Exchange) 


1912 


San  Dimas  Fruit  Exchange 


1914  Superior  California  Citrus  Exchange 

1915  Lindsay-Merry  man  Citrus  Exchange 

1917  Northern  Orange  County  Citrus 

Exchange 

1919  La  Verne  Fruit  Exchange 

1920  *    Riverside-Arlington  Heights  Fruit 

Exchange  (Consolidation  of  River- 
side Fruit  Exchange  and  Arlington 
Heights  Fruit  Exchange) 

1 921  Whittier  District  Fruit  Exchange 

1923  Glendora  Fruit  Exchange 

1925  *    San  Diego  County  Fruit  Exchange  (Now 

Southern  Arizona  Citrus  Exchange) 

1925  *    Ventura  County  Citrus  Exchange 

1929  Desert  Citrus  Exchange 

1932  Central  Orange  County  Citrus  Exchange 

1932  *    Sacramento  Valley  Citrus  Exchange 

1935  *    Arizona  Citrus  Exchange  (Now  Phoenix 

Arizona  Citrus  Exchange) 

1935  *    Placentia  Orange  County  Fruit  Exchange 

(Now  Placentia  Orange  County  Exchange) 

1938  *    Santa  Barbara  Citrus  Exchange 

1942         *    Gold  Buckle  Fruit  Exchange 

1947  Redlands  Citrus  Exchange 

1948  Northern  San  Diego  County  Citrus  Ex- 
change 

1961  *    Mid-California  Citrus  Exchange 

1964         *    Yuma  Citrus  Exchange  (Now  Yuma  Citrus 
Exchange,  Inc.) 

1966  *    Redlands  Western  Citrus  Exchange 

1967  *    Visalia  Fruit  Exchange 

1969  *    Tulare  Kern  Citrus  Exchange 

1970  *    Allied  Citrus  Exchange,  Inc. 


*  District  Exchanges,  1973-74 
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SUNKIST  GROWERS,  INC. 


DISTRICT  EXCHANGE  MEMBERSHIP  AGREEMENT 

The  undersigned  (herein  called  "District  Exchange")  warrants  that  it  is  a  nonprofit  cooperative  asso- 
ciation composed  of  persons  engaged  in  the  production  of  citrus  fruit  or  nonprofit  cooperative  associa- 
tions of  such  persons.  District  Exchange  hereby  applies  for  membership  in  SUNKIST  GROWERS, 
INC.  (herein  called  "Sunkist")  and  agrees  to  be  bound  by  the  articles  of  incorporation  and  bylaws  of 
Sunkist  now  in  force  and  as  hereafter  amended. 

This  application,  when  accepted  by  Sunkist,  shall  constitute  the  membership  agreement  between 
District  Exchange  and  Sunkist.  Such  membership  agreement  shall  continue  in  effect  until  terminated 
as  provided  in  Bylaw  No.  2  8(a)  or  (b)  or  2.9,  or  by  delivery  of  written  notice  of  termination  by 
either  party  to  the  other  party  during  the  last  fifteen  (15)  days  of  September  of  any  year,  such  notice 
to  be  effective  October  31  of  such  year. 

District  Exchange  further  agrees  to  take  the  stated  dollar  amount  of  written  notices  of  allocation 
and  per-unit  retain  certificates  into  account  as  provided  in  26  U.S.C.  1 385(a). 


Member  No.: 


(to  be  inserted  by  Sunkist)  District  Exchange 

By:  

Date:   Address:  


ACCEPTED: 

SUNKIST  GROWERS,  INC. 


By:_ 
Date: 


Secretary 


SUNKIST  GROWERS,  INC. 


LOCAL  ASSOCIATION  MEMBERSHIP  AGREEMENT 


The  undersigned  (herein  called  "Local  Association")  warrants  that  it  is  a  nonprofit  cooperative  associ- 
ation composed  of  persons  engaged  in  the  production  of  citrus  fruit.  Local  Association  hereby  applies 


"District  Exchange")  and  in  SUNKIST  GROWERS,  INC.  (herein  called  "Sunkist"),  and  agrees  to  be 
bound  by  the  articles  of  incorporation  and  bylaws  of  District  Exchange  and  Sunkist  now  in  force  and 
as  hereafter  amended. 

This  application,  when  accepted  by  District  Exchange  and  Sunkist,  shall  constitute  the  membership 
agreement  between  Local  Association  and  District  Exchange,  and  between  Local  Association  and  Sun- 
kist. Such  membership  agreement  shall  continue  in  effect  until  terminated  in  accordance  with  the  by- 
laws of  Sunkist  and  District  Exchange,  or  by  delivery  of  written  notice  of  termination  by  any  part  to 
the  other  parties  during  the  last  fifteen  (15)  days  of  September  of  any  year,  such  notice  to  be  effective 
October  31  of  such  year. 

Local  Association  further  agrees  to  take  the  stated  dollar  amount  of  written  notices  of  allocation 
and  per-unit  retain  certificates  into  account  as  provided  in  26  U.S.C.  1 385(a). 


for  membership  in 


(herein  called 


Member  No.: 


(to  be  inserted  by  Sunkist) 


Local  Association 


By: 


ACCEPTED: 


SUNKIST  GROWERS,  INC. 


By: 


By: 


Secretary 


Date: 


Date: 


104  SUNKIST  PACKING  HOUSE  LICENSE 

THIS  LICENSE  AGREEMENT  is  made  and  entered  into  this  day  of  , 

1 9 — ,  by  and  between  SUNKIST  GROWERS,  INC.,  a  nonprofit  cooperative  marketing  association 
(herein  called  "Sunkist"),  

 (herein  called  "District  Exchange"),  and  

 (herein  called  "Packer"). 

RECITALS 

a.  Sunkist  System— Sunkist  is  the  central  marketing  agent  in  common  of  the  Growers,  Local 
Associations  and  District  Exchanges  constituting  the  federated  cooperative  system  commonly  known 
and  referred  to  as  the  "Sunkist  System,"  which  is  organized  and  operates  for  the  sole  benefit  of  its 
Growers  in  the  marketing  of  their  citrus  fruit  produced  in  California  and  Arizona.  District  Exchange 
is  a  member  of  Sunkist  and  a  marketing  agent  in  common  for  certain  of  such  Growers  and  Local 
Associations. 

b.  Facility  Requirements— \r\  addition  to  the  central  marketing  and  related  functions  performed  for 
the  Growers  by  Sunkist  and  the  District  Exchanges,  Growers  require  facilities  for  grading,  packing  and 
handling  the  fruit  from  their  groves  to  prepare  the  same  for  market.  Those  facilities  are  either  coopera- 
tively owned  by  groups  of  Growers,  commonly  called  Local  Associations,  or  are  made  available  to 
Growers,  individually  or  through  Local  Associations,  by  the  owners  of  packing  facilities,  such  as 
Packer. 

c.  Trademark.  —Since  its  adoption  in  1  907,  the  "SUNKIST"  trademark  has  been  utilized  by  Sunkist 
as  the  cornerstone  of  its  marketing  activity  for  its  Growers'  fruit,  and  millions  of  dollars  have  been 
spent  on  the  development  and  protection  of  the  mark.  Its  reputation  and  the  preservation  thereof  is  of 
vital  concern  to  all  Growers  affiliated  with  the  Sunkist  System. 

d.  Obligation  to  Return  Proceeds— Sunkist  and  District  Exchange  and  each  of  the  other  marketing 
agencies  and  facilities  within  the  Sunkist  System  are  required  by  law  and  by  the  terms  of  their  corpo- 
rate and  contractual  authority  to  return  to  Growers  all  of  the  proceeds  of  sale  of  the  Growers'  citrus 
fruit,  after  deduction  of  actual  costs  and  reasonable  charges  and  reserves.  In  the  packing  and  handling 
of  citrus  fruit,  it  is  necessary  from  both  a  physical  and  accounting  standpoint  to  pool  the  fruit  and 
proceeds  thereof  in  seasonal,  varietal  or  other  generally  accepted  pools.  It  is  necessary,  in  order  to 
preserve  the  equities  of  Growers,  that  each  packing  facility  avoid  commingling  the  fruit  of  Growers, 
either  physically  or  for  accounting  purposes  with  fruit  of  persons  not  affiliated  with  the  Sunkist 
System.  Any  such  commingling  might  threaten  dilution  of  returns  or  inequities  in  allocation  of  oppor- 
tunities to  ship  fruit  pursuant  to  sales  opportunities  developed  by  Sunkist  for  its  Growers. 


COVENANTS 


NOW  THEREFORE,  IN  CONSIDERATION  of  the  premises  and  of  the  covenants  hereinafter  con- 
tained, the  parties  hereto  agree  as  follows: 

1 .  Granting  of  License— Sunkist  hereby  grants  to  Packer  the  license  and  permission  to  grade, 
pack,  prepare  for  market  and  ship  the  citrus  fruit  of  the  member  Growers  of  Sunkist,  through  District 
Exchange,  in  packing  facilities  of  Packer  located  at  


In  the  exercise  of  said  license  authority,  Packer  may: 

(a)  Sunkist  Trademark— Subject  to  reasonable  rules  and  regulations  with  relation  to  inspec- 
tion, quality  control,  etc.,  as  adopted  by  the  board  of  directors  of  Sunkist  and  as  applicable  to  all 
Packers  and  Local  Associations,  Packer  may  pack  and  prepare  said  Growers'  fruit  for  marketing  by 
Sunkist  under  the  SUNKIST  trademark,  or  other  trademarks  owned  by  Sunkist. 

(b)  Pooling—  Packer  may  adopt,  with  the  consent  of  Growers  for  whom  it  is  packing  fruit, 
such  reasonable  plan  for  pooling  fruit  and  the  proceeds  thereof  as  may  be  acceptable  to  such  Growers 
and  consistent  with  prevailing  practices  of  the  citrus  industry  in  California  and  Arizona. 

2.  Term— The  term  of  the  license  herein  granted  shall  be  through  October  31  following 

the  date  of  this  agreement,  and  shall  continue  thereafter  from  year  to  year  unless  and  until  terminated 
as  provided  in  Paragraph  6  hereof. 

3.  Covenants  by  Packer—  I n  consideration  of  the  granting  of  said  license  Packer  agrees: 

(a)  No  Commingling— Ho  citrus  fruit  shall  be  packed  or  handled  for  persons  other  than 
Growers  who  are  members  of  Sunkist  under  conditions  which  would  allow,  threaten,  or  result  in,  com- 
mingling or  confusion  of  said  fruit  or  the  proceeds  thereof,  either  in  a  physical  or  accounting  sense. 
Only  fruit  produced  by  Sunkist's  member  Growers  and  meeting  specifications  set  by  Sunkist  may  be 
packed  under  the  SUNKIST  trademark  or  any  other  trademark  owned  by  Sunkist  or  shipped  to  mar- 
ket pursuant  to  market  opportunities  developed  by  Sunkist. 

(b)  Shipping  and  Marketing  Control— Packer  recognizes  that  Growers  market  their  fruit 
through  the  agencies  of  the  Sunkist  System.  Market  opportunities  and  sales  are  developed  and  consum- 
mated by  the  component  agencies  in  common  of  said  Sunkist  System.  Packer,  as  such,  is  not  a  mem- 
ber of  the  Sunkist  System.  In  grading,  packing  and  handling  Grower's  fruit,  fresh  and  products,  Packer 
shall  comply  with  instructions  and  regulations  of  Sunkist  and  District  Exchange. 

(c)  Contact  With  Buyers— \l  is  agreed  that  Packer's  function  is  that  of  packing,  not  mar- 
keting, the  fruit  of  such  Growers.  Accordingly,  Packer  shall  not  solicit  business  from  the  trade  or 
employ  any  solicitor  or  agent,  or  correspond  with  any  buyer  for  the  purpose  of  promoting  the  sale  of 
fruit  packed  by  it  for  Sunkist's  Growers. 


106  (d)  Transportation— \r\  preparing  for  shipment  and  causing  fruit  to  be  shipped  to  market, 

Packer  recognizes  the  power  and  authority  of  Sunkist  to  specify  the  route  and  method  for  such  ship- 
ment, the  facilities  to  be  used  and  the  pooling  of  transportation  costs  and  charges.  In  such  matters, 
Packer  agrees  to  comply  with  said  routing,  selection  and  pooling  practices  as  authorized  and  directed 
by  Sunkist. 

4.  Packer's  Agreement  with  Growers— Packer  shall  have  an  agreement  with  Growers  (other  than 
Packer)  for  whom  it  provides  services  under  this  agreement,  which  shall  obligate  Packer  to  return  to 
such  Growers  the  net  proceeds  from  the  marketing  of  said  Growers'  fruit  by  Sunkist  and  District  Ex- 
change, after  deduction  of  Packer's  costs  and  agreed  reasonable  charges.  Packer  shall,  upon  request, 
furnish  to  Sunkist  or  District  Exchange  a  written  copy  or  statement  of  the  substantial  terms  of  its 
agreement  with  the  Growers  for  whom  it  packs  fruit  pursuant  to  this  license.  To  the  extent  that 
Packer  may  also  be  a  Grower,  Packer's  fruit  shall  be  handled  and  accounted  for  on  the  same  basis  as 
fruit  handled  by  Packer  for  other  Growers. 

5.  Reporting  of  Information— \r\  order  to  properly  account  to  and  determine  various  rights  and 
obligations  of  Growers  in  the  Sunkist  System,  Packer  agrees,  as  requested  by  Sunkist  or  District  Ex- 
change, to  furnish  detailed  information  concerning  the  amount,  volume  and  value  of  all  fresh  and 
products  fruit  packed  or  handled  for  each  Grower.  Such  information  shall  be  used  by  Sunkist  and 
District  Exchange  only  for  appropriate  corporate  purposes. 

6.  Termination  of  License- This  agreement  may  be  cancelled  or  terminated  at  any  time  by  Sun- 
kist or  District  Exchange  for  breach  by  Packer  of  any  of  the  covenants  or  conditions  set  forth  herein. 
Packer  may  terminate  this  agreement  by  serving  written  notice  to  that  effect  upon  the  other  parties 
on  or  before  August  1  of  any  year,  said  notice  and  termination  to  be  effective  as  of  November 

1 ,  following. 

IN  WITNESS  WHEREOF  this  agreement  is  executed  as  of  the  day  and  date  first  above  written. 


Packer 

By  


District  Exchange 

By  

SUNKIST  GROWERS,  INC. 


By 


Member  No.    (to  be  inserted  by  Sunkist) 
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The  undersigned  (herein  called  "Grower")  warrants  that  he  is  engaged  in  the  production  of  citrus  fruit 
on  the  following  acreage,  which  is  the  subject  of  this  application: 

Location  Acres  Variety 


Grower  hereby  applies  for  membership  in  (  Association) 


(herein  called  "Local  Association"),  and  in  Sunkist  Growers,  Inc.,  (herein  called  "Sunkist"),  and 
agrees  to  be  bound  by  the  articles  of  incorporation  and  bylaws  of  Local  Association  and  Sunkist  now 
in  force  and  as  hereafter  amended.  Grower  authorizes  a  deduction  for  a  subscription  to  the 
"Citrograph". 

This  application,  when  accepted  by  Local  Association  and  Sunkist,  shall  constitute  the  membership 
agreement  between  Grower  and  Local  Association,  and  between  Grower  and  Sunkist.  Such  member- 
ship agreement  shall  continue  in  effect  until  terminated  pursuant  to  the  bylaws  of  Local  Association 
and  Sunkist. 

Grower  further  agrees  to  take  the  stated  dollar  amount  of  written  notices  of  allocation  and  per- 
unit  retain  certificates  distributed  by  Sunkist  or  Local  Association  into  account  as  provided  in  26 
U.S.C.  1  385(a).  Grower  acknowledges  having  read  and  understood  notification  printed  on  the 
reverse  of  this  form.  Grower  has  received  separate  notification  of  any  applicable  bylaw  provision  of 
Local  Association  pertaining  to  tax  treatment  of  distributions. 


Grower's  Business  Name  (please  print)  Grower's  Soc.  Sec.  No.  or  Ident.  No. 


By:  Address:. 

Signature  of  Grower  or  authorized  Date 
representative 


Zip 


ACCEPTED: 

SUNKIST  GROWERS,  INC. 

By:     By:    

Date  Date 


SUNKIST  GROWERS,  INC. 

GROWER  MEMBERSHIP  AGREEMENT 

The  undersigned  (herein  called  "Grower")  warrants  that  he  is  engaged  in  the  production  of  citrus  fruit 
on  the  following  acreage,  which  is  the  subject  of  this  application: 

Location  Acres  Variety 


Grower  hereby  applies  for  membership  in  (  Exchange  )  

(herein  called  "District  Exchange"),  and  in  Sunkist  Growers,  Inc.,  (herein  called  "Sunkist"),  and  agrees 
to  be  bound  by  the  articles  of  incorporation  and  bylaws  of  District  Exchange  and  Sunkist  now  in  force 
and  as  hereafter  amended.  Grower  authorizes  a  deduction  for  a  subscription  to  the  "Citrograph". 

This  application,  when  accepted  by  District  Exchange  and  Sunkist,  shall  constitute  the  membership 
agreement  between  Grower  and  District  Exchange  and  between  Grower  and  Sunkist.  Such  membership 
agreement  shall  continue  in  effect  until  terminated  pursuant  to  the  bylaws  of  District  Exchange  and 
Sunkist. 

Grower  further  agrees  to  take  the  stated  dollar  amount  of  written  notices  of  allocation  and  per-unit 
retain  certificates  distributed  by  Sunkist  or  District  Exchange  into  account  as  provided  in  26  U.S.C. 
1385(a).  Grower  acknowledges  having  read  and  understood  notification  printed  on  the  reverse  of  this 
form.  Grower  has  received  separate  notification  of  any  applicable  bylaw  provision  of  District  Exchange 
pertaining  to  tax  treatment  of  distributions. 


Grower's  Business  Name  (please  print)  Grower's  Soc.  Sec.  No.  or  Ident.  No. 

By:  Address:  

Signature  of  Grower  or  authorized  Date 
representative 


Zip 


PACKER  EXCHANGE  ACCEPTED: 

SUNKIST  GROWERS,  INC. 


By:  By:  

Date  Date 
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Cooperative  Research:  Progress  and  Problems.  Martin  A.  Abrahamsen.  Research  Report  26, 
1973.  37  pp. 

Foreign  Trade  of  Cooperatives.  Henry  W.  Bradford  and  Richard  S.  Berberich.  Information  88, 
1973.  72  pp. 

Cooperative  Growth-Trends-Comparisons-Strategy.  Martin  A.  Abrahamsen.  Information  87, 
1973.  112  pp. 

Improving  Management  of  Farmer  Cooperatives.  Milton  L.  Manuel.  General  Report  120, 
Revised  1973.  47  pp. 

A  Financial  Profile  of  Farmer  Cooperatives  in  the  U.S.  Nelda  Griffin.  Research  Report  23, 
1972.  95  pp. 

Opportunities  in  the  Co-op  Business  World-A  Leader's  Program  for  Youth.  C.  H.  Kirkman,  Jr. 
Information  80,  Revised  1972.  52  pp. 

Recruiting,  Training,  and  Developing  Workers  for  Farmer  Cooperatives.  Irwin  W.  Rust. 
Information  77,  1971.  98  pp. 
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For  copies,  write  Farmer  Cooperative  Service,  U.S.  Department  of  Agriculture,  Washington,  D. 
20250. 


Farmer  Cooperative  Service  provides  research,  management,  and  educational  assistance  to  coopera- 
tives to  strengthen  the  economic  position  of  farmers  and  other  rural  residents.  It  works  directly 
with  cooperative  leaders  and  Federal  and  State  agencies  to  improve  organization,  leadership,  and 
operation  of  cooperatives  and  to  give  guidance  to  further  development. 

The  Service  (1 )  helps  farmers  and  other  rural  residents  obtain  supplies  and  services  at  lower  cost 
and  to  get  better  prices  for  products  they  sell;  (2)  advises  rural  residents  on  developing  existing 
resources  through  cooperative  action  to  enhance  rural  living;  (3)  helps  cooperatives  improve 
services  and  operating  efficiency;  (4)  informs  members,  directors,  employees,  and  the  public  on 
iaow  cooperatives  work  and  benefit  their  members  and  their  communities;  and  (5)  encourages 
international  cooperative  programs. 

The  Service  publishes  research  and  educational  materials  and  issues  News  for  Farmer  Coopera- 
tives. All  programs  and  activities  are  conducted  on  a  nondiscriminatory  basis,  without  regard  to 
race,  creed,  color,  sex,  or  national  origin. 
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